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have had a lot of trouble raising a 
crop of hay this year. Just goes to 
show that it pays a farmer to have 
some sort of a side-line. 


- wu e 
Standard Advertising Register ab- 
previates it to “mfgr.,” which it 
must be admitted is something 
pretty good in the way of an abbre- 
viation. 
| 
Car manufacturers are reported to 
be planning to get into the trailer 
business in the near future. Any 
motor man can take one look at a 
trailer and see that it represents big 
business. : 
' FF 


With trailers, buses and 10-ton 
trucks in increasing numbers taking 
to the highways, about all that is 
left for the ordinary motorist is to 
take to the ditches. 
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The Dionne quints are losing no 
popularity with the advertisers, but 
some of their fans are beginning 
to wonder when Dr. Dafoe is going 
to start work on their adenoids. 
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With everybody, including the 
FTC, up in the air over the mean- 
ing of the Robinson-Patman law, a 
strange silence has suddenly fallen 
upon the Messrs. Robinson and Pat- 
man. ¥ on 
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In selecting Northwestern foot- 
ball games as the subject of its 
radio broadcasts, Socony-Vacuum 
hopes it has picked a winner. And 
Purple fans hope it’s right. 
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“Of course I love you, but—” 
groans the latest Bromo-Seltzer head- 
ache victim. It’s those buts that are 
responsible for big love affairs going 
pfft. 
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“New Red Heart dog food copy 
aimed at women.” 

The Colonel's lady and Judy 
O'Grady are still sisters under their 
Mother Hubbards. 


7 = F 


RCA will get a lot of free adver- 
tising out of its new stock ticker 
emblem—at least until some of the 
disappointed little bears and bulls 
begin to bellow. 
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Crosley has a_ brand-new _hair- 
growing machine which will be ad- 
vertised as soon as the American 
Medical Association says okey-doke. 
Maybe they can get Morris Fishbein 
as the first customer. 
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Instead of writing testimonials on 
the subject of “How I cured my 
Schmeling headache,” Joe Louis can 
how go back to the more pleasant 
Sccupation of endorsing big-league 
Nuscle-builders. 


* Vv 


I's a good thing for a business 
tian to have some sports avocation. 
Frinstance, when Phil Wrigley 
takes a look at his Cubs, he can re- 
ttrn to his business worries with a 
Smile, 


, - | 


John Hamilton has established his 
New York headquarters at the 
Roosevelt. If this be treason, make 
the most of it. 


Copy Cus. 
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NORVAL HAWKINS, 
MILLION DOLLAR 


SALESMAN, DEAD. 


Achieved Fame as Ford’s 
General Sales Manager 


Detroit, Mich., Aug. 19.—Norval A. 
Hawkins, 64, who as general sales 
manager for the Ford Motor Com- 
pany, was associated with that huge 
organization during the years when 
it was making its greatest gains, died 
in his home here yesterday. 

Though Hawkins was one of a 
group of top executives who left the 
Ford banner about 1917, when Henry 
Ford made a thorough-going house- 
cleaning, his name is likely to be 
linked with the company eternally 
because of the sensational success of 
Ford during the preceding years. 

Trained as an accountant, Hawkins 
first came into contact with the Ford 
Motor Company in that capacity. 
Born with the sales spark, Hawkins’ 
genius for analyzing figures gave 
birth to ideas which were funda- 
mentally sound, though revolutionary 
at that time. He gave forth these 
ideas as a hot iron gives forth sparks 
and Ford was so impressed with the 
brilliance of the youthful accountant 
that +-he eventually elevated him to 
the highest position which was his 
to confer. 

Got Rich on Bonus 


If Hawkins made money for Ford, 
he also did well for himself. His 
salary was reported to be the then 
unheard of sum of $72,000 a year dur- 
ing his tenancy of the top rungs in 
the Ford institution. He also tied 
Mr. Ford up to a bonus arrangement 
which provided for the payment of 
$1 for each car sold. This deal was 
made when Mr. Ford was still in the 
struggling era. When the Ford plant 
began turning out and selling cars 
at the rate of 5,000 a day, however, 
the sales manager was making almost 
as much money as the founder of 
the business. When he left Ford he 
was several times a millionaire. 

If Hawkins took good care of his 
finances, while making fortunes for 
his employers, he was essentially of 
broad caliber and seemed to be more 
interested at times in creating bet- 
ter salesmen than in forwarding his 
own fortunes. It was this yearning 
to be of service to business which in 
1916 caused him to create the World’s 
Salesmanship Congress. He was un 
fortunate in his choice of subordi- 
nates and perhaps ahead of his time 
in the entire conception. Neverthe- 
less, it is a matter of record that 
he persuaded President Wilson to 
drop affairs of state to address the 
Congress at Detroit. The throng 
which attended included many lead- 
ing business men from foreign coun- 


(Continued on Page 31) 
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STAR FLICKERS OUT 


Norval A. Hawkins 


Seattle P. I. 
Suspended in 
Bitter Fight 


Seattle, Wash., Aug. 21.—With pub- 
lication of the Seattle Post-Intelli- 
gencer suspended in a bitter labor 
fight, William Randolph Hearst an- 
nounced from Rome today that the 
struggle will continue to a conclu- 
sion, although he has spent.over $1, 
000,000 in publishing the paper 
through the depression. 

Suspension of the morning paper 
was ordered a week ago after heavy 
picket lines had been formed with 
the aid of union members, said to 
be largely outside the ranks of typo- 
graphical units. 

The Seattle Times came to the aid 
of its rival in the strike issue this 
week. 

In a signed editorial, C. B. Blethen, 
owner and publisher of the Times, 
declared the closing of the Post-In- 
telligencer meant suspension of con- 
stitutional guarantees in this state. 
He vigorously attacked the attitude 
of city and state officials. 

Only moderate increases in loca! 
and national lineage in the Times 
and Star in Seattle, directly attribut- 
able to cessation of Post-Intelligencer 
facilities, were reported. 


First Major Shut Down 


The Post-Intelligencer suspension 
was the first caused by a strike in a 
major newspaper in recent years. 

“It has cost me over a million 


Stage Patman Act Debate 


Before Sales Executives 


dollars to conduct my paper in Se- 
attle all through the depression and 
up to date,” said Mr. Hearst in his 
statement. 

“If the Communists want to relieve 
me of that cost and of the duty of 
supplying jobs to labor, it is not an 
unmixed evil. I would save money. 

“However, there is a greater issue 
at stake than saving money. There 
is the issue of a free press and a 
free country.” 

He concluded with the statement: 
“But whether anybody else makes a 
fight against Communism and mob 
rule or not, I am going to make it; 
and I am enlisted for the duration 
of the war.” 


Strike Called Illegal 


Asserting that the strike has been 
declared illegal by Charles Howard, 
president of the International Typo- 
graphical Union, the Hearst papers 
editorially attributed the shut-down 
to the picketing of “a mob of long- 
shoremen, teamsters, woodsmen and 
a few representatives of the News- 
paper guild.” 

“The Newspaper Guild, represent- 
ing 26 employes out of 80 in the edi- 
torial department,” it was stated, 
“declared a strike because of the dis- 
charge of two employes, one for in- 
competency and one for insubordina- 
tion. The cases of these two dis- 
charged employes have been filed by 
the Newspaper Guild with the Na- 
tional Labor Relations Board, ap- 
pointed by President Roosevelt. 


Hits “Turbulent Mob” 


“While local printers have aided 
in the illegal strike, 54 employes of 
the editorial department and all 
other members of the printing unions 
have sought to respect their contracts 
and publish the paper. 

“They have been prevented from 
entering the plant by a _ turbulent 
mob, in no wise identified with the 
Seattle Post-Intelligencer.” 


Hanson Resigns from 
Four Wheel Drive 


Clintonville, Wis., Aug. 21.-—— Wil- 
liam M. Hanson has resigned as ad- 


vertising manager of Four Wheel 
Drive Auto Company to become 
sales and advertising manager, 


Algoma Net Co., Algoma, Wis. 
Keith Sinninger has resigned as 
publicity director of the Clintonville 
company, being succeeded by Arthur 
H. Rice, editor of “FWD News.” 


Last Minute News Flashes 


Lieb New Space Buyer for BBD&O, Chicago 


Chicago, Aug. 21.—J. C. Lieb, formerly with the Kellogg Company and 
since Jan. 1, in the research department of Batten, Barton, Durstine & 


Osborn, has been appointed space buyer. 


He succeeds George May, who 


has become advertising manager of Atlas Brewing Co., Chicago. 


Six Advertisers Co-operate in New Color Film 


Los Angeles, Cal., Aug. 21.—Six non-competing national advertisers 


have jointly produced a new color 


movie, to be released next month 


through Castle Films, Inc. Those participating are California Fruit Grow- 
ers Exchange, Fruit Dispatch Co., Armour & Co., Borden Sales Co., Frigi- 
daire Corporation and Calavo Growers of California. 


American Tobacco to Advertise Pall Mall 


New York, Aug. 21.—A sensational revival of advertising for Pall 
Mall cigarettes is promised by American Tobacco Company in announcing 
appointment of Ferry-Hanly Company for the account. 


Century Distilling Appoints Wade Agency 
Chicago, Aug. 21.—Century Distilling Co., affiliate of Allied Mills, Inc., 
has placed its account with Louis E. Wade Advertising Co., Ft. Wayne, 


Ind. Newspapers and point-of-sale promotion will be used. 


Anti-Discrimination Law 
Continues to Baffle 
Marketers 


New York, Aug. 18.—-The Robinson- 
Patman Act, if allowed to remain a 
law, will eventually bring about 
higher prices on consumer goods, and 
thus further the progress of co-oper- 
atives, Representative Emanuel 
Celler yesterday told the Sales 
Executives Club. Representative 
Celler is ranking member of the 
House Judiciary Committee and was 
a member of the joint Congressional 
Conference Committee which drafted 
the act as it finally passed both 
houses. 

W. H. Ingersoll, president of Inger- 
soll & Norvell, sales counsellors, de- 
fended the act, taking the position 
that it will have the effect of lower- 
ing prices in three instances to every 
one where prices might be increased. 

He denied that co-operative mer- 
chandising ventures would put re- 
tailers out of business, saying: “I 
don’t shiver a bit when I hear the 
word ‘co-operatives.’ Co-operatives 
must meet the tests of all retailers. 
They have no advantages unless Con- 
gress passes laws eliminating them 
from compliance with the Robinson- 
Patman act.” 


Debate Price Effect 


Most of the debate centered around 
the question, “What will be the effect 
of taking away extremely low prices 
from the biggest distributors?” 

Representative Celler asserted that 
such action would “emphatically in- 
crease prices and raise living costs 
to consumers everywhere.” He quoted 
Henry A. Wallace, Secretary of Agri- 
culture, and Daniel C. Roper, Secre- 
tary of Commerce, as having been 
opposed to the passage of the act 
“primarily because it would gener- 
ally increase prices.” 

He attacked the measure as a “bad 
law” which grew out of the disclosure 
of a number of instances in which 
manufacturers had made discrimina- 
tory allowances to large volume buy- 
ers. He added that, in attempting to 
check a condition not typical of 
volume transactions, Congress had 
passed a law which would eliminate 
the economies possible under chain 
store operations. 

Representative Celler also asserted 
that he believed the Robinson-Pat- 
man act is unconstitutional and will 
be so declared by the United States 
Supreme Court. He also deplored 
the high cost of policing the act, 
declaring that it will entail many 
millions of dollars. 

Mr. Ingersoll took issue with the 
view that the law is unconstitutional, 
and insisted that discrimination in 
favor of large buyers has been 
common and a factor in forcing 
independent retailers, “who transact 
two-thirds of the country’s business,” 
to charge prices above those of 
chains. Elimination of allowances 
and discriminatory discounts, he 
said, might add to the price of one- 
fourth of the merchandise sold but 
would enable retailers to market the 
remaining three-quarters at a lower 
level. 

Representative Celler criticized 
that part of the act which makes it 
necessary for one charged with a 
complaint to prove that he is inno- 
cent. He pointed out that this is 
the reverse of the time honored 
(Continued on Page 2) 
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MINNIE FROM HIGHER PRICES 
MINNEAPOLIS FEN AS EFFECT 


SAYS....... 


Rained last night. Third 
last few days. 
swell and farm- 


Whoops! 
good rain in the 
Everybody's feelin’ 
ers are a whistlin’ and whittlin’ as 
the corn in most sections of Min- 
nesota shows signs of recovery. 


Went out to the University of 
Minnesota the other afternoon to 
get my pig skin watching tickets 
for the 1936 grid season. The seller 
told me paste board sales to see 
the National Champion Gopher 
footballers play were far ahead of 
last year at this time. 


Even now, folks are making plans 
to see Minnesota battle Washington U 
in Seattle the last of September. 
Wouldn't take much urging to get 
me to go along, lads, 


‘na ¢ * 


Heard a swell swing band the 
other eve. They certainly went to 
town with “Swing Mister Charley’ 


and “Stompin at the Savoy.” Made 
me think of Benny Goodman’s boys. 
But music isn’t the only thing that’s 
swinging up here. Guess I told you 
how The Minneapolis Star registered 
the fastest advertising climb among 
Minneapolis daily newspapers for the 
first half of 1936. Star, 14.1% gain 
Tribune, 12.8% Journal, 
5.2%. Well, July was even better, 


In total advertising, The Star 
gained 64,753 lines .... Tribune, 
57,061 lines and the Journal 13,885 
lines loss. Classified did right well, 
too. For the first half of the year, 
The Minneapolis Star chalked up a 
71.5% gain... . 247,482 lines, al- 
most twice the gain of the other 
Minneapolis daily newspapers com- 
bined. 


Again in July Minneapolis Star 
Classified shot up. Star, 27,925 lines 
gain . Tribune, 22,654 lines and 
The Journal, 17,350 lines. 


Can you stand a little more? Ok. 
In July The Minneapolis Star led the 
other Minneapolis daily newspapers 
in Retail Drug, Retail Grocery, Fur- 
niture and Household, Electrical Ap- 
pliances and made the only daily gain 
in Automotive. 


‘Course it’s only natural that those 
who smile when cash tills clink, are 
swinging to The Minneapolis Star. 
Folks up here like this newspaper, 
have confidence in it and say “that’s 
my kind of newspaper.” And more 
folks read it. 


* oe * oy 


Take the missing baby case. The 
tiny tot was stolen from General 
Hospital and the 15-year-old unwed 
mother said she didn’t know any- 
thing about it. The alleged father 
squawked denials. Too few clues 
sent Minneapolis Star reporters out 
to do a little sleuthing. 100 miles 
away Star newsgatherers found a 
zipper bag floating in a river. In 
it the child. This and other clues 
made The Minneapolis Star 24 
hours ahead with the newest news 
of the missing baby. 


Next, Minneapolis Star news hawks 
chased down a nurse in Montana who 
snapped a picture of the tot a few 
days after it came into the world. 
When the nurse was reached, the 
photo had gone to Chicago. More 
scurrying around and the next day 
The Minneapolis Star had the only 
picture of the missing child. 


You bet! That's one 
The Star is on top with 
the largest daily home_ delivered 
circulation in Minneapolis, one rea- 
son advertisers find this circulation 
more and more responsive. Be seein’ 
you. 


Enterprise? 
reason, lads, 


THE MINNEAPOLIS 


STAR 


Largest Home Delivered C 


in Minneapolis 


Daily 


irculation 


OF PATMAN ACT 


Geller and Ingersoll Debate 
Probable Results 


(Continued from Page 1) 
method of being innocent 
proven guilty. 

The criminal provisions of the act 
are a “very serious matter,” he said. 
“Any local United States District 
Attorney, anywhere in the United 
States, may proceed under the sec- 
tion to prosecute an alleged violator. 
This means that any national dis- 
tributor may have to answer before 
a local Federal judge and jury in 
any district court of the land.” 

Officers of a corporation are not 
protected under the act, he continued, 
holding that every one involved in a 
particular transaction complained 
against would be liable for trial. On 
the question of the development of 
co-operative merchandising groups 
Representative Celler foresaw their 
spread, “now going like a house afire 
in the West,” if “we keep the Robin- 
son-Patman act.” 

“Then, what will happen to the 
retailer?” he asked. “Many will go 
out of existence and with them will 
go jobbers and many manufacturers. 
Increased prices brought about 
through the act will increase the 
number of consumer co-operatives.” 

Representative Celler also argued 
against the limitation of discounts, 
while Mr. Ingersoll held that any 
increase in the discount rate above 
the present maximum on single car- 
load lots would tend to make for 
monopoly. 


F.T.C. CONFUSED, SAYS 


WALL STREET JOURNAL 

New York, Aug. 18.—Officials of 
the Federal Trade Commission are 
nearly as confused concerning inter- 
pretation of the Robinson-Patman 
act as business men, according to 
a Washington dispatch to the Wall 
Street Journal. 

“This fact became evident Thurs: 
day night,” said the Journal story, 
“when lawyers and officials of the 
commission, in attempting to clarify 
provisions of the act to food and 
grocery representatives, repeatedly 
contradicted each other on _ legal 
interpretations of the measure and 
finally left the members of the trade 
in nearly the same state of confusion 
which has prevailed since the bill 
became law. 

“Although commission officials re- 
fused flatly to discuss the Act in any 
way with news reporters, it was 
learned from members of the Na- 
tional Food and Grocery Conference 
Committee, who met with officials 
that the commission is planning a 
particularly severe interpretation of 
the act, especially in reference to 
the difference between interstate and 
intrastate business. 

“According to members of the 
trade, if officials interpret the act in 
the future as they did unofficially 
Thursday, there will be no such 
thing as intrastate sales of retail 
goods as far as the Robinson-Patman 
act is concerned. 


until 


All Sales Interstate 


“Commission officials, it was _ re- 
ported, claimed that a retailer selling 
packaged goods over the counter is 
doing business in interstate com- 
merce if the goods he is selling came 
from outside of the state. Similarly, 
if a wholesaler is selling goods which 
were manufactured outside of the 
state, he is selling in interstate com- 
merce, whether or not the goods are 
to be retailed within the same state. 

“Commission officials illustrated 
this point with a bizarre example. 
They declared that if Marshall Field 
& Co., of Chicago, advertised a box 
of soap in a Chicago paper, and this 
paper was read by a consumer in 
Indiana, the goods would be in inter- 
state commerce even if the customer 


NEW COMBINATION DESK SET 


This Airite combination includes 


a radio, a clock and an inkstand. 


went to Chicago and bought the soap | 


at Marshall Field’s store. 

“Concerning the question of pay- 
ment of commission fees to indepen 
dent brokers by manufacturers and 
the question of ‘split brokers’ Ccam- 
missions,’ trade commission Officials 
were reported to be in disagreement. 
At first, they interpreted the act as 
meaning that a manufacturer can pay 
a reasonable commission to an inde- 
pendent broker for handling his 
goods. Officials disagreed flatly on 
whether or not a broker could split 
this commission with his own cus- 
tomers for service rendered, how- 
ever.” 

Members of the trade questioned 
authority of the F. T. C. over broker- 
age fees, and W. T. Kelley, chief 
counsel for the Commission, was 
poring over the text of the act as 
the meeting broke up, in an attempt 
to find a section covering brokers, 
according to the Journal story. He 
was unable to find it, whereupon 
manufacturers expressed the belief 
that brokers are excluded from provt- 
sions of the act. 


No Advance Approval 

“In answer to a specific question,” 
the dispatch went on, “officials de- 
clared that manufacturers will not 
have the opportunity to have the 
commission approve specific quantity 
discounts in advance. The only indi- 
cation that a manufacturer will have 
as to whether or not his quantity dis- 
counts are ‘reasonable’ will be deci 
sions by the commission on com- 
plaints which have been filed. The 
commission did indicate, however, it 
might include in the decisions certain 
comments which might serve as a 
guide to other manufacturers who 
were faced with the prablem of deter 
mining ‘reasonable’ rebates. 

“In all other matters relating to 
the act, the commission also declared 
that it will give out no previous 
interpretation or guide for the use 
of business men who are desirous 
of avoiding violation. 

“The conference between the gro- 


cery conference committee and com- 
mission officials was one of a num- 
ber of similar but smaller confer- 
ences between members of the trade 
and trade commission officials. The 
commission declared Thursday that 
officials are willing to discuss the 
act informally with any trade rep- 
resentatives, each official of the com- 
mission giving his personal and 
unofficial interpretation of the act’s 
provisions. Newspapermen are not 
allowed at the conferences, however, 
and officials refuse absolutely to dis- 
cuss the act with them at all.” 


F. T. C. EXPLAINS WHY 


TRADITION IS REVERSED 

Washington, D. C., Aug. 20.—The 
Federal Trade Commission today 
issued a statement purporting to 
explain provisions of the Robinson- 
Patman price discrimination law, 
but which was in large part a re- 
statement of its principai provisions. 

An exception was an explanation 
of the reasons for the provision that 
places the burden of proof upon the 
defendant, a provision which has 
excited considerable comment. 


- Gets Many Inquiries 

The commission pointed out that 
“as an aid to more effective enforce- 
ment of the act it provides that 
when the commission shall have 
established a prima facie case of 
discrimination the burden of rebut- 
ting the case shall be upon the 
alleged violator, and, unless justifi- 
cation can be affirmatively shown, 
the commission may order termina- 
tion of the discrimination.” 

“The theory of this provision,” 
the FTC explained, “is that the facts 
which constitute justification are 
necessarily in the possession ” the 
alleged discriminator.” 

The Commission reiterated its pre- 
vious explanation of a point which 
appears not to be understood by the 
majority of manufacturers: That the 
same terms must be granted retailers 
who compete with each other. 


Inkstand Sales | 
Stimulated by 
Combinations 


Milwaukee, Wis., Aug. 20.—Beliey. 
ing that radio is on the business deg} 
to stay, Sengbusch Self-Closing Ink. 
stand Company has designed a new 
combination desk set which (does 
everything for the business man ex. 
cept his thinking. 

“It talks, it writes, it sings—ijt 
even tells the time,” says copy soon 
ito be released for full pages jp 
Esquire, placed by Hoffman & York. 

In one Plaskon or Bakelite case 
only 15 inches long, the new Airite 
desk set includes a Waltham or Lux 
clock, a desk lamp, an Internationa] 
Kadette radio receiver, and a Seng. 
busch Dipaday writing set with pen 
and self-closing inkwell. Sengbusch 
is emphasizing the “big name” mate- 
rials and equipment in advertising 
and merchandising. 


Popular in Homes 


Originally intended for the busi- 
ness market, the unit met with a 
reception from house furnishing buy- 
ers which surprised the makers. A 
number of prominent department 
stores have already used it as bait ip 
combination furniture sales, and this 
type of merchandising promises to 
rival the bhsiness field as an outlet. 

This is the first consumer adver- 
tising done by Sengbusch, which 
holds the original patents on the 
self-closing inkwell and has furnished 
millions of them to offices, banks, 
hotels, and schools during the past 
31 years. 


Book Tells F ight for 
Truth in Advertising 


The Advertising Federation of 
America is sponsoring the publica- 
tion of a book, “The Fight for Truth 
in Advertising,’ written by H. J. 
Kenner, general manager of the 
Better Business Bureau of New 
York City, and the first executive 
secretary of the old National Vigi- 
lance Committee. The A. F. A. 
board authorized publication as part 
of its celebration of the Silver Jubi- 
lee of the Truth-in-Advertising move- 
ment. 

The book tells the story of the 
struggle for higher ethical standards 
as directed by organized advertising 
through the A. F. A. and the Better 
Business Bureaus. It will be pub- 
lished early in the fall, at $2. Five 
hundred copies at a pre-publication 
price of $1.50 are being offered by 
the A. F. A., 330 W. 42nd St., New 
York. 


F. W. Dodge Promotes 


Home Owners’ Catalogs 


F. W. Dodge Corporation, New 
York, is using full-page space in the 
August Good Housekeeping, to be 
followed by other copy throughout 
1936, promoting its Home Owners’ 
Catalogs. 

To secure the book, applicants 
must plan to spend in excess of $4. 
000 for the home, and must furnish 
a brief description of plans already 
made. 


"oad a 
PRACTICAL BUILDER 
“Devoted to the Practical Problems of Building aaniiva 
,.. their SINGLE purpose 1 
To sell Building Materials! © 
“INDUSTRIAL ‘PUBLICATIONS, inc 


Peas Van Buren Street 


Chicago, Illinois 
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Blo-Kleen Appoints; 


Pipe Mail Sale Planned 


McMackin-Blair Co., Cleveland, 
has appointed The Scheel Advertis- 
ing Agency of that city to handle 
advertising of a new  Blo-Kleen 
smoking pipe which has a condenser 
outlet and can be cleaned by a mere 
blow. The product will be sold by 
mail. 

Sporting, outdoor and other men’s 
publications will be used, as well as 
direct mail. The pipe will be sold 
on a 10-day trial basis, with a refund 
offer. 


Harvard Picks Emerson 


The Emerson Advertising Service, 
Boston, has been appointed adver- 
tising representative for the Har- 
vard College Tercentenary Hand- 
book. 


Irving Golden is in charge. | 


Milwaukee Hardware 
Stores Join Unit 

Four-Star Stores, a new hardware 
merchandising unit sponsored- by 
Frankfurth Hardware Co., Milwaukee 
wholesaler, has started a series of 
| weekly advertisements in Milwaukee 
newspapers. The unit was organized 
under direction of Harold W. Hirth, 
for the past five years manager of 
the store planning service of National 
| Retail Hardware Association. 

Store rearrangement, large - space 
newspaper advertising, merchandis 
ing clinics, and training of sales 
groups are included in the plans of 
the organization, of which 32 Mil- 
waukee stores are now members. 
Other stores, elsewhere in Wisconsin 
and northern Illinois, will be sought 
as members. 


JOHNSON BOOSTS 
BUSINESS WITH 
SPECIAL OFFERS 


Free Gifts Signalize 50th 
Year of Wax Company 


Racine, Wis., Aug. 20.—S. C. John- 
son & Son, Inc., is capitalizing suc- 
cessfully on its 50th year in business 
through extensive advertising of 


three combination “anniversary” of- 
fers of its waxes and other products. 

The “tradition” theme, often used 
in connection with anniversary 
events, was largely displaced in 
favor of a policy of presenting espe- 
cially attractive values to consumers, 
when the Johnson Company began 
to plan its 1936 sales plans. 


Offered Over Radio 


The current offer involves a can 
of Johnson’s auto wax free with one 
pint of auto cleaner and polish, for 
59 cents. The products are packaged 
in a single carton, a procedure fol- 
lowed in each of the three 1936 
deals. 

The combination 
tised on the company’s 
gram, 


is being adver- 
radio pro- 


HOOPLA 


We are gratified to find that our friends in the adver- 
tising business have made this week’s issue of The 


New Yorker the largest August issue in our history. 


“Fibber McGee and Molly,” 


heard each Monday on a coast-to. 
coast NBC-Red network, and in busi- 
ness papers. 

This fall will witness a repetition 
of the company’s radio-newspaper-. 
business paper drive staged last 
spring, which featured two free gifts 
with a 59-cent purchase of either one 
pint of Glo-Coat floor polish, one 
pint of Johnson’s liquid wax, or one 
pound of Johnson’s paste wax. 


Long Newspaper List 


The fall offer will comprise a new 
combination of Johnson products, 
Much the same list of newspapers as 
were used in the spring campaign 
will figure in the fall effort. News. 
papers in 76 cities were employed, 
with space ranging from 700 lines to 
full pages. Copy invited consumers 
to “accept these free gifts in cele- 
bration of our 50th anniversary,” and 
included an illustration of a candle- 
lit birthday cake. 

The company, as an institution, re. 
ceived special attention in a four- 
page advertisement in Fortune for 
May, largely devoted to detailed 
description of Johnson’s search for 
product improvements. Copy also 
explained how nature uses wax for 
protection of plant and animal life, 
and illustrated the many uses of 
wax by humans. 

Founded at Kenosha by S. C. John- 
son in 1886, the company moved a 
year or two later to Racine. It has 
grown to be the largest wax manu- 
facturer in the country. Sales this 
year, as well as advertising expendi- 
tures, are the largest in Johnson's 
history. 

At first, the company produced 
parquetry flooring, but soon experi- 
enced a demand for something with 
which to finish the product. As a 
result, Johnson’s floor wax, forerun- 
ner of the line which has now sup- 
planted the flooring business, came 
into being 45 years ago. This prod- 
uct has been nationally advertised 
for 40 years. 

In addition to waxes and polishes 
for floors, furniture, and automo- 
biles, the company now manufactures 
floor maintenance materials for 
buildings, paints, varnishes, enamels, 
electric floor polishers and _ floor 
sanding machines, among other 
products. The baby of the Johnson 
line is the company’s furniture pol- 
ish, introduced in the fall of 1935. 


Stars Are Insured 


Eighteen months ago S. C. Johnson 
& Son, Inc., started sponsorship of 
the “Fibber McGee and Molly” pro- 
gram, which has just been renewed 
for three years, effective in Septem- 
ber. The stars, Marian and Jim 
Jordan, are insured by the company 
for $100,000. 

Following the death of S. C. John- 
son in 1919, his son, H. F. Johnson 
became president, serving until his 
death in 1928, when H. F. Johnson, 
Jr., grandson of the founder, took 
over the presidency. P. M. Peterson, 
the Johnson general sales manager, 
has been with the company for 25 
years. W.N. Connelly, who has been 
a Johnson man for 11 years, was 
named advertising manager six 
years ago. 

The company was a pioneer in 
providing unemployment insurance 
and old age pensions for employees. 
It is a large distributor of bonuses, 
and also gives each of its 600 factory, 
office and sales employees a full two- 
weeks’ vacation with pay each year. 

S. C. Johnson & Son, Inc., has as- 
sociate companies in Brantford, On- 
tario, at West Drayton, England, at 
Sydney, Australia, and in Paris and 
Berlin. 

Johnson's domestic and Canadian 
advertising is handled by Needham, 
Louis & Brorby, Inc., Chicago. Ad 
vertising for the English company 
is placed by Erwin, Wasey & Co. 
Ltd., London. The Johnson com- 
pany also retains Export Advertising 
Agency, Chicago. 


Names Simons-Michelson 

Excelsior Laundry Machinery C0. 
Inc., has appointed Simons-Michelson 
Co. of that city to handle its adver 
tising. Business publications and di 
rect mail will be used. 


Food Makers Expand 


Helwig & Leitch, Inc., Baltimore, 
maker of “Majestic” food products, 
has moved to larger quarters at 101 
Haven street. 
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Lord & Thomas are handling the 


PANCAKES GOOD. =. 
FOR LUNCH T00, oz pisces Copp 


Briarwood Places Copy 
for “Air-Cooled” Pipe 


Gasoline Price 


Milwaukee, Wis., Aug. 19.—The 


NEW SALES IDEA The Briarwood Corporation of|Jowa plan, under which the Milwau- 
Cleveland, manufacturer of molded) \ee Retail Gasoline Dealers’ associa 
anneniiaatiiat briar pipes, has scheduled space in tion will set gasoline prices and 


Esquire and Time, starting with 


Quaker Oats Plans TWO NeW occ issues, ae he 
Fall Campaigns 


endeavor to have all filling station 
|operators conform to it, is scheduled 
to go into effect here within a week 
with a price increase of between 
one-half and one cent a gallon. 

The change has been made in sev- 


Bayless-Kerr Co. is the agency. 

The passage swirls smoke, copy 
will declare. A vent admits fresh, 
cool air, and a cooling chamber con- 


tor Aunt Jemima pancake flour with imported briar root ‘for. porosity, country, according to Wilmer R. 


a photograph of a Negro mammy 


making “A Pipe That Breathes.” 
substituted for the famous Aunt 


in Milwaukee 


Schuh, Milwaukee, president of the 


within six months the entire country 
will be on the new price basis. 


How Plan Works 


Producers and wholesale compa- 
nies will establish a wholesale price, 
which will be known to the public, 
and the dealer groups in each locality 
will establish the retail price. The 
new set-up is known as the lowa 
plan because it started there a year 
ago when the big companies leased 
their stations to avoid paying a chain 
store tax. 

Within the last 60 days Mr. Schuh 
said, the companies have been leas- 
ing Milwaukee stations until now al! 
but a handful here are under inde- 


is to have any control over the retai! 
price. 

Dealers will seek legislation at 
the 1937 session of the state legis. 
lature to have the department of 
agriculture and markets set the retaj! 
price of gasoline as it now sets the 
price of milk. 


Stuhmer Bakery Seeks 
Name for Old Product 


The Stuhmer Baking Co., Brooklyn, 
baker of Light Pumpernickel bread 
for 50 years, has inaugurated a con 
test in New Jersey for a name for 
the product. 

Bus cards, window displays, store 
literature, and direct mail are being 
used. 


~- 


Jemima trade-mark painting, has 
been placed in distribution by the 
Quaker Oats Company. 

Carrying through the program in- 
augurated early this year of bring- 
ing to life the famous trade-mark 
figure, the new package character 
will play an important part in the 
fall promotion efforts of the company, 
along with the Dionne quintuplets 
whose active little figures will be 
the center of a new contest for 
Quaker Oats opening the latter part 
of next month. 


Use 157 Dailies 


The new package figure, however, 
is not to be confused with the live 
Aunt Jemima who stepped out into 
the trade this year with personal 
direction of the “Magic Menu” series 
The trade-mark figure was selected 
from the ranks of professional Negro 
models for this one purpose. The 
live Aunt Jemima will continue in 
fall copy to appear in actual scenes 
in real dining rooms to tempt the 
consumer with appetizing menus. 

Opening Sept. 27, the Aunt Jemima 
fall newspaper program will be ex- 
panded with a series of 10 insertions 
in 157 dailies running 280 to 400 
lines. Readers of The American 
Weekly and Metropolitan Sunday 
Newspapers likewise will be tempted 
with Aunt Jemima presentations. 

Aunt Jemima also will appear with 
her “Magic Menus” in Good House- 
keeping, Ladies’ Home Journal, Mc- 
Calls and Woman’s Home Com 
panion, 


Sponsors Contest 


Illustrations planned for the series 
follow the program of seeking to 
make pancakes popular for meals 
other than breakfast, and famous 
restaurants and hotels where Aunt 
Jemima has staged her demonstra- 
tions, with new menus for dinners, 
will be presented. 

Seeking a title for a photograph 
of Dr. Allan R. Dafoe and his “five 
sweethearts,” the new Quaker Oats 
contest will offer $24,600 in prizes in 
a contest divided equally into two 
sections. The first half of the con. 
test will close Oct. 30 and the second, 
Dec, 15. 

“Today, more than ever,” the open- 
ing copy relates, “the Dionne Quins in 
their third year are a glorious tribute 
to the finest methods of child raising. 
Today, as every day, the Dionne 
Quins had Quaker Oats. We make 
this sensational offer of $24,600 worth 
of free gifts to bring this vital fact 
to the attention of every mother and 
father.” 

A series of new photographs of 
the quints has been prepared for the 
campaign with the theme-line carried 
through the copy of “Today the 
Quins Had Quaker Oats.” 


OUNTRY GENTLEMAN suggests: Pay a visit to 
the country. 
Forty per cent of the national market is worth 
knowing. 
When you see groceries, drugs, automobiles, me- 


Outline Copy Schedule 
Presentation of the photograpns|Chanical refrigerators, farm machinery, and every 


will be made in a series of 12 black | 


and white insertions in 207 news. | : ; . ‘ 

papers in 133 cities this fall, from |Other kind of merchandise moving steadily and 
October through December, with 

additional copy in The American | 

Werkly, Comic Weekly and Metro./Smoothly through well-managed rural outlets, you 


politan Sunday Newspapers, 35 sup- | 
plementary Sunday newspapers in : : : : : 
votowravute and comics, and 2731 Will probably wish that city business were more like 
Western Newspaper Union = small 
town papers. 

Magazine insertions will be pre-| 
sented for Quaker Oats during this | 
period in Better Homes and Gardens, 
Good Housekeeping, Household Maga. | 


country business — less overhead, less lost motion, 


more cooperation and more profit. 


zine, McCall’s, True Story and) 
Woman's Home Companion and in| - ‘ F ; 
the following rural magazines: You will notice a fine personal relationship between 


H. W. Myers & Son, Inc., Ford Agency, Bennington, Vt. 


Population, 7,390 


gency ’ 


customers and the stores in which they trade. Coun- 


try retailers and their customers usually pride them- 


selves on being good neighbors. 


You will find drug stores, grocery stores, hardware 


stores — and beauty parlors — as bright, up to date 


and well equipped as any you find in cities. You will 


be impressed by the number of new cars, new suits 


and new dresses you see in the streets. 


Country people represent 40 per cent of your total 


business opportunity, and they are just as easy to get 


at and develop as the urban 60 per cent. 
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ADVERTISING AGE 


Aids Builders to 


Sell Homes With 
Wood Equipment 


Detroit, Mich., Aug. 20.—The air 
conditioning division of Gar Wood 
Industries has adopted the policy of 
helping builders who buy its equip- 
ment turn their investments into 
cash. Whether or not this plan will 
pe followed on a national scale has 
not been determined. 

The company took two-column 
space in local newspapers this week 
to list 30 homes just completed and 
air conditioned with Gar Wood 
equipment, 


“The new homes listed below 
present some of the best values of- 
fered in Detroit today,” asserted the 
introduction. “All of them are Gar 
Wood equipped, which means air 
conditioning in its finest form and 
automatic oil heat at its lowest 
cost.” 

Another innovation was the sug- 
gestion just inside of the column 
rule to “tear out on this line and 
use as a guide to locate good value 
homes.” 


Martin to Musebeck 


Richard Martin, formerly editor of 
Specialty Salesman Magazine, has 
been named advertising manager of 
Musebeck Shoe Co., Danville, Ill. 
maker of Health Spot shoes. 


Replaces Film 
with Discs in 
New Projector 


Chicago, Aug. 20.—A filmless mov- 
ing picture projector is being intro- 
duced here by Harold H. Horwitz, 
of Motion Picture Displays, for use 
in dealers’ windows. A disc replaces 
the usual film in the new machine, 
minimizing danger of fire and deal- 
ers’ objections to demonstrations of 
this kind. 

The disc, which carries the pic- 
tures to be projected, provides a 
90-second show, after which it re- 
peats the performance. The size of 


the image is 9x12 inches. The ob- 
server, it is asserted, believes that 
he is witnessing the orthodox mo- 
tion picture showing. 

The machine is being made avail- 
able to advertisers on a rental basis. 


ABP Recognition Goes 


to Seven Agencies 


Associated Business Papers, New 
York, has extended recognition to 
seven agencies. 

They are: Advertising Associates. 
Chattanooga, Tenn.; Douglass Allen 
& Leland Davis, Inc., Cincinnati, O.; 


David Malkiel Advertising Agency, 
Boston; Presba, Fellers & Presba 
Inc., Chicago; Scheel Advertising 


Agency, Cleveland; Sossaman-Fauser, 
Inc., Philadelphia, and West & Asso- 
ciates, Inc., Glendale, Calif. 


VISIT TO THE COUNTRY 


IMinois Furniture 
Populati 


on, 10,012 


Talk to leading country merchants, bankers, or 


farmers, and you will greatly simplify your rural sales 


and advertising problem. Find out what they think 


of Country Gentleman. Find out what they think 


of Country Gentléman readers. 


Then you will know what it means to advertise 


to Ruralaria in America’s Foremost Rural Magazine. 


You will see, from your own experience, that here is 


THE CURTIS PUBLISHING COMPANY 


Here are pictures repre- 
sentative of what you will 
find in Ruralaria today— 
automobile agencies, 
banks, grocery stores, 
| beauty parlors as bright, 
e Co., Sterling, ll. attractive and modern as 
you will see in any city. 


one publication strong 


onal Bank, Amherst, Mass- Populati 


on, 5,888 


enough in itself to build 


national rural preference for your goods. To sell the 


rural market, be sure to sell thoroughly the 1,500,000 


families who read America’s Foremost Rural Magazine. 


If your product 


is one that most 


families can use or enjoy, COUNTRY 
GENTLEMAN should be a fundamental 


part of your advertising plan. 


AMERICA’S FOREMOST RURAL MAGAZINE 
... Key to 40% of National Sales Potential 


Philadelphia : 


Boston : 


Chicago : 


COUNTRY GENTLEMAN 


Cleveland : Detroit : New York : San Francisco! 


FILMLESS MOVIES 


Disc which replaces film in projector for 
windows invented by H. H. Horwitz, 
Chicago. Reduction of fire risk is claimed. 


NATION'S INCOME 
FOR ‘36 PLACED 
AT 60 BILLION 


Washington, D. C., Aug. 20.—If 
business maintains its present pace, 
the national income will amount to 
about 60 billion dollars in 1936, ac- 
cording to estimates of the Depart- 
ment of Commerce. The Depart- 
ment vouchsafed this prophecy after 
studying reports for the first seven 
months in comparison with those of 
the corresponding period of 1935. 

National income for 1929 was es- 
timated at 81 billion dollars. It re- 
ceded steadily until in 1932 the na- 
tion’s earnings were only slightly in 
excess of 39 billions. Since then, the 
rise has been consistent, 1935 in- 
come being fixed at almost 53 bil- 
lion. 


Individuals Make Gains 


A natural corollary of the gain in 
national income, officials of the De- 
partment pointed out, is an increase 
in per capita earnings. The peak in 
this respect was also reached in 
1929, with $1,466. The low point of 
$1,097 was reached in 1933. Per 
capita earnings for 1935 were about 
$1,201. 

As computed by the Department, 
national income is the net value of 
goods and services produced in any 
one year. It represents the value of 
all commodities produced and serv- 
ices rendered, less the value of raw 
materials and capital equipment con- 
sumed in the process. 

Thus, the estimate of income pro- 
duced is arrived at by estimating the 
total value of all production and sub- 
tracting from this the estimated 
value of goods used in the process 
of production. 


“First with All Three” 
Is Slogan for Goebel 


Goebel Brewing Co., Detroit, is 
using the slogan, ‘“Goebel—First 
with All Three,” in large space in 
Michigan newspapers. The slogan, 
reminiscent of campaigns by Plym- 
outh Motor Co., has references to 
three ways of packaging Goebel, in 
cans, glass “Steinie” bottles, and in 
standard bottles. 

Maxon, Inc., is the agency. 


Court O. K.’s Brewer’s 
Rights to Ale Name 


Commercial Brewing Co., Boston, 
has exclusive right to the name “Old 
India Pale Ale” or “India Pale Ale” 
in Eastern Massachusetts, New 
Hampshire, and Maine, where those 
words have acquired a_ secondary 
meaning as associated with Commer- 
cial’s ale, Justice Alonzo R. Weed of 
Superior Court of Boston ruled. 

The company is one of the largest 
advertisers in New England. 
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2nd Campaign 
Aiding Detroit 
Collect Taxes 


Detroit, Mich., Aug. 20.—At an out- 
lay of $27,000 through which it hopes 


to realize $16,000,000, the State of | 
Michigan is advertising and mer-| 


chandising its delinquent taxes, a 
similar drive last year having proved 
remarkably successful. Selling points 
are 10 years to pay real estate taxes 
for 1932 and prior years under an 
instalment plan; and drastic slash- 
ing of penalties and interest. 

The response so far has been good, 
and State Treasurer Theodore I. Fry 
is confident that the receipts will 
top last year’s total of over $15,000,- 
000, payment of which revived $70,- 
000,000 in taxes which up until then 
had been dead on the books. 

Sept. 1 is the last day to pay the 


second instalment of taxes coming | 
under the plan, with only four per | 


cent interest. Persons late paying 
the first instalment may pay it along 
with the second, with only a slight 
extra charge. Savings up to 36 per 
cent are gained by taxpayers who 
clear up all the instalments now. 
Daily crowds lining up at the 
offices of the various county treas- 


urers throughout Michigan’s more 


- a. 
populated territory have forced the! U. } 8 Commission 
employment of extra clerks, the ° d G d ° 
taking over of emergency office | Fin Ss oo in 


space, and the sending out of pleas | F - ie O 
to the public to use the mail in ap | oreign O- ps 
plying for and paying their bills. : 

The campaign, again in the hands : 
of Milton M. Alexander, of Detroit, | Lenton, Baglané, Ane. ee 
originator of the plan, is being waged | consumer co-operatives WO! along 


through newspapers and magazines lines of helpfulness toward national 
‘it ues tee tellin development, rather than as compet- 


itors with private industry, the com- 


sittin gaa ain mission appointed by President 

| ° Roosevelt to study operation of co- 
Hiram Walker Makes operatives abroad said yesterday. 

Movies of Distillery The three-man commission ar- 

Alvin R. Magee, national advertis-|rived here following a tour of 

ing manager of the Louisville Times | Czechoslovakia, Scandinavia, Swit- 

and Courier-Journal, and H. B.|zerland, and France, and will study 

Smith, Hiram Walker & Sons’ dis-| British co-operatives before return- 


bendy: gl gg Phe gsc Py ing to Washington with a complete 


lery at the Brown Hotel, Louisville. | "@Port next month. 
A sound picture taken at the dis- While we have not formulated a 


tillery plant at Peoria, Ill. was| final summary of facts and opinions 
shown. presented to us,” the commission 
—_——_—_——- said in a prepared statement, “we 
found a broad acceptance of co-op- 
| Select Bayless-Kerr eration as a mechanism which fills a 
Pickands Mather & Co. and affili-| useful place in modern society. 
_ated companies, suppliers of iron| “We were particularly interested 
ore, pig iron and other products, | tg note many cases in which co-op. 
and operators of bulk freight trans- eration was not primarily the rival 
| portation, have named The Bayless- f eate tadust het was work 
Kerr Co., Cleveland, to handle adver-|©! Private in - >. oo 
|tising. Trade magazines and direct |ing with it to cevelop fully the eco. 
| mail will be used. nomic position of the country.” 
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Increase in Lineage 
In July and August 


43% more space used by advertisers in Harpers 
Magazine in July and August than last year. 


Can there be better evidence that Harpers 


Magazine is an effective medium? The 100,000 
purchasers of Harpers Magazine are the cream 
of the national market. They set the standards 


which others follow. 
The lowest rate for Black and White or 


CHEVROLET TURNS 


TRAFFIC WORLD 
AUTHOR OF MAP 
OF DISTRIBUTION 


Chicago, Aug. 20.—The Traffic 
World is distributing a first edition 
of a giant “Map of Distribution,” 
designed to provide a work sheet for 
both the traffic manager and the 
sales manager in co-ordinating sales 
and distribution areas. 

The map divides the United States 
into 189 key distribution areas, 
which are in turn arranged into 52 
group distribution areas. Each area 
has a key city. A survey showed 
that a large group of shippers sends 
merchandise to warehouses in about 
150 cities, while another important 
group ships to an average of about 
50 cities. 

The key cities given for the key 
distribution areas and group areas 
shown on the map were selected on 
the basis of warehousing facilities, 
character of highway and rail facili- 
ties radiating from that city, and 
wholesale and retail sales of the 
city. These factors determined the 
desirability of the city as a central 
point from which merchandise could 
be rapidly and economically stored 
or distributed. 


Provides Key Figures 


The map incorporates such statis- 
tical data as are generally used in 
determining the importance of sales 
and distribution areas. This data. 
recorded on margins, includes an 
analysis of population, wholesale 
sales, retail sales and terminated 


a 


OUT NO. 12,000,000 


Scene at plant as history-making car is prepared for trip to Texas 


Centennial. 


carloads of railroad freight, by key 
cities and areas. 

It also provides data generally de- 
sired by officers who determine in 
which states a company shall engage 
in business, store goods, etc. 

Data for financial officers includes, 
by states, the initial and annual fees 
and taxes applicable to foreign cor- 
porations, and taxes on warehouse 
stocks and other personal property. 
By incorporating this data on the 
map, it becomes possible to weigh 
more readily the comparative and 
distribution advantages of areas 
with financial advantages. 

The map shows not only the 
United States, but also Canada, 
which is divided into 13 key areas, 
in turn arranged into five group 
areas. The map measures 35 by 64 
inches. 

Edward M. Johnson of The Traffic 
World, at one time a member of the 
staff of Joseph Eastman, former fed- 
eral co-ordinator of transportation, 
prepared the map. The idea of lay- 
ing out the distribution areas is 
original with Mr. Johnson. Actual 
work started last September, but 
was preceded by a study of several 
months’ duration. 

In large part, information given 
by the map is already available, but 
the map is believed to represent the 
first time that such a mass of mate- 
rial has been brought together for 
easy interpretation. 


K. H. & P. Expands 


Kimball, Hubbard & Powel, Inc., 
New York, has taken the entire 16th 
floor at 400 Madison Ave. The change 
from the present quarters on the 17th 
floor will be made Aug. 31. 


WEEI Allowed Increase 


WEEI, Boston, has been granted 
permission to increase its night- 
time power from 1,000 to 5,000 watts. 


$13,000 
AVERAGE 
INCOME OF 
HARPERS 
MAGAZINE © 
FAMILIES 


Color, per page per thousand, in Class and 


Quality field. 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS fiat 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


Indusrrial and 
mmercial 
Air Conditioning 


Residential 
Air Conditioning 


AMERICAN BUILDER 


AND BUILDING ACE 


Ask any American : 
Builder representa- 

tive, or write for Same 
information. 


B A Jet cot a Sieg ” sti f ‘2 TOL Ae RS Sey PRE Merle! ’ Rw é - na rte <a ‘ jee i Bact mel > ke ; t 4 , 2 4 za ‘ ae ers , 2 we, ae aa Ora a te es Beate Oa 
yignhes ; f ie % ey ee - Yee ay, “4 We ee age ee Oa ee oe Sie Wie ‘oui C*. gi ee. % c Z an NR TOI Peat ig hy 1 le Re lates 5S. Sp ok Se > arene Pm oe gee eee eg 
& : ri oe Se sie Sa : seamen pac et Stl). Reet ee se me ier Bs : — re ; %, a, SP oR, Ee TE Le eR Re nk eee ae gene ee age Aee Nae ey oO eee ed 
- ee oe ee eS SF "ns ei Y meres Agia ae ad i. =e ee eee ; -, pe 4, poe i S 2 3 + a 1G ‘ i et oe je rs e erere ee oe i a 
a4 a be een “ sep > Pec x st tes . ees i Ys - 1? AS r 2 are SU Sse) ap ; 5 ah ancige ase ies BEY Pe A: <iq gle weg AM ane x? Eran ~ ie - ees 
gee a 4 ee 3 mn = : re ee ae Me ; erie. ot rk eee tage ih at Rnb ie eel at eS “a ahr 
a +g Pee Se eRe re fae 9 i 2 ea me ee her ei rae 7 i Pe ie, ay ee da 
rates a eee Pa Rs a ie meted er ae ee On ves We 2 nee et ats : hes iy i aid ee er. ii : aa, BS 38 er A 4 _ o rae * oy Fes ee ar A Fee ae 
ead 7 ae t . é * i Pay , 1 j : . Ai -- , eiupa® 4 owe , Vs Rex 3 ane : i) Se Be eS 
E : 4 
ee : a A 
ts er _ = —_ ~ _ -— = — 
, ano ne — ee ~,y UU-—=————————————————________—_——as —— 
f : oe! eg = LE = ua Le oe of 
ee: 1 oe eee ce ug z 3 hs se fe z: a 
. ae ae ‘ee *. Fn te i oi a 
i: s a rite) rh Gi ea) a ee 
Se conaa | am Le Bae ant sm wie : ee ae A 
ees Sway 4 es ee Bon AS . 
ae ; . a —— oe ae Na = a ee , ; wns « 
a i ee igre 5: = ¥ a. wR ‘Ss ee as at om oa . 
A eh. i uae : dj ogee i ar a 
. ; id . ei or + oe a Sagi + he >. oe Ns © , > zits 
, . ae - ers ye t ee c ¥ a ee ez i 
, a). a 8 w oa : fete 
ma |S ine = ve 
| 4 x i : - * w tt % : i t 
| "te | i 7 ¢ a" s he teed : Fat ‘aa 
ae ‘ 4 owe a : ae 3 
me ’ 4 Fo ae Ned ‘iol 4 
we ae ee | a. s 
oF =e : it ee 
w  I2MILLION.. |” 
2 vy ae ted 
; Si “aa a. ee fegacey: , 
es bs [ie a r . se 
* ; . . ees ; : y ' Fas = 
: iid my, ae ee ee ee | eee Ae —— 
eo psa 4 ° ‘ I . oo - —_ p q 
ike % ‘ete " at : e i . -_™ ee Arps 
oh rae Ae “ Slane eo basen ‘| —-* 
ca ha 4 ee “ Seine ae epee a= * , a ae eae 
- a oe? 8 5 mR 5 eee ‘ % } ? # Bees 
ee .<e a Betsy Meee 2 SIM a, Oe eae r a p 4 ala 5e 
om nes meee a tee. eee gs ar ¥ 7 eriy Ge 4 ;  $ eos i 
Peis ; en 2 Boe Pee, ae y Ne ji ‘ 
toe Se aid mae wee SE aan i roe ee a tr te a oa a) ee 
SS ae ee ee oa: oie ta hare, 84 ane, 5 ee io. is rf . Saget cae 
iis Seat oo a ‘te goto toe - He ht th og a eee ae 7  ° aes oe ae 
Bo a oe ere sors ee : A 
“ayes ene | tee eon ton a eee Se ane FON a get EPS ee 
. tales Sat ch Oo i aoe a Mee na eK e Rtn ey oy Stew eed ape Be ah a 
Wi ee Ya ea 
S 5 ony Ae a the oe ail wae 
5 opts ee : 
ee , ee fa ee —— = Oe tee OHig-- 
“ais 
shee : 
Bae eg 
og —aaae . 7 —a =O — = - : See = a 
Dic 
W 5 | 
Rees Ys Dae 
ss Moke Sot eae Creag eatin Calan en 
ara sf im pili ea 2 ee eet 
5 ea ae, rs: = ees ; bs One Stra sty <a 
Beste Cran ihe a ia Ser 
> ie : Se 
= Geer i | 
< oe an x i eae Pe le 
eae : ¢ ie a —— 
te a: Re ae einer 7 | 
ee aa a re > See ia | 
pee a " meet : = Beth « 
on: . ae - 2 
oe gd ZN bogs *t , 
ods ey ca . Saee 7 F 
af ae en aw 5 oe | 
ae) ere i, eee a8 | - 
Sec een IN Ne ote Bre 
ag leis AP Ry op aces me, q 
pie I... + ie * 
Peres ei y SN ae 
Poatts he Pe ceca JY a, eas) s 
% Pee yi j ag ie: oe ‘ek F Y 2 | & 
Pe ote sre ee A rl an oR ie 
ie pee a es iat ae ee ee, oe ae | a 
ry degen: Z LO EN SOD es ures me 
Ce apie aan Sy eee Reto i Neds ab | 
ee skill ce ee Seka L 
. ae ety ‘oar tie Pasa } i Bs 
ier cieeen an tat Fee 0 5 gee oh RAAT ee. | ae 
“ir pA Needy We! a eee the * 
ee Co So : : 
Bk a eres | ‘ 
ee ee a a ed : 
e ae oi T Y i ods 
ie eT 3 
Oe ee : ees 
oe ieee te pte % 
ae ean Sy Site ee 
i re a * ‘ sek 
Ss a oe 
pete. 4 2 
an, ‘ ; : 
es age re ae s 
e ;: ‘Ce aes f Koo 
a ae a a 
eo ee ; ‘ te 
E ets ; f ie 
ri, i 
o y ie : ie 
—_ Peer, @ | : | 
bs 7. 
ied sae ot : ; ae | 
pes . | Po 
u. ~ aes ee 4 . 
si germ oe ee 
‘ Syne y Pe ‘ en) ee econ 3 5 
eS ke TE gig eS! em _ 
| m nie : = aii - ee 4 
> i . hi P os “ene 
Re hs cohen : Fn oe 4 
pen Oh <n ee ee ae QS : 
BN Re. “IS ee aes ia ies , : 
Tee TS. eee AN Sie ss 
eae an et ie ae | kee ese | ‘ 
" aa “Seam chan Se ete : 
, oer mf Be (lek Be is <P iti 
~ er. ri - Peal i. bets es é = 
aE: 2 Sos }) Ea nae, eee 
ae ee ae see ti? 
2c aie 3" (othe | = 
eS SO ore EN 
s Saas 4 SSS —— 
en ‘awe \) Ze ‘ 
1 i heer nieelas F ” - : 
aieaeea.* i see ‘ 
Bae 7 ee ees eee he : i 
De eee Frag SO 8 ame 
rt er es ree aa 3 . 
ot ss -o CA j ‘ » . & 
oir meee # ‘ae 
Bee ti ae ; ; = = 
Ss. . 4 ne — ¥ CAN 
7 % : (reatne PIPE _ — . SRMEN SAN 
58 “a - 4% aprcomeitionil ¢ 
on rm 1 — 
a me o . wt " é u i all 
a ce : me 1) oY i” a 
a 2 7 by Beh aa es 
ae ; 7 ; po ’ \ : * - ry 
a 44 “hot ; we. ne fi ; 
| ee 2 a : e\4 a 
a ee an eae ke 
Ga. Seek | iid 
i aa yea Lee ae SEs ae Re ls ates CMS a ce ce Ib Se le te ela aa Ane ae 
bs see Bie, 23 ae ed ‘s si : ee aig” OM a a Ph ees eee alee as Ae 
ee it de ee ae ee Seas ; Ae ees Re a og ieee Sas prea eect 1 NO a ei a eaeee 5 <eee aa ie OF 
acai: Oe Maa “i Rie seem pe eee hy eet ame mee” ea 
ee ei Tae DAL of = mae 
ai at af, 7 . 2 
ont, "} galegabers a 
en. ees as —————_—_—_£{[—<i ——<_[_[{[{$_[$==[|["[]"_"_=_=_"__—=—[{_=_{£=_:£;=_—ix;&z&zi—E_—————_—___—_—___eee 
id “e cease ; 
a a a bee : 
eee - : “i 
Sore | ae ee iver 
ap ie et Ds ; ‘ ; \ 
ais mae gag ; \4 re 
nea = : r pee 3 © 
PF a we ii ia ~ . eae a2 
: | Sean ey aa : BER 
‘4 ‘s ; aah Resi ead octO 
"4 : v 
a | - Be git NG 
i ( 7 s ‘ a a 7 
ae | _ a. Ce panes yILdt 
ee re. 7 "/ X<4 \ = 7 an ne 
oo | | CIRCULATION {(52\) OVER 100,000 NU 
eo din Se { i = a — 
oe / J SJ 
—S ei Se eee 2 : mie bay i ee \ Z, i, ee Spee er) Sie 
._ ae rs ye Sie en te eee ‘ a en Peat = . oa RENE 
rts sea a sae Oa Age Wes ee ae ie aah Be regied: ath eS ae i Maile ee a aN ~ ieich"s. ses agen pee ee Re ee Po 
aa 
a ae ES SS ENN RE RRR RAIS URIBE OE RTE 
ey = Be a 4X: 2 
a seh y 
Ey eg ash t 
AEE 
SRR ale 
3 asta z 
tae ae 
Bares FS ; 
a eS eth he ce ee a Ren Gy Nene ; a at : iietides = iN pis ae : i : \ ae 
¥i ne Hetdt Tameee hee sf atta eet ie tt as , or. Se ae, PS oer aa areaee <s ae ee tr see ees ig Eee ee Bape CPO et ee ee BST FOV ee ee RTE ae eee TET™ © : seit aetelrs ae ee , \ een io am ee 20 
fe Lee et é EER i a Ba) eh, 2 pm ees ge ra a Cae aR MOR th Orta: ENGL Me ig i A ta Bee aS hcg ces fa eae tN ONG eee oj Swen eR Mic BE Saree Of MUMS DDE NIT. re Re SE aE, Peet Bu atl oe ne NER eee Ceo by akin Seen rp) pen et pees pee aed No) = Pe pT ee eee Re ae pee. | ee 
Big ; — —*- _ RP ered LABIAL hi GIP Oeil iis Se Ey Sher SRP ee CS SM ate SION TE BIR ALO TL aE Me IS, | STD ST POPE AY Mal ME etter. Uae fhe Vedra eat = SOL > ae ik a I A ae Re Se ae ee ee Ba et a ir tia a ad ie NS 0 on pire So ie i Bo ai ae ; 
awe : : Shake i ei See ae he ee Sia 2 AOS AMOR” SE NS x Ty ia PSHE WEEAS isnerRs ES Sa inca! Sea aa ple aren ee eat fo inc ee ee a Sha ee tah WS ea fmeeete PB cae oe case Serer ni an ae 


} | 


_ EE | -~ ate 


\agnAse PURCHASING AGENTS READ THE FAMILY CIRCLE . 


R NEW KIND of publication offers new opportunity to slvaitioers. 
Tue Fasaiy Cmcie—tested for four years—-is the only national 
magazine featuring Circulation at the Point of Sale. 


. In other words, instead of building up a large circulation, — 
and then making a survey of the readers’ buying habits. we 
a _ began with buyers and built a weekly magazine to suit them. 


6800 chain grocery stores from coast to coast. Circulation is 
- voluntary. Tre Famity Circle wins its way with women read-- ; 
ers because it is smartly edited and attractively, colortully 
printed in rotogravure. It gives pages of menus, recipes, 
_ sparkling fiction, interesting articles, movie. cfiticisms. Fetus, 
_ and fashion hints, and Hollywood gossip. —~ 


With Tre Famiry Ciacte you can reach at the putcik of sale 
_ 1,497,450" housewives — the Purchasing Agents of 1,497.450 in: 
_ dependent businesses — their own: households, Men may make 
_ the money, but these women spend it. They buy fruits and 
vegetables, coffee and tea, lard. shortening and cooking fats, 
flour. cereals, canned milk, pickles, salad dressing and peities. 
‘bacon, ham and fresh meat — three meals every day. 


__ But that isn’t all they buy, They buy —or haved voice in 
_ buying—cigarettes, drugs, refrigerators, automobiles, aluminum. 
ware, furniture, beauty preparations — thousands “of other 
_ Products whose purchase or replacenient keeps industry busy. © 


19, 1 
The readers of THe Famity Crcue receive their copies in — esac medaacas 


Your advertising goes straight to households whose annual 
purchases total $3,834,400,000. Advertisers find that the cost- 


per-inquiry from THe Famiry Cmcte is considerably less than © 


average. Advertising rctes upon request. Evans Publishing 
Corp.. 400 Madison Avenue, New York. Offices also in sagen: 
and San Francisco. 


UNIQUE FEATURES OF THE FAMILY CIRCLE 


1FLEXIBILIT Y —Tue Famny Crcte’s national circulation 
of 1,497,450 is made up of six editions, each covering a separate 
area. Advertisers can change copy in any of these editions, 
at no extra cost. Thus advertising can be varied to meet sectional 
requirements, or may be zoned to parallel promotion plans. 


2 COP Y-TES TING — Suppose you have four advertisements 
to be tested for popular appeal. You buy space for one. THE 
FAMILY CIRCLE prints the four ads, on the same page, in the same 
position, in the same issue. and alongside the same reading 
matter. Copies are then dealt out in rotation nationally. 


Each advertisement has thus a national circulation of 374,000. 
All four tell your sales message, and keyed returns will determine 
which one is best. This copy-testing technique has been used 
successfully by such keen advertisers as Cellophane, General 
Mills, Saraka, and Johnson & Johnson. The cost of this service, 
exclusive with THe FAmiIty Circle is very low. 


RIT PRODUCTS CORP. 


'’ @TORELY BROS. & CO. 


SWIFT & CO. 


- wiinaar waopuers.ico. 


NATIONAL 

ADVERTISERS IN 
THE | 

FamILy CimcLe 
(1935-1996) 

AMERICAN CHICLE CO. 

ARMOUS 4 ¢ 

AXTONFISHER TOBACCO CO. 

BEFCH-NUT PACEING Co. 

BEST F¢ DS. Inc. 

RORDEN CO 


BRILLO MANUFACTURING CO. 
BROWN & WILLIAMSON 
TOBACCO CORP. 
BRYANT, LANE..CO. 
BURNHAM 6 MORBILL CO. 
CALIFCRNIA PACKING CO. 
CAMMATION-ALBERS CO. 
COMET RICE.CO. a 
CORN PRODUCTS REFINING CO. 
CROSLEY (Reirigeretor) 
DUART MANUFACTURING CO. 


Ee. 1. DuPONT de NEMOURS 
& CO., Inc. (Cellophane Division) _ 


PLAKO PRODUCTS CO, 
FOUGERA. E.. 6 CO. 

FRENCH, &. T.. & CO, 
GEBHARDT CHILI POWDER CO. 
GENERAL FOODS. Inc. 
GENERAL MILLS, Inc. 

GERBER PRODUCTS CO. 
GILLET,. MARTIN & GO, 
HAWAIIAN PINEAPPLE CO. 
HILLS BROS. CO. 

HORMEL. GEG. A.. & CO, 
HUBINGER CO. 

HUNT BROS. 

ILLINOIS MEAT CO, 

JELEE, JOHN ¥., CO. 

JELL-WELL DESSERT CO. 
JOHNSON, &,.C.. 6 SOM oe 
fCKNSON & JOHNSON 
JUNEET FOLES oh al 
KELLOGG Co. aeyy ne | 
KERR GLASS MFG. CO. : . 2 
KRAFT.PHENIX CHEESE CORP. — 
LA CHOY FOOD PRODUCTS, Inc. a 
LAMONT, CORLISS & CO. 

LARUS & BRO. CO, 

LEA & PERRINS, Inc. . 
LESLIE CALIFORNIA SALT CO. it 
LIBBY, MeNEILL & LIBBY ; 
LIFE SAVERS. Inc. 

LIPTON. THOS. }.. Inc. 

LOS ANGELES SOAP Co. 
MATILAGE, CHAS. FP, &SONS 
METAL TEXTILE CORP. 
MITSUBISHI! SHOJI EAISHA, Lid. 
MORRELL, JOHN. 6 CO. 
MORTON SALT CO. 
MUELLER, C.F. CO 
NATIONAL BISCUIT CO. 
NORGE CORP, age a 
OAKITE, PRODUCTS. Inc- 
PEN-JEI. CORP. 

PERFOLASTIC; Inc: 

PREMIER-PABST SALES CO. 
RAINIER BREWING CO, 
REMINGTON-RAND. Inc. 

REYNOLDS, R. J., TOBAGCO CO. 


ROQUEFORT CHEESE ASSN 


- BROTAL LACE PAPER WORKS... 


RUMFORD CHEMICAL tales 


OFS, COMPANY. ite 
"SALADA TEA CO.” oo 


ae Sip ‘ oa. 


ve 
SCHINLING. Aus & co. aie nt 
‘ePnn RICE INDUSTRY 
' x F.our GO. ee 


SUN MAID RAISIN GROWERS 
ASSOCIATION 


smmerann. sitet cos: ik 
WESTERN Unoe retadanPet co. 


WOODBURY, 1OHN H., Inc. : eee 


WIKGLEY, WM. TR. CO, 
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REPORT LISTS 
AIR SUCCESSES 
OF LAST WINTER 


Advertisers Show Preference 
for Drama Serials 


New York, Aug. 20.—From October, 
1935, to April, 1936, 17 network pro- 
grams appeared among the 10 lead- 
ers at one time or another, according 
tc the semi-annual report of the Co- 
cperative Analysis of Broadcasting. 
As of the close of the standard-time 
broadcasting period ending in April 
the following 10 programs were lead- 
ing, in the order named: 

Major Bowes’ Original Amateur 
Hour; Chase and Sanborn coffee: 
Standard Brands, Inc.; J. Walter 
Thompson Company; NBC. 

Jack Benny; Jello; General Foods 
Corporation; Young & Rubicam, Inc.; 
NBC. 

Town Hall Tonight; Ipana and Sal 
Hepatica, Bristol-Myers Company; 
Young & Rubicam, Inc.; NBC. 

The Fleischmann Hour; Fleisch- 
mann’s yeast for health; Standard 
Brands, Inc.; J. Walter Thompson 
Company; NBC. 

Maxwell House Show Boat; Max- 
well House coffee; General Foods 
Corporation; Benton & Bowles, Inc.; 
NBC. 

Bing Crosby; Miracle Whip salad 
dressing and Kraft cheese; Kraft- 
Phenix Cheese Corporation, Chicago; 
J. Walter Thompson Company; NBC. 

Burns & Allen; Campbell’s tomato 
juice; Campbell Soup Company, Cam- 
den, N. J.; F. Wallis Armstrong 
Company, Philadelphia; CBS. 

Phil Baker; Gulf Refining Com- 
pany, Pittsburgh; Young & Rubicam, 
Inc.; New York, CBS. 

Bakers’ Broadcast; Fleischmann’s 
yeast for bread; Standard Brands, 
Inc.; J. Walter Thompson Company; 
NBC. 

Hollywood Hotel; Campbell's 
soups; Campbell Soup Company; 
Camden, N. J.; F. Wallis Armstrong 
Company, Philadelphia; CBS. 


Amateurs Are Popular 


During last winter’s season more 
evening time was devoted to 15-min- 
ute serial dramas than to any other 
type of program. Musical reviews 
were second, dance music. third, 
variety programs fourth, one-time 
dramas fifth, and personality shows 
sixth. 

The types of shows which stood 
highest in the popularity ratings 
were amateur first, personality and 
amateur second, variety third, per- 
sonalities fourth, operettas fifth, and 
news topics sixth. Dance music, 
occupying third place in the time 
rating, tied with classical programs 
for eleventh place in popularity 
rating. 

The report shows that when even- 
ing programs are classified by length 
ot broadcast, the one-hour shows are 
the most popular. Quarter-hour even- 
ing programs, broadcast four or five 
times a week, are second; evening 
half-hour programs third; evening 
quarter-hour programs, broadcast two 
and three times a week, fourth. Day- 
time quarter-hour shows broadcast 
four and five times a week have a 
larger indicated audience than even- 
ing quarter-hour shows broadcast 
once a week. 

The study, based on over 226,000 
interviews and over 
programs, includes, in addition to 
other information, a geographical 
breakdown of popularity ratings and 
# comparison of popularity in income 
Classes. It is available in complete 
form only to subscribers. 


Bankers Name Gruenwald 
A. R. Gruenwald, for the past eight 


200 sponsored | 


Clark with Angelica 


R. Kibby Clark has been appointed 
advertising manager of Angelica 
Jacket Co., St. Louis, maker of wash- 
able uniforms. He was formerly 
with Shell Petroleum Corporation, 
St. Louis. 


Hopkins Names Agency 


J. L. Hopkins & Co., New York, 
have appointed Atherton & Currier, 
New York, for “Rajah Brand” 
Egyptian henna. National magazines 
will be used. 


Somerset Hotel Appoints 


Somerset Hotel, Boston, has ap 
pointed Albert Frank-Guenther Law, 
Inc. Gerald Sherard is manager of 
the hotel. 


years director of advertising and 
public relations for Marshall & Ilsley 
Bank, Milwaukee, has been named 
director of public relations for the| 
Wisconsin Bankers’ Association, Mil- | 
waukee, 


Pear and Pea 


Associations 
to Advertise 


Seattle, Wash., Aug. 15.—Two 
more co-operative national advertis- 
ing campaigns have just been an- 
nounced by Pacific Northwest 
agricultural producers. The Idaho- 
Washington Pea Advertising Bureau, 
E. E. Davidson, manager, with head- 
quarters in Moscow, Idaho, has been 
formed to promote the use of dried 
peas. An advertising fund of $60,- 
000 has been underwritten by an 
assessment on the current crop, and 


) 
¢ 
Pare 


will be used in newspaper advertis- 


ing and dealer promotional material 
in selected markets, where the con- 
sumption of dried peas can be in- 
creased. 


The Oregon-Washington Pear Bu- 
reau, representing growers of Bosc, 
D’Anjou and other varieties of 
winter pears, has just been organized 
in Portland, Oreg., and has appro- 
priated $30,000 for advertising this 
year’s crop. Newspapers and dealer 
helps will be used. 

A new copper coated paper wrap, 
developed at the Agricultural Experi- 
ment Station of the State College of 
Washington, will be used for the 
first time in packing the crop this 
fall. This wrap is expected to secure 
a better preservation of the fruit in 
cold storage, and will enable North- 
west pears to be a strong contender 


B. C. FORBES 


4 FIRSTS 
OUT OF &|, 


By Vote of New Yorkers with Money to Spend 


To determine the popularity of newspaper feature writers among the New Yorkers of more-than- 


and economically, through the columns of the New York American. 


CHOLLY 


in the export market. Both of these 
accounts have been assigned to The 
Izzard Company, of Seattle. 


New Transmitter 
for Station KECA 


KECA, Los Angeles, will place a 
new 5,000-watt transmitter in service 
Aug. 31. The transmitter is a high 
fidelity RCA 5-c, passing all frequen. 
cies between 30 and 10,000 cycles. A 
35-foot vertical radiator, the first 
single tower vertical radiator ip 
Southern California, will be used. 


Reiss Agency Moves 
Reiss Advertising, Inc., has leased 
space on the fifth floor of the RKO 
building, New York, for immediate 
occupancy. 


average means, the McCann-Erickson Advertising Agency sent a questionnaire to each of the 
149,704 people in New York City and the suburbs who bought a new car during the first nine 
months of 1935. 


Each new-car buyer was asked to check his or her favorite feature writer in eight major classi- 
fications. In four of the eight classifications first place was won by writers who appear in the 


New York American . . . a record that no other newspaper even approaches. 


Four first places out of eight in a poll among new-car buyers is convincing evidence of The 
American's popularity among people with money to spend. It is convincing evidence that adver- 


tisers who want to reach the New Yorkers of more-than-average means can do so, effectively 
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Arrange Trade 
of Advertising 
on Book Flaps 


New York, Aug. 19.— Two book 
publishers will shortly attempt an 
exchange of advertising space on 
jackets of their books. Simon & 
Schuster, of this city and J. B. Lip- 
pincott & Co., of Philadelphia have 
arranged to make this novel adver- 
tising experiment on one book each. 

Simon & Schuster’s “Wake Up and 
Live!” written by Dorothea Brande, 
will have on the back flap of its 
jacket an advertisement for Lippin- 
cott’s “Streamline Your Mind,” by 


James L. Mursell. And contrariwise, 
the Lippincott book by Mursell will 
similarly have a jacket with copy on 
the Simon & Schuster offering. 


Subjects Are Similar 


The Mursell book is regarded as 
likely to appeal to many who read 
the Brande work, since it develops 
a similar subject, but in a more 
serious and scholarly manner, while 
the Brande book is expected to win 
favor as a lighter presentation for 
those who have read Mursell’s. 


Thus the markets for the two 
books are considered as supplement- 
ing each other. In consequence, the 
publishers hope that the same reader 
will purchase the two books, instead 
of either one. 

The arrangement between the pub- 


lishers provides that the circulation 
to be given the other’s advertising 
is to be equal, somewhere between 
three and five thousand being planned 
for the initial run. 


Results of the exchange of space 
will be difficult to evaluate, since 
there is no means of controlling the 
distribution of books to be offered, 
but both publishers will watch care- 
fully for any signs of reader re- 
sponse. 


New Format for “Times” 


Gilbert P. Farrar, typographical 
consultant of American Type Foun- 
ders, has been commissioned by the 
Los Angeles Times to develop a new 
typographical format for the paper’s 


exclusive use. 


Two for Hoyt 


Rare Chemicals, Inc., Yonkers, 
N. Y., has appointed Charles W. Hoyt 
Co., New York, for a campaign in 
medical journals. Cary Maple Sugar 
Co., Inc., St. Johnsbury, Vt., has also 
named the Hoyt agency. Magazines 
and newspapers will be used. 


Start Contest Service 


Jack Todd and Helen King have 
formed Certified Contest Service, 
with headquarters in New York, to 
conduct contests in behalf of adver- 
tisers. 


Emerson Promoted 


John O. Emerson, of Hunting and 
Fishing and National Sportsman, 
Boston, has been appointed promo- 
tion manager of the publications. 
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LOUELLA O. PARSONS 


DAMON 


RUNYON 


A SURVEY MADE BY McCANN-ERICKSON 
to determine the popularity of newspaper 
writers among New Yorkers 
of more-than-average buying power 


From beginning to end the survey was conducted by the McCann-Erickson Advertising Agency, under 
the personal supervision of Dr. Louis D. H. Weld. The results show that in four of the eight feature 
classifications the most popular writers among the new-car buyers of Metropolitan New York are writers 
for the New York American: 


Most Popular Sports Writer ............. 
Most Popular Financial Writer............ 
Most Popular Society Writer............. 


feature 


Most Popular Movie Writer 


National Advertising Representatives 


BLOCK & ASSOCIATES 


PAUL 
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Pr ee Damon Runyon of The American 
aiscsbcaeala se a B. C. Forbes of The American 


_..Cholly Knickerbocker of The American 


_..Louella O. Parsons of The American 


The SECOND newspaper scored but two firsts 
Two other papers scored one first place each — 


NEW YORK 


AMERICAN 


McKITTERICK, OF 
PHILIP MORRIS, 
DIES SUDDENLY 


Called from Retirement to 
Engage in Battle of Titans 


New York, Aug. 17.—Leonard B. 
McKitterick, president of Philip 
Morris & Co. cigarette manufacturers, 
died Saturday in Long Beach Hos- 
pital of heart disease. He was 65 
years old. 

Mr. McKitterick was credited with 
one of the outstanding cigarette 
manufacturing and sales successes of 
recent years. Called out of retire- 
ment by former associates in 1929, 
his achievement was considered espe- 
cially noteworthy because it was 
made in depression years. 

Mr. McKitterick developed’ the 
safe use of diethylene glycol instead 
of glycerine in the manufacture of 
cigarettes. In 1935 he undertook the 
maintenance of a tobacco research 
fellowship at Mellon Institute. 

On dissolution of the tobacco 
trust in 1911 Mr. McKitterick was 
already widely known in the cigar- 
ette manufacturing field. With Reu- 
ben Morris Ellis as partner, he was 
enjoying considerable success with 
the Melachrino cigarette. After the 
dissolution of the trust Tobacco Pro 
ducts Corporation acquired this trade- 
marked product and Mr. McKitterick 
and his partner became vice-presi- 
dents and stockholders in Tobacco 
Products. 


Acquired English Brand 


In 1919 Mr. McKitterick’s new 
company acquired the English Philip 
Morris Company. A new corporation, 
Philip Morris & Co., Ltd., was formed 
as a non-British firm. Under the 
management of Mr. McKitterick and 
his associates it became immediately 
successful. 

Tobacco Products passed most of 
its manufacturing units to the Ameri- 
can Tobacco Company in 19238, on a 
$2,500,000 a year, 99-year lease. Mr. 
Ellis became president of Philip 
Morris, and Mr. McKitterick an- 
nounced his retirement and went to 
Europe to live. Seven years later he 
was recalled from Europe by his 
former associates, who planned to in- 
troduce a new 15-cent cigarette on 
the American market. 

Although the idea was put into 
operation shortly before the death 
of Mr. Ellis in 1933, when Mr. Mc- 
Kitterick succeeded to that post, it 
was under the latter’s promotion 
that the company jumped its gross 
sales to a peak of $20,000,000 last 
year and was selling its product at 
the rate of 4,000,000,000 a year. From 
March, 1934, to March, 1935, he 
tripled the net profits of the com- 
pany. 

Mr. McKitterick was in the cigar- 
ette business for more than 30 years, 
and placed a high value on his per- 
sonal acquaintance with many of the 
thousands of tobacco dealers through- 
out the United States. He once re- 
marked that he hoped his company 
would never become so large as to 
lose its personal contact with these 
men. 

Mr. McKitterick’s widow survives. 


Cotton Textile Sales 
Manager Succumbs 


New York, Aug. 17.—Funeral serv- 
ices were held today for Walter S. 
Brewster, sales manager of the cotton 
goods division of Pacific Mills, whose 
death occurred Friday, after an ill- 
ness of several months. His age 
was 68. 

He was engaged in dry goods mer- 
chandising during his entire busi- 
ness life, and since 1908 had been 
with Pacific Mills. 
joined Lawrence & Co., selling agents 
for the mills, and was placed in 
charge of wash goods sales. 

When Pacific Mills took over the 
sale of its own products in 1925, he 

(Continued on Page 27) 


In that year he 
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| say, it has a rightful place in the 


| affections of the consumer. For 
| many important uses no satisfactory 
fee apron of man-made products has 
been found. Why has not this story 
been told over and over again to the 
| public? Simply because the industry 
was devastated by the depression 
and was struggling for life. Force 
|of necessity required it to await 
recovery of the building trade before 
| being restored to full strength. [It 
| is now emerging from the debris and 
|is strengthening its organizations to 
recover its former markets and to 
develop new uses. While in this state 
of convalescence, it resents being 
kicked around by its more fortunate 
and better organized competitors. 

On one point in your editorial we 
must take friendly issue with you, 
namely, that the derogatory refer. 
ences to wood in the advertising 
copy to which exception has been 
taken reflect the public attitude 
toward wood. It seems to us that 
you are putting the cart before the 
horse. Advertising is designed to 
create public sentiment, not to reflect 
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topped off a college career with a 
trip around the world called on the 
head of a large advertising agency. 
Perhaps the latter saw him because 
he was well introduced. At any 
rate, he lent a sympathetic ear to the 
young man’s. statement that he 
would like to enter the advertising 
business, and finally handed out this 
advice: “Come back in five years.” 

Following the preliminary sugges- 
tions of his mentor, the college boy 
got a job selling crackers for a 
national advertiser. He called on 
dealers, took orders, and became so 
interested in the job that he oc- 
casionally got behind the counter 
himself on a busy Saturday to see 
just how cracker buyers function in 
their natural habitat. He learned 
something about grocers, something 
about retail salesmanship, and a lot 
about people. 

After working at this job long 
enough to win a couple of promo- 
tions, he moved over to the specialty 


field. This time he tackled selling | 


selling talents he had developed to 
the newspaper advertising field, and 
as usual earned his spurs selling 
classified to all sorts and conditions 
of people. He rubbed elbows with 
small merchants, second-hand car 
dealers, rooming-house proprietors 
and many others. And he sold ad- 
vertising. He got along so well that 
he almost regretted leaving his little 
world of classified to enter the big 
league of local display, from which 
he was promoted later to the na- 
tional department. 

But by this time it was 1936, and 
he remembered to return to the big 
agency man with the comment, ‘The 


five years are up.” And it is only. 


fair to say that the agency executive 
recalled the earlier visit, listened 
with interest to the story of his ad- 
ventures in salesmanship, and told 
him that beginning this fall he will 
be a welcome addition to the ranks 
of his organization. 

“You have the experience which 
all of us in advertising need,” he 


electric refrigerators, and was fortu- | said. “Not all of us have it. You 


nate enough to be the sponsor of a/| 
leading brand which is not only well | 


advertised, but also well sold through 
men who are given both advance 
training and constant help and stim- 


ulation. He found that people were | 


interested in refrigerators, and that 


can help us do a better job.” 

This was One young man’s prep- 
aration for advertising. It is not 
the only way, of course, and for 
some creative types it might be just 
the wrong way. But for the sort of 
talent that thrives on contacts with 
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MOTORIST HAS A DIARY, TOO 
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the violations of the same principle 
in the adverse mention of wood ap- 
pearing in advertisements of steel 
products. If, as you say, the public 
may, in some measure, have forgot- 
ten wood, it is not good taste for the 
steel people to attempt, through un- 
fair advertising practices, to crystal- 
lize that forgetfulness into a perma- 
nent demand for substitute products. 
Such efforts are not good business 
because they will inevitably react as 
boomerangs. 

What the lumber industry needs, 
as you have ably expressed it, is “to 
step out again with an aggressive 
and positive presentation of its 
claims.” That is exactly what the 
lumber industry is preparing to do. 
It is one of the largest of the indus 
trial factors in the commercial life 
cof this country and large bodies move 
slowly, but it is gathering an irre- 
sistible momentum and its power is 
just beginning to be felt. In the 
meantime, we can at least defend 
ourselves from either thoughtless or 
malicious rivals for public favor. 

J. W. McCLure, 
Sec.-Treas., National Hardwood 
Lumber Assn., Chicago. 
vgvwgy 


Anybody Remember 
Iron Hat Named Rex? 


To the Editor: I saw an advertise- 
ment Sunday about 40 years old and 
still working. Inside an old covered 


How Washington dealer tied up with the news. bridge over Sugar Creek in Turkey 
Run, Indiana’s largest state park, 


the advertising helped him to make! people, and learns about advertising 


a lot of sales. He sold so many, in by seeing it work, it comes pretty Gosh! your Aug. 10 edition. Brother, can there is a poster about three feet 
fact, that he was offered a better job| close to being the ideal. Perhaps sy a, you spare the same? wide and three and a half feet high 
with the company. we shall be able to report the sequel.| T° the Editor: The attached ad-|"" | best wishes for longevity for |2@Vertising the Rex hat. The type 


vertisement for the Cherner Motor : that was used in the Gay Ninety 
Company, second largest Ford dealer | Y°U' Patience. 


eriod. The head and shoulders of 

- , in the country and leading automo- J. onee Aan i man ware at and the hat was 
Information for Advertisers bile advertiser in Washington, shows Adv. Dept., St. Louis-San Francisco | the iron hat type with a wide brim, 
ja timely tie-up which appeared in Railway Co., St. Louis. and the man had a handle-bar mus 

In last week’s issue of ADVERTISING | contains facts which advertising ex-| the Sunday Star of Aug. 16, capital- vywey tache. The reproduction was from 
Ace appeared No. 1,000 in the list of | ecutives would find of some value.| izing on the publicity given Mary 


e wood plates. 
items offered in the popular depart-|If the information appears to be | Astor’s famous diary. Lumber Preparing . teed eek im thee ebvertioie 
ment, “Information for Advertisers.” | authentic, it is listed in the depart-) Weer F. SIGMUND, to Tell Its Story business over 20 years, and with me 
A good many thousand copies of the| ment. If it seems to be just another Licbarindhorsdl wags Fs Rautman | To the Editor: Last week’s edi-| was an artist who has had about the 
surveys, researches and reports listed | blurb, it is not offered to our readers | Adverting. Weehington, 2. C.| torial, “Lamber’s Marketing Prob-|same experience. Neither of us re- 
and described in this eiestennk| as a part of this editorial service. | , : % lems,” impresses us with its good|member the Rex hat, so surely this 
have been supplied to readers. A| Most advertising observers agree A Useful Department sense and fundamental soundness. | advertisement must be at least 40 
typical enthusiastic comment from|that the surveys now offered by| To the Editor: Remember the late | 5°™e one has wisely said that the/years old. To my knowledge it is 
one of them appears in “Voice of those who use facts in promoting | Briggs and his cartoon “There's at public does not neon - aneented the oldest piece of advertising work- 
the Advertiser” on this page. their own sales are of a far higher | least ONE in every office’? but only to be reminded. The love ing that I have ever seen. Of course 


ce ae oe ee ae i . Bs a is y ; _ of wood is latent in most normal |it isn’t doing much good because the 
Publishers, agencies, radio broad-| grade than those formerly used. You| Sometimes I'll bet you think there’s | persons. The friendly touch of wood,| Rex hat probably aa been out of 
casters, lithographers and many|may occasionally quarrel with con- at least one an reer subscription | j., versatility, strength and beauty.| business for years. 
other workers in the advertising| clusions, but you can usually agree | list and that ONE is the Puster guy | when presented to the mind, recal)| Our curiosity has been aroused. 
vineyard are constantly accumulating | on the facts. Or, if not, you are | @0wn in St. Louis—every time we list | happy memories of childhood and|We wonder just how long this ad- 


, : . a dh . . h l¢ ‘thing ji ) P; yr / 2 . e . 
facts which they think are of inter-| armed with information as to how, | inything in “Information for Adver- | revive recollections of boyhood ex-|vertisement has been used and how 


est to buyers of advertising space,| when and where the facts were com- lectin scaaeratetellans | ploits with pocket knife and tools,|!ong since the company has been out 
time or service. This material is put | piled, and can pass judgment upon | Seriously, I enjoy that feature of | jthe budding desires of youth to]of business. Perhaps you have heard 
. out for general distribution, some-| methods as well as conclusions. ah cag lly Pogo pgp a create something out of materials of a poster that has worked more 
times ta modent but asable form. aad The publication of Item No. 1,000 “wo ce a bt ls stein ie et = bossa bade cen than her veers, and is —_ working. 
athe in elaborate oad impressive | seems to is eulielnek oneness Gel rewhtigin Bon & eer eineety Fine ata eee playhouses are sai pig haven a At FOr 
ee ae ae * , | inst ‘ : we should like to know what light ki 
atyle. . making this report on what seems tO | though in the nature of an advertise-| There are numerous reasons why | you can throw on this subject. 
It is submitted to the editors of | be an unusually useful service for) ment for some company. | wood has a powerful selling appeal he REx PAXTON. 
ADVERTISING AGE with the sole ob-| readers of the National Newspaper This time I’d like to have ninej|as ‘the most universally useful ma | Vice-Pres., Bigelow Press, 


ject of determining whether it! of Advertising. 


hundred and ninety-nine listed in| terial known to man.” As you well | South Bend. Ind. 
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STUDEB 
| Vik sou 


In "HEAVILY CONCENTRATED EXCLUSIVE ADVERTISING 
4 CAMPAIGN IN THE CHICAGO TRIBUNE SCORES AGAIN" 


nce A: ¥ 


HE TREND IS TO THE TRIBUN 


R. H. KEELING, Vice President 
Studebaker Sales Co. of Chicago 


Chicagoland Dealers Show Sales Increases Up 
to 400% ... Average for the Entire Territory 
102% Higher Than Last Year 


AST January Studebaker began a consistent drive in the 
Tribune. They made news of Studebaker values—and 
told it in Chicago’s first newspaper. 


Results came at once. And week after week the adver- 
tising appeared in the one Chicago newspaper that enables 
Studebaker dealers to take full advantage of their expanding 
sales opportunities. 


ENTIRE TERRITORY UP 


“Studebaker dealers located in the entire Chicagoland 
area served by the Chicago Tribune show sales increases up 
to 400%,” says Mr. R. H. Keeling, Vice President of Stude- 
baker Sales Co. of Chicago. “The average for the entire ter- 
ritory is 102% higher than last year! 


“The Studebaker Sales Co. of Chicago, itself—has more 
than doubled its business for the first six months of 1936— 
compared with the similar period for 1935.” 


1936 has been a great year for new car sales in the Chi- 
cago market but Studebaker sales increases are far above the 
average for the industry. 


FIRST AMONG READERS 


The Chicago Tribune gives extra power to Studebaker 
advertisments by giving them full market circulation. From 
one end of the Chicago market to the other more families read 
the Tribune than read any other Chicago newspaper. 


Because it prints the news—accurately, promptly, un- 
compromisingly—the Tribune is first among newspaper readers. 


av ste Chicago Tribune news columns provide dynamic effect on 
a thinking. Their appeal is universal—regardless of income, 


social status, creed, or political affiliation. 


LOWEST COST 
PER SALES RESPONSE 


Use Chicago Tribune advertising and you immediately 
broaden your market. Use it and you step up staf morale and 
dealer tie-up. 


Use it and you cut your advertising costs. The rate per 
line per 100,000 circulation is among the lowest in the pub- 
lishing business. It is the lowest per sales return in Chicago. 


Chicago Tribune 


. THE WORLD'S GREATEST NEWSPAPER 
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INDUSTRIAL SONG 


Tanks 70 Million 


sug |in the state courts to secure inclu- 
- lsion of prices for dental work in 
= | advertising, banned by a new state 
“i law. 
Agency for Tailor 
Leslie-Hobbs, Ltd., New York, 
tailoring firm whose slogan is a 
fortnight from London,” has 
pointed Le Poer Trench, Inc., New | 
York. 
Sommers to Brewery 
Matthew J. Sommers, former secre- 
tary of American Brewers Associa: | 
tion, has been named sales manager | 
of the Grand Rapids Brewing Co.,| 
aie Grand Rapids, Mich. 
Pica wo ——— — — 
Lg 


How Gulf States Steel Co., Birmingham, | 
is getting attention for a product hard to | 


Johnson-Dallis Co., 
the agency. 


OIL UNIT SALES 
BYDEPARTMENT i 
STORES SOUGHT 


Williams Is “Offering Exclu- 
sive Franchises 


advertise. Atlanta, is | 


Bloomington, Ill, Aug. 20.— De 
velopment of heavy unit sales 
through department stores is beine 
pressed by the Williams Oil-O-Mati« 
Heating Corporation with exclusive 
dealer franchises. 

Three department stores have 
already taken over dealerships. They 
are Hochschild, Kohn & Co., Balti- 
more; Meir & Frank Company, Port 
land, Oreg., and Frederick & Nelson 
Seattle. 

The Baltimore store created some 
thing of a sensation in the trade by 
using a half-page in the Baltimore 
Evening Sun to feature the complet 
line of Oil-O-Matic boiler and furnace 
burners and free installation of the 


new Tem-Clock for electric thermo 
static temperature’ control. This 
copy pulled $2,000 in traceable sales 


and the plan followed by Hochschild 
Kohn & Co., is being described in 
detail by Williams for the benefit o! 
other dealers. 

Don Frank, 
of Williams, commented: 


“Here’s one department — store 
which has awakened to the fact that 
Oil-O-Matie can be merchandised like 
many other products in its price 
class.” 


advertising manage: 


Develops Oil Sales 


The Baltimore department store. 
in conjunction with the oil burne 
department, also has inaugurated an 
extensive oil delivery business. 

In Seattle, Frederick & Nelson 
have constructed four model homes 
including the oil burner equipment 
as part of the general promotiona! 


effort. 

Under the dealer franchises with 
department stores, the store must 
veer from the custom of offering 


several lines. The theory back of this 
requirement, it was explained, is that 
not more than one such line of heavy 
units can be successfully promoted. 
different from, for example, hats o1 
frocks or other smaller merchandise 

All of the stores under the fran- 
chise maintain service for the in- 
stalled units. 

The Williams account is handled 
by Roche, Williams & Cunnyngham, 
Chicago, with M. F. Williamson ac- 
count executive. 


Finger Print Canvassers 

Canvassers and peadlers in East 
Orange, N. J., must obtain a written 
permit and must be finger printed 
and photographed, according to pro- 
visions of an ordinance passed by 
the city council. 


. , . 
Bar Dentists’ Prices 
State Dentists, Inc., 
pany operating in Norfolk, Newport 
| News and Portsmouth, 


Virginia com- 


lost its fight 


Chalkley New 
President of 
Philip Morris 


New York, Aug. 20.—Otway Chalk- 
ley, first vice-president of Philip 
'Morris and Co., Ltd., has been ele- 
vated to the presidency, succeeding 
ithe late L. B. McKitterick. (Details 
‘ot Mr. McKitterick’s career are re 
lated elsewhere in this issue). 
Alfred E. Lyon, who has been sales 
Girector, has been made first vice- 
| president and a director. Mr. Chalk- 
\ley is also president of the Morris 
| affiliate, Tobacco Products Export 
, Corporation. 


Both of the new heads of Philip 
Morris are lieutenants of the late 
president and indicated that they 
will follow the policies laid down by 
him. Likewtse, both have seen for- 
eign service and are familiar with 
all of the ramifications of the in- 
dustry. 


Mr. Chalkley started his career 
with the old American Tobacco Co., 
and on its dissolution in 1911, joined 
P. Lorillard Company. He _ spent 
two years in Turkey for the Tobacco 
Products Corporation and after re- 
turning to the factory at Richmond 
was again sent abroad, this time to 
China. He joined Morris in 1924. 


Mr. Lyon joined Mr. McKitterick 
in 1912 to promote Melachrino, Royal. 
Nestor and other favorites of the 
period. In 1919, he took charge of 


“OUR NEW LINE IS A HONEY. 
BUT ONLY MAGAZINE COLOR 


English operations of Tobacco Prod- 
ucts Export Corporation, returning 
to the United States in 1931. 


Continental to Meet 


The fourth annual convention of 
Continental Agency Network will be 
held at the Medinah Club, Chicago, 
Sept. 18-20. Members are a group of 

affiliated advertising agencies serving 
as regional offices for manufacturers 
desiring localized service. 


McGiveran Adds Three 


McGiveran-Child, Chicago, has been 
retained by 42nd Street Sales Co., 
Chicago, cosmetics, for a radio cam- 
paign; Walton School of Commerce. 
Chicago, for a newspaper and maga- 
zine campaign, and Van System Cor- 
sashanaains Chicago, air conditioning. 


o they bought THIS WEEK 


Both sides get what they want when the campaign runs in 
THIS WEEK: | 


IT HAS MAGAZINE POWER: Rich color that makes prod- 
ucts doubly desirable . . . 4,500,000 circulation in America’s 


richest markets 


top-notch authors and illustrators who 


make the whole family read and preserve each issue. 


UNITED NEWSPAPERS 


NEW YORK: 420 Lexington Avenue 


MAGAZINE 


CHICAGO: 360 North ae Avenue 


DETROIT: General Motors Building 


SAN FRANCISC4P 
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Burroughs May Build 


to House New Lines 
Burroughs Adding Machine Co., 
Detroit, is planning to build a fac- 
tory on its 140-acre tract near Ply- | 
mouth, Mich. 
If built, it will house departments 


making products auxiliary to the 
company’s principal lines, such as 
correct posture chairs, machine 
stands, machine covers, chair 


cushions and allied products. 


Two for Burns-Hall 

One-Wire Fence Co., Whitewater, 
Wis., electric fences, has appointed 
Burns-Hall Advertising Agency, Mil- 
waukee. Farm papers and magazines 
will be used. Hoffmann-Kling Co., 
Milwaukee, maker of Power Oilaide, 
a colloidal graphite lubricant, has 


also appointed Burns-Hall. 


Simpson Promoted 


I. A. Simpson, formerly vice-presi 
dent, has been elected president of 
Theis & Simpson Co., New York, pub- 
lishers’ representative, succeeding 
S. C. Theis, who will continue as a 


director. K. W. Howard has been 
appointed vice-president. He con- 
tinues as manager of the Chicago 
office. 


Adds Display Service 


Polygraphic Company of America, 
New York, photo-offset lithographers. 
has inaugurated a display service 
division. Those in charge are Wil- 
liam G. Adams and Maylock Art- 
mann, formerly with Einson-Free- 
man; Stilwell Clapp, formerly with 
Snyder & Black, Inc., and E. Jerry 
Staples, formerly with Niagara, 
Sweeney and other lithographers. 


FOLLOW-UP OF 
INQUIRIES IS 
HELD DEFECTIVE 


Advertising Man Tells Exper- 
lence with Coupons 


Clinton, lowa, -E. J. 
Welsh, advertising manager for a| 
manutacturer here, has just con- | 


cluded a survey of coupon handling! 


Aug. 20.- 


| which 


indicates that there is room 
for vast improvement in this de- 
partment. Mr. Welsh’s survey was 
of the most practical possible na- 
ture. He filled in the coupons and 
waited for action. 

He gives 
of ten: 

“No. 1. I requested 
on metal kitchen cabinets. I live 
within 100 miles of the advertiser, 
yet it was eleven days before I hada 
reply. Then I got a perfectly miser- 
able form letter, with my name mis- 


the following analysis 


information 


spelled, referring me to a jobber 600 


miles away for prices and further 
information. A week after the letter 
reached me, I received the booklet. 
It was attractive but of no value to 
me. I could not get the information 
| looked for, and I could hardly trade 


at 


. 


BEAUTIFUL ADS — BUT OUR 


CUSTOMERS SHOP AND BUY 


FROM OUR LOCAL NEWSPAPE 


and gt BOTH! 


77 


ee goes. 


IT HAS NEWSPAPER SALES PUNCH: The local influence 
of 21 great metropolitan newspapers ...an average “trading 
area” coverage of 1 in every 3% families that wins real 
dealer support... a quick, effective sales action that makes 
the family read, shop, and go right out to buy. 


AND IT COSTS ONLY %¢ PER FAMILY FOR A FULL COLOR PAGE! 


MAGAZINE 


- POWER 


ee 


through a jobber 600 miles away. I 
never again heard from the adver- 
tiser. 

“No. 2. This advertiser offered 
complete information on floor cover- 
ings. I clipped a very expensive cou- 
pon, for the page was in four colors, 
in a national weekly. In five days I 
had a reply—a personally typed let- 
ter, pen signed, and the booklet 
came with the letter, which, I think, 
is excellent. The dealer’s name was 
given in the body of the letter and I 
was urged to see him at once. I 
didn’t—and he didn’t. Not a word 
did I hear from Mr. Dealer—not even 
a phone call. I heard no more from 
the manufacturer either. 

“No. 3. This one was on baby food 
—a highly advertised brand. I clip- 
ped the coupon, attached it to a 
letterhead on which I asked a spe- 
cific question, and sent it in. I 
never heard from it. 


Dealer Falls Down 


“No. 4. Here I assumed the guise 
of a prospective home builder and 


| sent for information on a well known 


line of materials. It was nine days 


before the postman brought it to 
me. I got a nice letter and two days 
later an interesting booklet. The 


name of the local dealer was given 
in the letter and I was urged to call 
and see his display of materials and 
get all desired information and help. 
A few days later that dealer phoned 
me. He was a good salesman. I 
promised to call soon. I didn’t. I 
never heard again from the dealer. 
A week or so later I received a sec- 
ond piece of literature from the ad- 
vertiser—a fine booklet. In another 
week a second letter came asking if 
I had secured the information de- 
sired—if I had seen the dealer—if 
the manufacturer could possibly be 
of further service. 

“No. 5. A cosmetic advertiser lured 
me into sending 10 cents for a trial 
sample of his product. I never re- 


ceived it. 
“No. 6. Next I answered a tourist 
advertisement, which urged me to 


take a long summer vacation and to 
travel by rail. Three weeks elapsed 
before I received a fine piece of lit- 
erature, full of interesting pictures 
and information. 

“No. 7. I answered the adver- 
tisement of a large mail order house. 
The coupon offered the general cata- 
log free. The catalog reached me 
the fourth day though it had to 
travel over 500 miles. <A _ splendid 
sales letter came also, personally 
typed and pen signed. 


Name Is Missing 


“No. 8 A manufacturer 
caught my eye next. 
stated that 


of rugs 
This coupon 
if I wanted more in- 
formation on this manufacturer's 
rugs and the name of the local 
dealer to write at once. I did. Eight 
days later I had a reply. The rug 
maker’s literature was of the high- 
est quality. The color plates were 
beautiful—the descriptions were ex- 
planatory and gave all the informa- 
tion one could desire. The letter ac- 
companying the literature was a 
form letter, poorly typed, and ad- 
vised me to see my furniture and 
rug dealer—no name was given. 

“No. 9. A food advertiser offered 
a recipe book. Well, [ never heard 
from my coupon. ; 

“No. 10. Dog food seems to be 
‘hot’ right now so I dispatched a 
coupon from a fine advertisement 
and asked for the sample portion 
which was offered free and for a 
copy of a booklet on dog feeding. I 
received the booklet promptly—and 
a good sales letter. This stated that 
the sample would reach me soon— 
enough for three feasts for Tige. 


-It was close to three weeks before 


the sample reached me. The book- 
let in the meantime had become mis- 
laid.” 


Opens “Blue Room” 
Terre Haute, Ind., Brewing Co. 
has invited all organizations to hold 
their meetings in the new “Blue 
Room” of the brewery. Paintings of 
the world war decorate the walls. 


Joins “Practical Builder” 


Melvin O. Lokensgard, formerly 
with McGraw-Hill Publishing Co., 
and Retail Ledger, has joined the 
advertising staff of Building Supply 
News and Practical Builder, Chicago. 
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Happy Medium 
to Mark Wohl 


Contest Copy 


St. Louis, Mo., Aug. 20.—-The ex- 
panded fall schedule of Wohl Shoe 
Company will be woven around an 


offer of “a 
sup- 
ply of Paris 
Fashion 
shoes to 100 
women” 


year’s 


who finish 
the sen- 
tence, “I 
like Paris 


Fashion 
shoes. be- 
cause e 
The han- 
dling of the 
offer is un- 
usual. The 
contest is 
not featured in 


J. B. Johans 
headline, 
neither can it be regarded as buried. 


the 


It is given good. display, but 
at the bottom of the advertisement. 
Since it is far from being the dom- 
inant element in the copy, J. B 
Johans, advertising director, believes 


CHRISTIAN 


HEIRAILD 


\F TC Charges School 


ithat it is likely to be noted chiefly 

| by those interested in the style mes- Wi ° 
sage which is emphasized. ith Unfair Methods 
| While readers are invited to send| The Federal Trade Commission has 
direct for a style booklet, they must issued a formal complaint charging 
obtain entry blanks’ from _ loca) | Utilities Engineering Institute, Inc.. 


|Chicago and New York, of using 
unfair methods of competition in the 
sale of correspondence courses in air 


dealers. 


Though the individual advertise- 


ments occupy only one column, treat-| conditioning and electric refrigera- 
ment is designed to heighten atten- | tion. 
tion value. The style atmosphere is The complaint alleged that adver- 


| helped by a shadow sketch of Eiffel 


| om . | prospective purchasers into believing 
| Tower as background for one panel, I I I . e 


‘ , : . at Te ithe advertiser would offer employ- | 
| while an illustration of a girl in an ment. 

|appraising pose also centers eyes of : ByY a 

the reader on the merchandise. 


McCall's has been added to the fal Newspaper Station 


| magazine list, which also includes | 
Good Housekeeping, Harper’s Bazaar, Station WTHT, broadcasting divi- 
| tan of The Hartford Times, began 


operation Aug. 12. Cedric W. Foster 


Ladies’ Home Journal, Macfadden | 
Women’s Group and  Photoplay. | \ 
|is in charge of public relations. 


J “€ Tan us ; . q . . « e Ss ; y 

hig ong i rl 0 Re omogecsnats Norbert O’Brien will direct the ad 
a Se eee : ’ | vertising and commercial department, 
is Louis E. Westheimer & Co. effective Sept. 15. He was formeriy 
commercial manager. of _ station 
WESG, Elmira, N. Y. Richard K 
Blackburn will be chief engineer. 


Woolford Promoted 


O. H. Woolford, formerly manager 
of the Flow Meter Division, has been 


KHJ Promotes Two 


Charles Bulotti, Jr., has _ been 
named director of program operations 
for station KHJ, Los Angeles. Glen- 
hall Taylor will be director of pro- 
duction, 


sales department of Cochrane Cor- 
poration, Philadelphia. Sales activi- 
ties of all divisions will be co-ordi- 
nated under the newly created office. 


Bass-Luckoff Expand 
Bass-Luckoff, Inc., Detroit. 
added 25 per cent to its space. 


has 


Ewing Galloway 


Leaders 1n Glass Houses 


In the big cities we find, on rare occasions, people who 
live literally in houses of structural glass. But in all the 
smaller communities the leaders live, actually but not 
literally, in glass houses. The rest of the community 
knows not merely what clothes they wear, what cars they 
drive, what plants they grow in their gardens. Equally 
well known are the foods on the pantry shelf, the sup- 
plies in the linen closet, the soaps and toiletries in the 
bathroom. 


The business of selling a whole community through its 
leaders works particularly well outside the big cities. 
the big city destroys intimacy. 


lor 
Leadership in the small 
communities is founded upon 


RESPECTABILITY 


which 1s compounded of character, family, behavior and 
adequate means. Christian Herald reaches the leaders in 
all communities where intimacy makes leadership com- 
mercially important. 


tising was so worded that it deceived | 


Opens in Hartford 


made executive officer of the general | 


business letter agency, 


| nized 
| finance. 


GIVING PRODUCT A WORKOUT 


Executives of Federal Advertising Agency, New York, after a flight over New York 


in an Eastern Air Lines plane. 


The agency recently got the Eastern account. 


Left to right, Mort Henderson, Jules B. Singer, MacGregor Ormiston, F. C. Bruns, 
Bob Tinsman, T. Park ee and D. E. Robinson. 


BANKERS PLAN 
JOINT PROGRAM 
OVER NETWORK 


Chicago, Aug. 20.—Employing the 
services of the Philadelphia Sym- 
phony Orchestra, and a number of 
commentators on business, a group 
of leading banks will launch a na- 
tion-wide, weekly radio program over 
Columbia Broadcasting System 
shortly after the presidential election 
in November. 

Entitled, “Business Forum of the 
Air,” the program is designed to 
build good will for the banks. It 
will emphasize the role of business 
in national life, and the importance 
and usefulness of banks to business 
and the nation. 

Each program, of a 39-week series, 
will consist of a 25-minute concert 
followed by a 3% to 4 minute talk by 
commentators, who, through discus- 
sion of business developments, will 
seek to attract an audience of busi- 
ness men and the public in general. 
Specific phases of bank service will 
not be discussed. 

Already signed as 
for the program are W. 
manager 


commentators 
M. Kiplinger, 
of a Washington weekly 
and Walter 
Pitkin, author of “Life Begins at 
Forty.” Other speakers will include 
heads of large mercantile establish- 
ments and bankers who are recog- 
authorities on economies and 


Largest of Kind 


While financial institutions have 


| been on the air before, the series is 
| believed to be 


the most compre. 
hensive national undertaking of its 
kind. Although the present schedule 
is for 39 weeks, an option has been 
taken on the services of the Phila- 


/delphia Symphony Orchestra for the 


next three years. Thirty-nine broad- 
casts a year are planned. 

At the close of each program, the 
local announcer will deliver a_ brief 
description of the local 
sponsoring the program. 

Participating banks already signed 
are Chase National Bank, New York; 
Pennsylvania Company,  Phila- 
delphia; First National Bank, Chi- 
cago; First National Bank of St 
Louis: Marine Midland Group, of 
Buffalo, Syracuse, Rochester, Bing 
hampton, and Albany; First National 
Bank of Pittsburgh; 


Fifth Third Union Trust Company, | 
| Cincinnati; 


Ohio Citizen's Trust Com 
pany, Toledo; Bankers Trust 
pany, Des Moines; Rhode 

Hospital Trust Company, 


Island 
Providence; 


institution | 


Com. | 


Lincoln National Bank and Trust 
Company, Fort Wayne; American Na- 
tional Bank, Indianapolis; Marshal) 
and Ilsley Bank, Milwaukee; Detroit 
Bank, Detroit; and Delaware Trust 
Company, Wilmington. 

The program was developed by The 
Wessel Company, Chicago, advertis- 
ing creative organization. The Wes- 
sel Company produced the electrical 
transcription program, “The Galaxy 
of Stars,”’ used by 39 banks last year 
and still being broadcast by some. 


Tyson to KMPC 


Leo B. Tyson has been appointed 
general manager of station KMPC, 
Beverly Hills, Calif. He was formerly 
manager of KHJ, Los Angeles, and 
previously was promotion manager ot 
the Los Angeles Examiner. 


Introduces Schick Kit 


Magazine Repeating Razor Co., 
Bridgeport, Conn., used space in the 
Milwaukee Journal to test a $2 de 
luxe model Schick Injector razor for 
89 cents complete with 12 blades. 


Yes sir, Pa! Advertising idilion only 
the finest enamel signs money can buy 
will satisfy advertisers who know the 
vital importance of point-of-sale adver- 
tising as part of every complete ad- 


vertising plan. 

So take a tip—-be on the safe side— 
include ING-RICH Porcelain Enamel 
Signs in your appropriation--a perma- 
nent form of dealer help lasting for years 
in all kinds of weather. Write hag our de- 


Ascriptive booklet- ‘'Fadeless Publicity” 


\ INGRAM-RICHARDSON © 
Be = =MANUFACTURING CO. 
BM BEAVER FALLS, PA. 
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August 24, 1936 


ADVERTISING AGE 


| 
ance Bank and Trust Company placed |gas and electric company approves Eddie Cantor Goes Annenberg Elected 
KS BELIEVE _in effect a six-fold program, extend-|all consumer credit, all collections ‘ . ; . 
BAN |ing the bank’s credit operations.|are made by the bank, and any re- to Texaco Sept. 20 Inquirer’ Chairman 
Among these was the “budget pay-| possessions are made by the gas and| Eddie Cantor, stage, screen and; M. L. Annenberg, who recently an 
_ment” or public utility plan, which | electric company. | radio figure, will star in the Texas | purchased the Philadelphia Inquirer, - 
| produced markedly successful results, ‘ 1 Company's radio program when Tex-| has been elected chairman of the 
| Mr. Barry said. omparison of Rates aco broadcasts are resumed Sept. 20.| board of the Inquirer Company. i 
Nader thi ion the thank 7 “The chi eo He will produce the show and will Charles A. Tyler was _ re-elected ‘ 
7. oe pee, nos pur e charges are slightly higher) ) ing additional talent, including| president and general manager, and a 
chases instalment contracts of the|than FHA rates, but lower than | James Wallington, “Parkyarkarkas,” | Walter H. Annenberg, son of the ee 
| Rochester Gas & Electric Corpora-| E. H. F. A., or any national finance Bobby Breen, Jacques Renard’s or- | owner, vice-president. William Hemp- Lee: 
tion and 76 approved dealers. It} plan that has come to our attention,” | chestra, and a guest star each time.| hill was named secretary, succeeding ac 


was at first limited to financing the} Mr. Barry said. “These rates aver-| The programs will be presented over | the late Herbert E. Blackman. 
sale of refrigerators, ranges, water | age about a 6 per cent discount basis,| the Columbia Broadcasting System —- 


ional City Bank of New 
Nationa | y an - ew heaters, ete., but many additional|this including all charges, with a|5unday evenings at 8:30 EDST. 
York Enters New Field items have since been added. The!/smaller loading charge on the less a? : 


Promotes Canadian Fish 
Set Outdoor Dates An appropriation will soon be 


maximum time of these contracts is|expensive items than was being passed by the Dominion government 
48 months, this varying with the type | offered by the finance companies. Outdoor Advertising Association of | to vnc Canadian fish in foreign 
Chicago, Aug. 20—The recent | °f equipment. “The borrower or purchaser hat) Georgia will hold its 12th annual| markets and to create greater con- 
entrance of such a mammoth insti- Dealer contracts are purchased at seemed to be entirely pleased and | convention at the Cloister Hotel, Sea} sumption of fish in interior Cana- 
‘ition as the National City Bank of|# 2 Per cent discount which is set| has been able to purchase merchan: | Island, Ga., Aug. 31-Sept. 1. C. D.| dian cities, the Hon. J. E. Michaud, 
New York into the realm of instal-| UP 45 4 reserve against losses. The (Continued on Page 22) | Smith, Columbus, is president. |}minister of fisheries, has announced. 


ment financing indicates that bank- : - : +--+ SS > = SSE — 
ers are invading a new field, and in 
many cases are putting up a fierce 
pattle for business formerly handled 
exclusively by finance companies. 

The New York bank is co-operating 
with Consolidated Edison Company 
and its subsidiary, Bronx Gas and 
Electric Co., in development of a 
time payment finance plan to pro- 
mote the sale of gas appliances. In 
this ease, the bank is undertaking 
financing operations heretofore con- 
ducted by the gas company. 

The plan will give buyers three 
years in which to liquidate indebted. 
ness for new stoves and other appli- 
ances. National City entered the 
personal loan business eight years 
st ago, with outstanding success. Of 
a- personal loans made between 1928 
N and 1934, inclusive, 14 per cent were 
it for purchase of equipment for the 
st home, 

Not all bankers are enthusiastic 
l€ about extending their business in 
S- this direction, however. One _ told 
Ss: ADVERTISING AGE that some of his 
ul best customers are finance companies 
y and he is content with the status 
ir (uo, 

Proponents of instalment financing 
by banks assert, however, that this 
trend will cut charges on loans for 

d buying purposes, thus speeding up 
mass consumption of manufacturers’ 
goods, 
Barry Gives Views 
) 
: Among enthusiastic champions of 
instalment financing by banks is 
David C. Barry, vice-president of the 
/ Lineoln-Alliance Bank and Trust | 
e Company, Rochester, N. Y. 
e Mr. Barry pointed out dangers in 
r further delay by banks in entering 
the field, in “Present Day Banking,” 
a volume just issued by Banking, 


journal of the American Bankers 
Association, reporting speeches made 
. at recent regional conferences on 


\ banking service. Mass_ production, ee 
\ under which great quantities of goods 
have been produced, has been the 


major factor in developing credit for UESTIONS are flying at him from 4 
the masses, he asserted. eb @ © B 


“The ultimate success of large every department of his business, 


scale production and distribution re- 


_ From his desk come the final words — 
quires facilities for mass financing,” 


ing,” | every sector of his market. Decisions PR E % I D E NW T ' “Sell” —“Buy.” On his desk is the ex- 
he declared. “In the popularizing 


‘RONG | 


» denominator of his entire organization. 


Per yp abe OR 


nein 
se 


of the program we find the automo- are demanded of him every moment of if * ecutive’s Right Hand Publication — 
hile the major influence during these | oT : 
! latter years. The automobile was a : . : ? ; Business Week 
product wanted by everyone but sell- his working day. Along commercial and f ' e , 
ing at a price that required a sub- . . . . ’ } } ‘ 
stantial outlay of cash. The success buying horizons — the chief executive ‘ Reach that man and his associates 


of the industry depended on making | 


i possible the purchase of the car out | must have the facts. : ‘ ’ when they are reaching ‘decisions —via 
of income. How well that idea has . i =" ; 
been developed is today apparent to And Business Week delivers them — \ : s | Business Week—and you get results. 
all of us. Many other industries now wh / — 
rely upon consumer credit to aid . . 5 
them in disposing of their merchan: | tersely, swiftly, in the tempo of the & \ And you get them economically — be- 
dise.” ' . : iat . 

While American commercial bank- reader's need. Here is the news inter- 4 > sale £ cause Business Week, delivers your 

ers have always made some consumer ; & * 
loans, the system has functioned pri- preting trends, changes, events, buying © _ message to more executive-readers 
marily in the aid of agricultural, mae — a . 
productive, or commercial enterprises opportunities of specific moment to the x _ than your advertising dollar can buy in 
and small loans have usually been . ae . s # 
made to eustomers or selected indi- executive whose opinion 1S the common . * any other publication. 


Viduals somewhat above the average 
hancia! status, he explained. 
“Whether this is the result of legal 

trietion or indifference on the part | 
the banking profession is not im- | 
rtant today. The important thing | 

s that we awaken to the fact that 
uch business that should be in the 
esular banking system is now being 
ndled by others. If we continue 

‘ lethargy, we may some day find 
at all our business has gone to 
era.” 


On June 15, 1935, the Lineoln-Alli 


1 BUSINESS Mita WEEK © 


ai: ’ , 77. The Executive's Business Paper 
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ADVERTISING AGE 


mee) 


Your Advertising in Los Angeles — 


does it PUNCH the 


WRONG 
DOOR BELLS? 


ls your advertising clicking in Southern California? 
You may think so — and yet be wasting as much as 
38c out of every advertising dollar. 

Behind that startling statement are facts revealed 
by recent surveys of the buying power of local news- 
paper readers. They show that in 4 out of the 5 
los Angeles newspapers from 27 to 38% of the 
advertising messages have been going to families of 
extremely low buying power . . . and less than LO% 
are so wasted in The Times. 

In terms of cost per line of advertising reaching a 
given unit of purchasing power, 
translate as follows: 

PURLINE RATES * 


these differences 


ee ae ae $0.05 
gk re re 1.89 
POE ES oy nen darceatis aes 1.37 
a En 1.27 
a a Lad 


Thus the Purline proves that The Times carries 
your story to an audience of proven ability to buy at 
about half the cost of covering an equivalent audience 
through the next most effective newspaper. 

Do you wonder that 544 national advertisers use 
The Times exclusively, or place more of their space in 
The Times than in any other Los Angeles newspaper? 
For further information write The Times. Or call 
Williams, Lawrence & Cresmer, New York, Chicago, 
Detroit or San Francisco. 


. . Line Rate / Billion Dollars 
a a eee 


Purchasing Power of Readers 


Los Angeles Times 


One of the world’s great newspapers 


| 


| and 


| Trans-Continental and Western Pas- 


;over 
| probably be no long range program 


|} around the corner.” 


/ general economic picture, refinements 


ing 


, Railroad 


ithe Chicago to Miami rates, for ex- 


| limit through June 15. 


}or the 
! extension, the Union Pacific Railroad 
used 


Western Roads Slash 
Fares to Pacific Coast 


Chicago, Aug. 19. — Broadening | 
their bid for passenger traffic, West- | 
ern railroads for the first time will | 
extend excursion fare rates to the 
Pacific Coast from Oct. 1 through 
May 14. 

The move for winter travel at re 
duced rates follows hearty public 
response to previous rate reductions 
refinement of railroad travel, 
Hugh W. Siddall, chairman of the 


senger associations, declared. 

Under the plan the Western rail- 
road group is virtually establishing 
year round excursion rates to the 
Pacific Coast. 


New Fare $86 


First class fare with a 30-day 
limit for the round trip from Chi- 
cago under the new schedule is $86, 
compared with $111 under the old 
rate schedule, Mr. Siddall announced. 
Tourist sleeping car rate is $79.95 
and coach fare $62.20. 

Mr. Siddall said individual rail- 
roads would set up special interme- 
diate rates to and from Western 
points but there would be no stand- 
ardization as in the West Coast 
schedule on excursions. 

The special winter rate was ex- 
perimented with last December and 
a 50 per cent increase in travel was 
recorded. 


Tourist Travel Increased 


Summer tourist traffic, with the 
second sectional campaign of the 
Association of American Railroads 
under way, has increased 43 per cent 
so far this season over last year, 
Mr. Siddall revealed, general passen 
ger business being up 18 per cent in 
June and 28 per cent in July. 

While the excursion rate extension 
will not be featured exclusively in 
the remainder of the schedule of 
Western Railroads in mewspapers, 
continuing through October, the point 
will be incorporated in the copy, 
according to Mr. Siddall, with empha- 
sis laid on the final insertions. 

Eastern Railroads and Mid-Western 
lines have previously employed spe- 
cial winter excursion rates to Florida, 


ample, running $57.95 for an 18-day 
round trip compared with $43.44 one 
way first class, $70.80 for a 30-day 
limit and $72.40 for the six months 


While no special plans have been 
made individually for advertising the 
new excursion rates, R. W. Birsdeye, 
assistant advertising manager of the 
Atchison, Topeka & Santa Fe Rail- 
road, said the rate feature will be 
stressed in general passenger traffic 
advertising of the company. 


Plan Promotion Expansion 


With a definite increase in passen- 
ger travel, plans also are being made 
for expanding promotional efforts 

last year, he said. There will 
but each new development will 
he seized upon. 

“The railroad business is in a state 
of flux.” he said. “The picture is | 
changing constantly and there are 
many interesting uncertainties just 


set 


He emphasized improvement in the 


of service, new speed schedules and 
lower rates as factors back of increas- 
railroad travel. 

Boost Stewards Service 


with announcement 
excursion rates 


Coincidentally 


west coast 


display space individually for 
the first time in Chicago newspapers 
vesterday to celebrate the first anni- 
versary of its stewardess service. 

The Chicago and Northwestern 
recently put advertis 
ing back of “Queens of the Rails,” 
its stewardesses on the “400” from 
Chicage to Minneapolis. 

Union Pacifie’s stewardesses, all 
registered nurses, were first used on | 
the run from Omaha to the West | 
Coast on the Challenger. 


also 


The service | 


was later extended, in collaboration 
with the Northwestern, to Chicago. 


Emphasizing the pioneer angle, the | 


Union Pacific insertion 
“Just a year old, the 
Nurse-Stewardess Service, originated 


declares, 


by Union Pacific, has become an out- | 


standing institution.” 
The copy also stresses their effi- | 
ciency. 


“The capable, alert young women 
who comprise this corps received 
their training in leading hospitals,” 
says the insertion. “They are al) 
graduate nurses; have passed state 
board examinations; are registered. 
They are not be confused with ordi- 
nary hostesses and stewardesses. 

“Other qualifications are equally 
high; theirs is a cheerful, friendl) 
disposition; a willingness to assist 
travelers, from mothers with babes 
in their arms to elderly persons. 

“All were chosen with care; first by 
the superintendent of the hospital 
from which they graduated; then by 
the chief surgeon and “staff of the 
Union Pacific Railroad. 

“Should an emergency arise, they 
are fully qualified to act in their ca- 
pacity as a nurse... .” 


Uses Contest Winners 


The Northwestern’s new steward- 
esses were winners of the recent Rail- 
road week contest and the display 
copy promises that “travel on the 
‘400’ will be pleasanter than ever 
now that these recent top-notchers in 
railroad beauty and popularity are 
serving as stewardesses. 

“They will assist mothers traveling 
with babies, help passengers in mak- 
ing train connections and aid travel- 
ers in every way possible. Smartly 
attired in French blue uniforms, they 
will be easily distinguishable.” 

The Illinois Central Railroad’s new 
“Green Diamond” streamlined train 
and the Burlington “Zephyr” also 
are employing women attendants. 
The Green Diamond stewardesses, 
attired in green uniforms, are regis- 
tered nurses. The Zephyr hostesses 
were installed on the first trip of the 
new train to Denver May 31. 

“They are picked for their general 
ability to handle the public and ex- 
tend courtesies,” said Ralph W. 
Jennings, advertising manager. 

“The hostesses are not only deco- 
rative,” added Mr. Jennings, “but 
extremely useful. They are a prod- 
uct of the streamline era and mark 
a definite note of feminine merchan- 
dising by the railroad. The hostesses 
are well informed on routes and 
schedules. Furthermore, women trav- 
elers want to talk to women. Hence 
the hostesses are in position to give 
advice as well as service.” 


_ ’ . 
Joins O’Neil 
Marcy Babbit has been appointed 
as stylist by William O'Neil, indus- 
trial designer, New York. 


Registered. | 


Amateur Standin 
Lost, Says C. & O. 
Richmond, Va., Aug. 19.—A 
gentle jibe by the Chesapeake & 
Ohio, aimed at two big East- 
ern roads which fought the 
recent fare cut, was contained 
in an engraved announcement 
sent to a selected list today, 
saying: 
“The Eastern railroads are 
grieved to announce that their 


passenger revenues have in- 
creased under the reduced 
| fares. They regret that, for 


money, they have permitted a 
horde of total strangers to in- 
vade their privacy.” 


F arm Revenue 
Will Be Higher, 
Experts Declare 


New York, Aug. 20.—-Two national! 
farm papers, the Country Home, New 
York, and the Country Gentleman, 
Philadelphia, this week took excep- 
tion to pessimistic stories of the farm 
situation and pointed to a few salient 
facts which insure adequate income 
for the farmers of the country. 

The Country Home's summary 
showed a 1936 income for farmers of 
$2,794,412,000, compared with $2,376.- 
653,000 for 1935. According to this 
analysis, yields of corn and wheat 
will slightly exceed those of 1935, 
while prices are far above quotations 
of that year. 

The Country Gentleman took much 
the same position, pointing out that 
total cash farm income for the first 
five months of 1936 amounted to 
$2,638,000,000, compared with $2,488. 
000,000 for the corresponding 1935 
period. 

Most crops will be adequate for 
domestic needs, the Country Gentle- 
man survey continued. Other favor- 
able factors were listed as improve- 
ment in the dairy industry, meat 
prices high enough to enhance in- 
come, poultry in a strong position. 
and a good credit situation. 


Merck Issues Booklet 

Merck & Co., New York, have 
issued “Home Hygiene” for distribu- 
tion through retail druggists. This 
booklet contains information and 
illustrations dealing with problems 
which daily confront the woman in 
the home. In addition to recom. 
mending the use of a number of 
Merck products, it points out the 
important service rendered by the 
family physician and the neighbor- 
hood druggist. 


Frazier to “Home News” 

T. H. Frazier has joined the staff 
of the Bronx Home News, New York, 
in charge of general automotive and 
| financial advertising. He has been 
| With the Worcester, Mass., Evening 
| Post, and was previously with the 
| New York Post. He replaces Alfred 
1M. Evans, resigned. 


NeW... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only $10 each. Model releases 


Protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call. 
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ADVERTISING AGE 


GERM MONEY 


REWARD 


That's the amount of money which Mr Fred W Fitch 
President of The F. W. Fitch Company, offers to the first per- 
son who can actually show him a “dandruff germ” and prove 
that the “germ” causes dandruff. This offer is open until 
January |, 1937, to any layman story w t, researct 
expert of scientific body 


What we say 


Regardless of whether a germ causes dandruff, or dandruff 
causes germs, che fact remains that Fich's Dandruff Remover 


\ 
labor the 


dust in the air forms what is commonly referred to as dandruff 
This combination forms a perfect breeding place for germ 
Fitch's Dandruff Remover Shampoo dissolves this accumula 
tion with the very first application because it penetrates deep 
into each tiny scalp pore. We say, any preparation that does 
not remove dandruff today cannot remove it tomorrow or any 
other day you use it. Microscopic tests made after a Fitch 
shampoo show that the scalp is antiseptically clean and char 
each scalp pore is pulsating with renewed life 


You will like Fitch Shampoo. It should be used art least once 
a week. Laboratory tests show that an ordinary head of hair 
gathers more dirt and retains it in twenty-four hours than the 
human body will in a week Fitch Shampoo rinses clean in 
hard of soft water and is equally good for blondes or brunettes 
Fitch Shampoo and Ideal Hair Tonic are for sale at al! barber 
shops, beauty shops and toilet goods counters 


TRY FITCH'S DANDRUFF REMOVER SHAMPOO TODAY: 
UNDER CUR MONEY BACK GUARANTEE 


Fach » Dandruff Remover Shampoo i: the one shampoo guar 


anteed to duwhe and wash away durdruff instantly After 
and between Fuch Shampoos use Fick's Mdeal Hair To 


THE F. W. FITCH COMPANY, Des Moines, lowa 


Dandvalt | Sem 
Debate Gets in 
Hair of Fitch 


Davenport, Ia., Aug. 20.—F. W. 
Fitch Company, Des Moines, maker 
of Fitch’s Shampoo, is using maga- 
zines and trade papers to settle the 
long-standing dispute as to whether 
or not there is such a thing as a 
“dandruff germ.’ The campaign, 
placed by L. W. Ramsey Company, 
of this city, offers $1,000 to anyone 
who can produce such a germ, with 
proof that it causes dandruff. 

The offer is also being heralded on 
the company’s Sunday evening radic 
program over the NBC Red network, 
well as in point-of-sale material 
placed in drug stores. 

I, W. Fitch, president of the com- 
pany, commented: 

“In all my years of study about 
dandruff I have always been forced 
come to the same conclusion- 
that dandruff is nothing more than 
the perfectly natural accumulation of 


as 


lo 


scalp excretions, plus dirt caught 
from. air. 
“If, in spite of all this scientific | 


research, someone has found a germ 
that causes dandruff, [ want to know 
about it. So for the first person who 
can prove that dandruff is caused 
by a germ, I have a reward of $1,000.” 

On the magazine schedule are The 
{merican Weekly, Good Housekeep- 
ing, Holland’s Magazine, True Story, 
Woman's Home Companion and Cana- 
dian Home Journal. The trade paper 
list includes beauty papers, barber 
papers and drug and medical jour: 
hals. 


Commerce Department 
Issues Candy Survey 


“Confectionery Production and Dis- 
tribution, 1935,” has been issued by 
the Bureau of Foreign and Domestic 
Commerce, Department of Commerce 
Washington. 

Presenting 
vey of 


the ninth annual 


the confectionery and com- 


sur- | 


petitive chocolate products industries, | 
it can be obtained from any district 


office for five cents. 


Three to Criterion 

Howard Hillman, formerly with 
Barron G. Collier, Inc., New York. 
llas become special representative for 
Criterion Advertising Co., New York, 
in the Boston office. John W. Rafferty 
formerly with National Broadcasting 
Co., has joined Criterion Service as 
National account executive. and 
Philip Downey, formerly with Chi 
Railway Display Organization, 
las become account executive in Cri- 
terion’s Chicago office. 


C4uZzO0 


Airplanes to Wales 


O. J. Whitney, Inc., North Beach | 
\irport, Jackson Heights, New York, 
‘plane charter service and sales | 
rganization, has appointed Wales | 
\dvertising Co., New York. Maga 
‘thes and business papers will be 
— James A. Wales, Jr.. is in 
charge 


Omaha Paper Sends 


Carriers to Texas 


Omaha World-Herald sent 212 car- 
riers to the Texas Centennial expo- 
sition as a reward for building up 
routes. They came from Nebraska, 
Iowa, Kansas, and South Dakota. 
Sixteen were girls. 

David Calvert, manager of coun- 
try circulation, was in charge. 


Armstrong Shifts Two 


R. E. Dommel has been appointed 
manager of sundries sales for the 
floor division of Armstrong Cork 
Products Co., Lancaster, Pa. Irvin 
J. Vandegrift, formerly in the credit 
department, has been transferred tc 
the floor division and will assist Mr. 
Dommel and H. C. Hambleton, sales 
statistician. 


When local merchants change 
their advertising habits and 
steadily increase their linage 
in one medium .. . that’s 
news. Important news. 


That’s what has happened in 
Chicago. For 7 consecutive 
months the American has led 
all daily papers in retail ad- 
vertising gains and in depart- 
ment store gains, too. Month 
after month has seen those 
gains increasing and there is 
every indication that the 
greatest gains are yet to come. 


Eastman Kodak 
Pushing Ahead 


on Color Front 


Rochester, N. Y., Aug. 20.—East- 
man Kodak Company is pushing 
ahead on the color front with three 
new developments ready for the 
market. 

Of outstanding interest to “still” 


camera fans is announcement that 
Kodachrome film, which created a 
sensation among home movie makers, 
is now available for two sizes of 
“still” cameras.* These are the new 
Bantam Special and the Kodak Ret- 
ina and other similar miniature cam- 


eras including the Contax and Leica. 

Cost of the film, $1.75 for 8-ex 
posure roll and $3.50 for 18 exposures, 
includes processing the exposed film 
by Eastman here. As the color is in 
the film, it may be viewed by holding 
up to the light or by projecting on 
a screen. The company will an- 
nounce soon a series of projectors 
especially designed for home or lec: 
ture showings. 

Kodachrome movie film is now 
available for 8 mm. cameras, open- 
ing a whole new field of movies in 
natural color. Smallness of the 
image on this size film presented 
problems which necessitated a year’s 
exacting experiments and tests after 
the 16 mm. size was released. 

In addition, a new type of Koda- 
chrome film has been developed for 


use with artificial light. Heretofore, 
in order to obtain satisfactory ex- 
posures indoor with regular Koda- 
chrome, the amateur had to use more 
light than the average home is fused 
to carry. A blue filter was neces- 
sary to compensate for the redness 
of artificial light as compared with 
daylight. The new film is extremely 
blue sensitive and needs no filter 
under artificial light. The develop- 
ment is said to be of particular im- 
portance to medical photographers. 


More Space for Wilken 

Larger use of space in newspapers 
and liquor journals is planned by 
Wilken Family Blended whisky, 
during fall and winter, according to 
Walter R. Greenlee, of Schenley Prod- 
ucts Company, New York. 


Consistent linage gains in lo- 
cal advertising can mean but 
one thing. Merchants are get- 
And 
The American 
has the largest evening circu- 
lation in Chicago and concen- 
trates the bulk of it among 
those active men and women 
in their 30’s and 40’s who com- 
prise the most fertile market 


ting DIRECT results! 
they should! 


for what you have to sell. 


Where retail merchants get 
results ...so can you! A word 


to the wise is—Advertise! 


HERE ARE 


2nd EVENING PAPER.... 
3rd EVENING PAPER........ 
Ist MORNING PAPER........ 
2nd MORNING PAPER..... 


Ist MORNING PAPER........ 
2nd MORNING PAPER.... 


---a good newspaper 


DAILY LOCAL ADVERTISING GAINS 
First 7 months, 1936 


CHICAGO 
565,588 LINES GAIN 


eee 


TOTAL DAILY DEPARTMENT STORE GAINS 
First 7 months, 1936 
CHICAGO AMERICAN 
386,886 LINES GAIN 


2nd EVENING PAPER......... 
3rd EVENING PAPER......... 


ee eee eee 


THE FIGURES: 


AMERICAN 


.. 151,819 Lines Loss 
.. .425,485 Lines Gain 
se ceeeee + 322,867 Lines Gain 
«se eeee. 25,604 Lines Gain 


rei «+ +223,168 Lines Loss 
weeceee e414,553 Lines Gain 
. «186,164 Lines Gain 
weeeeee 52,787 Lines Gain 
Authority: Media Records 


CHICAGO AMERICAN 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 
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me FLAME FLASHES 
me = ARE PRESENTED 
IN NEW DISPLAY 


| : Tube Designed for Point-of- 
Sale Use 


1S 


“a 


| Chicago, Aug. 20.—A new type neon 
light display which can produce as 
many as six changes in design and 
presents a flame colored background 
has been placed in distribution for 
point-of-sale application by Amglo 
Corporation, Chicago. 

The display employs a vacuum 
tube into which the gas is placed 
with copy constructed on a special 
metal electrode. 
placed in operation the gas glows on 
the face of the metal and the flaming 
background appears in flasher effect. 

Sales divisions of the company 
have been set up in a number of 
major cities including New York, 
Detroit, Chicago, Cleveland, and 
Hattiesburg, Miss., Gordon Hale, 
sules manager, said, and plans also 
have been made for consumer sales 
of a night light constructed on the 
same principle. 


Reproduces Trade-Marks 


Features of the new display, as 
outlined by Mr. Hale, include ability 
to reproduce’ trade-marks, special 
type and delicate’ silhouettes for 
point-of-sale presentations. 

In addition to the displays, the 
company also is presenting automo- 
bile tail lights and stop lights, air- 
plane landing markers and direc- 
tional signs. 

The display operates on between 
two and 30 watts and the tube will 
fit into an ordinary socket, One of 
the features attributed to the display 
is the coolness of the light. So little 
heat is attached that tests have 
shown that show cases into which 
the display was placed registered less 
than five degrees increase in temper- 
ature. 

Penetrates Fog, Dust 


The light developed in the tube 
will penetrate fog and dust and 
larger models of the display are 


visible from 250 feet, it is said. 

The light was developed after eight 
years of research by Andrew Han 
ninger, president of the corporation. 
While efforts have been concentrated 
on production of the flame-colored 
background feature, displays have 
been developed which give as many 
as six designs through a single tube. 
Special application of the metal copy 
also enables presentation of double 
faced displays in the single tube. 

The current production is centered 
on an eight-inch tube but experi- 
mental displays up to 15 inches have 
been produced. 


N. E. A. Appoints 16 
to Membership Group 


National Editorial Association has 
appointed a committee of 16 to direct 
a membership campaign. The com- 
mittee was appointed by Howard W. 
Palmer, Greenwich, Conn., Press, who 
Was named by Clayton T. Rand, 
N. k. A. president. 

Committee members include Mrs. 
Lee J. Rountree, Daily Eagle, Bryan. 
Tex.; Elton R. Katon, The Mail, Ply- 
mouth, Mich.; Charles E. Adams, 
Daily Press, Montrose, Colo.; Gerry 
Scott, Post, Wyoming, Ill.; Louis H. 
Zimmerman, Standard 
Burlington, Wis.; J. Barrye Wall, 
News, Farmville, Va.; Charles P. Hel- 


fenstein, Suwannee Democrat, Live 
Oak, Fla.; Estelle Tennehill, News 
American, Winfield, La.; Charles A. 


Doxsee, Huapress, Monticello, Ila.; W. 


ing, Mass.; C. L. Ryder, Times, 
Cobleskill, N. Y.; Justus F. Craemer, 
Daily News, Orange, Calit.; Emerson 
l.. Wheeler, Times, Waitsburg, Wash 


Auto Mazdas Lower 


Westinghouse Lamp Co., New York. 
has announced a 20 per cent redue- 
tion in the price of the average auto- 
mobile headlight Mazda lamps, effec 
tive Sept. 1. 


When the display is | 


Democrat, | 


Fletcher Twombly, Chronicle, Read- | 


Parking Lots 
Develop Leads 
for Terraplane 


Chicago, Aug. 19.—A novel promo 
tional tie-up with one of the city’s 
largest parking lot chains, featuring 
displays of automobiles on elaborate 
platforms, has been effected by Butler 
Motors, Inc., Hudson Motor Company 
distributors in the Chicago area. 

The tie-up is with R. G. 
Company, operators of 27 parking 
Stations. Ten of the principal Loop 
units are being used. 


Co-operating with the parking lot | 


Lydy | 


ADVERTISING AGE 


| played every 10 days. At the State 
| Street-Wacker Drive station a re- 
| volving platform was. established. 
The others are stationary. Flanking 
the platforms in most of the displays 
are painted bulletins promoting the 
automobile. 

Attendants at the various parking 
lots are co-operating in garnering 
sales leads which are turned over to 
the distributor and referred to deal- 
ers. 


Association 
in Sign Field 


Is Reorganized 


company in a contest through which | 


Terraplanes are given to customers | 


of the lot, the automobile distributor 
erected the platforms and arranged 
for rotating display of various 
models. New models are being dis- 


Denver, Colo., Aug. 17.—Associated 
Sign Contractors of North America 
created an entirely new set-up at 
their convention here last week to 
| provide closer liaison between head- 


| quarters and members in helping the 
latter to sell their services as well as 
in preventing passage of legislation 
which the organization feels is dis. 
criminatory. 

The organization plan sets up six 
districts: Pacific, Rocky Mountain, 
Gulf, Great Lakes, North Atlantic and 
South Atlantic. A district director 
| will appoint state directors, whose 
chief duties will be to organize local 
chapters and to 
| signed to forward 
| industry. 

Three vice-presidents 
designated. One will be 
ot chapter organization, another in 
charge of service selling and the 
third in charge of direct selling. In 
addition, national headquarters, to 
be located in Denver, will correlate 
efforts through issuance of a weekly 
bulletin in loose-leaf form. The Den- 
ver convention also created a_ sus- 
taining division. 

Dues, hitherto 


| 


interests of the 
have been 


in charge 


set at a nominal 


”- 


! 
Oreg., 
make surveys de- | 


TIVE 


sum, have been changed to 50 cents 
per $1,000 of business done by each 
member, with a minimum annual 
charge of $10. This plan will yield 
annual revenue of #30,000 for opera. 
tion of the association. 


Kenney Is President 


Walter A. Kenney, 
Ramsay Signs, 
was elected 
association. Other 
chosen as follows: 
Vice-president in charge of chapte: 
organization, H. F. Belsinger, Be! 
singer Sign Co., Baltimore; vice. 
president in charge of service selling, t 


vice-president 
Inc., Portland 
president of the 
officers were 


of 


Leon F. Moore, Electrical Products 
Consolidated, Denver; vice-president 
in charge of direct selling, Frank ‘ 


Welch, Welch Sign Co., Fort Wayne 
Ind.; secretary-treasurer, Orville J 
Grisier, National Outdoor Advertising 
Co., Denver; president of advisor, 
board, M. J. Seibert, Quelm Sign Co., 
Cincinnati, 
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Nts 

oe 60 ” LAUNCHES Test Reaction to 

eld Washable Mattress 
Rochester, N. Y., Aug. 20.— 


~ F TRUCK EXHIBITS 
> Public reaction to the Quali- 
r ; > Rest, “the only mattress in the 
RCITY |: world which can be taken 
“. OF SCA |. apart and laundered,” is being 


tested on WHAM. 


ADVERTISING AGE 21 

— a : : 
| istration program of scarcity had not 
been forced on you, it wouldn’t have PICTURE BOOK | 
| been necessary to flood the American j | 
| market with these foreign products.” SUPPORT CLAIMS 

The campaign idea men also have 
|}evolved another suggestive attack | 
| on the administration with a placard | we | 
of meat prices in which the tax angle 


ali . | 
Quali-Rest | js emphasized. 


Stress Meat Tax 


Devised for butcher | 


er Chicago, Aug. 19.—Focusing cam is an inner spring product with | shops, each carries a column for a P : : . 
paign efforts on the great farm popu- S mpper arrangement. It is | separate listing of the amount of Fay-Miss Finds Choice of 
te jation, the first of a fleet of rolling priced at $42.50, well above the | taxes which goes into the final price | 
Be| exhibits attacking the “program of average. Hart-Conway Com- | the housewife pays. | Name Was Fortunate 
ice. scarcity,” was dispatched today from|: P@ny |s the agency for the _ “Don't blame your butcher,” says ai . 
ing, the Republican National Committee Quality Mattress Company. | the placard. “Meat is low—Taxes | 
Icts jeadquarters here. : }are high.” New York, Aug. 20.—Following up 
ent The exhibit made its initial public| . : : ; ; Meantime, with the Republican|a fortunate accident which resulted | Current movies reveal that the trade- 
ank appearance at the state fair at| ‘sues with a series of homely €X-) outdoor and radio advertising pro-|in naming a new brassiere model the| mark adopted by Bali Bra is founded on 
ne springfield, Ill. It comprises a truck amples, the committes plans to equlP | grams still being pressed, some de-| Bali Bra in advance of the wide reality. 
J joaded with every available example between 25 and 30 of the trucks for | ejgion was expected early next week | popular interest in the Island of Bali, 
‘ing of foreign produce on the American | 4Ppearances throughout the country 


Ory market. 


of 


The exhibit, it was explained at 
In line with the apparent key idea | headquarters, is designed to impress 


on the newspaper and magazine | Fay-Miss Brassiere Company is sup- 
phases of the campaign following the | ply dealers with special point-of-pur- 


Republican strategy to localize|on the farmer that “if the admin 


= ~~ —~ ——— a = - ——— me 


licity director, from New York. | gong,” 


MAKES “DEALER INFLUENCE” 


Nake lp and live / 


OLLIER’S delivers business at retail the 
moment it’s issued. That's Dealer Influ- 
ence 1936! The kind of dealer influence that 
makes a hit with the man behind the counter! 


A motor car dealer reports immediate sales 
as a direct result of Collier’s advertising. A 
refrigerator dealer is amazed at Collier's 
power to move high-priced units. A haber- 
dasher tells how a single Collier's ad sold 
his entire stock of a certain hat in two days. 
Dealers in radios, shirts, shoes, foods, office 
supplies... all have like experiences to relate. 


When you speak of Dealer Influence you 
mean ‘“‘the experience a dealer has had in the 
ability of a magazine to move goods from his 
shelves”. Then check Dealer Influence against 
Collier’s .. . and against the field. Let your 
dealers answer! 


Today, salesmen cheer the announcement 
that their company is to advertise in Collier's. 
That is significant ... because a salesman’s 
enthusiasm for Collier's comes as a direct re- 
sult of his iritimate contact with local dealers 

..and his “feel” of a responsive market. 


ad 


» - 


el 


Dealer Influence? Collier's brings it up-to- 
date... makes it wake up and live! 


There’s nothing mystifying about Collier's 
Dealer Influence . . . it is based squarely on 
the Active Market. And everybody knows that 
it's always the busy, active people who are 
the first to buy. 


They're the quick-thinking, quick-acting 
men and women who are constantly looking 
for something new and better. And they 
always find a way of getting what they want. 


Every week 2,400,000 of these eager, for- 
ward-going Americans and their families are 
attracted to Collier’s by an interest and a 
tempo kindred to their own. For Collier's is 
fast-moving ... timely ... wit-sharpening. It 
wastes no circulation on stodgy minds. By 
its very editorial heat, Collier's confines itself 
to the Active Market. 


Collier’s invites manufacturers in all lines 
to put this new kind of Dealer Influence 
to work ...to aim at the Active Market, 
where the consumer’s desire to buy is as 
strong as the manufacturer's desire to sell. 


olfier’s 


The (icbive larhel 
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return here of Hill Blackett, pub | chase advertising recommending “Le- 
the technicolor picture filmed 


by the Marquis de la Falaise on the 
tropical island paradise, for display 
as the picture is shown in their com- 
munities. The trade name was chosen 
some time ago for a new model. 
The consistent advertising of the 
product in The New Yorker, New 
York Times roto section, Vogue, and 
theater programs, and the newspaper 
copy supplied dealers, has displayed 
a model wearing the Bali Bra _ pro- 
jected against a background of tropi- 
cal scenes showing the remarkable 
symmetry of the average Balinese 
bust. The copy has included the 
catch-phrase, “Inspired by the pagan 
perfection of the women of Bali.” 


Tie-up With Movie 


To judge from sales, the advertis- 
ing has been successful in impressing 
consumers with the connection be- 
tween ownership of a Bali Bra and 
the exotie glamor of the tropics, and 
the Fay-Miss company was quick to 
seize the opportunity this spring to 
build up the atmosphere for the prod 
uct by a tie-up with “Legong.” 

The picture was exhibited locally 
last month by the Loew theaters, the 
management of which distributed 
passes to corset buyers in the city 
for the market and to the trade in 
general. As the picture is shown in 
other cities, the Fay-Miss company 
will erect an “Aisle of Bali” in prin- 
cipal department stores, the idea 
being to bring the atmosphere of the 
tropical isle into a section of the 
corset department with the placing 
of a thatch roof over the counter, 
exhibits of native handicraft and art 
and blow-ups in color of stills from 
“Legong.” Dealers will also be sup- 
plied with a direct mail piece describ- 
ing the product together with the pic- 
ture. 

The enthusiasm of the advertiser 
for the tie-up was augmented by stills 
in which Balinese girls were caught 
in poses simulating the Bali Bra 
trade-mark. The distributor is sup- 
plying these stills freely for lobby 
displays. 


Travel Book Next 


In continuing promotion along this 
line, the Fay-Miss Brassiere Company 
next plans to make a tie-up with the 
publisher of one of the best-selling 
travel books on Bali. An arrange- 
ment is near consummation. 

Excerpts from the book and a num- 
ber of illustrations will be combined 
with descriptive matter on the bra 
in a booklet for direct mail and direct 
distribution by retailers, if the pub- 
lisher agrees to the use of the mate- 
rial in return for the publicity given 
the book. 

The company and its agency, Les- 
ter Harrison Advertising, is also con- 
sidering a tie-in with a tourist agency 
which will co-operate in promoting 
travel to Bali in conjunction with 
the Bali Bra. 


Buckeye Netwaek Adds 
Stations WSPD, WPAY 


Stations WSPD, ‘Toledo, and 
WPAY, Portsmouth, O., have joined 
the Buckeye Network. Others in the 
chain are WHK, Cleveland, the orig- 
inating station; WHKC, Columbus, 
and WKBN, Youngstown. 
| teneral offices are at 1311 Terminal 
| Tower, Cleveland. 


Art Studios Merge 


The art studios of Lea A. Sturgeon 
have merged with Robert L. Wolfe 
Co., Indianapolis, and will be known 
as Wolfe and Sturgeon, specializing 
in the display and packaging field. 


| 
| 
| 
| 
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BANKS BELIEVE 
RATES TOO HIGH 
ON INSTALMENTS 


(Continued from Page 17) 
dise for immediate use at reasonable 
rates not previously available except 
at much higher financing costs. 
“Dealers and the officials of the 
utility company are as pleased as 
officers of the bank with the progress 
of the plan. The bank co-operated by 
permitting the use of its offices for 
the display of certain merchandise 
offered for sale under the plan and 
the utility company carried on a defi 
hite sales campaign, shifting the em 
phasis on products as the changing 
season warranted.” 
Automobile paper is the instalment 


| been in the 


| Fidelity Union Trust Company and 
| president of the Motor Finance Cor. 
| poration. 

“In this field,” he said, “there is a 
| volume of business, larger perhaps 
than all others put together. If banks 
go into the field they must take it 
away from existing organizations. 
Personally, I think it is a phase of 
financing that should always have 
banks. It has no place 
in an outside financing company. It 
reached there originally because the 
background of the business is entirely 


loreign to what banks have been 
taught is proper credit.” 
The largest bank in the country 


handling automobile finance business 
is located in Boston, and has been 
highly successful, he said. Until 
1927, however, when the bank em- 
ployed an experienced man to handle 
this work and divorced instalment 
from commercial banking profits 
were small, he added. 

So far as household appliance busi 
ress is concerned, the dollar volume 
is not sufficient to warrant entry intc 
the field by banks, Mr. Corbin as- 
serted, adding that he did not refer 


financing classification which offers 
the best possibilities for banks 
Horace K. Corbin, of the Newark, 
N. J., told a recent meeting of the} 


Robert Morris Associates, group of | 
credit executives of banks. 

Mr. Corbin is “on both sides of the | 
fence,” heing vice-president of the | 


to modernization loans. 

In “Consumer Credit--a Profitable 
Vield,”’ a booklet recently published 
by The Springfield Group of Fire 
Insurance Companies, A. J. Guffanti, 
vice-president of the Springfield Na- 


tional Bank, Springfield, Mass., de- 
clared that instalment financing has 
become an integral part of the 
national economy, and that a banker 
need only examine his depositors’ 
vouchers to discover that “an as- 
tounding percentage of his customers 
are using credit elsewhere and pay- 
ing for it.” 


Difficult to Handle 


Mr. Guffanti sees possibilities for 
banks in financing of purchases of 
automobiles, electric refrigerators 
and heating plants, but declared that 
sales of washing machines, vacuum 
cleaners and radios now produce a 
volume of small unit transactions 
that are difficult to handle econom- 
ically. 

“The volume of business done by 
finance companies has grown to a 
staggering figure,” he emphasized. “It 
is a volume in which banks, to an 
increasing degree, are wisely begin- 
ning to participate. The last six 
years have definitely proved that con- 
sumer credit, properly administered, 
is safe, liquid, and profitable. It is 
directly in the field of good banking. 
The standards are now better known. 
The technique of treating transac 
tions is free from mystery and can 
easily be comprehended by any bank 
officer.” 

Charles Gussman, of the Louisiana 


FOR PROMISES 


Promises of coverage or circulation are easy to get from any sales- 


man selling magazine space. 


But promises have yet to be put on a 


dividend-basis-as many an experience-hardened advertising buyer 
has had occasion to learn . . . It was to substitute proof for such 
promises that the Controlled Circulation Audit was organized; to 
turn guesswork about controlled circulations into indisputable facts, 
by backing them with a regular, responsible audit ...C. C. A. is an 
independent organization to audit controlled circulations and to 


do nothing else. 


The purpose of this advertisement is to tell you 


that controlled circulation need no longer be purchased on either 
hope or promise. Publishers of the media listed below can show you 
C. C. A. audit reports for their circulations. C. C. A. insignia on their 
mastheads, rate cards and above their listings in Standard Rate & 
Data should be your guide to known value. 


This Advertisement is Sponsored and Paid for by the following C. C. A. Publications 


AGRICULTURAL 
LEADERS DIGEST 
AIR CONDITIONING 
Combined with OIL HEAT 
BETTER ROADS 
COMPRESSED AIR 
MAGAZINE 
DRAPERY PROFITS 
DRUG TOPICS 
EARTH MOVER 
ELECTRICAL DEALER 
ELECTRIC LIGHT & 
POWER 
EXCAVATING 
FLEET OWNER 
GLASS PACKER 
GOLFDOM 
GRAPHIC ARTS 
MONTHLY 
HOSPITAL TOPICS & 
BUYER 


ENGINEER 


CONTROLLED CIRCULATION PUBLISHERS 


INDUSTRIAL 
EQUIPMENT NEWS 
INDUSTRIAL POWER 


INDUSTRY & WELDING 

JOBBER TOPICS 

LIQUOR STORE & 
DISPENSER 

LUBRICATION & 
MAINTENANCE 

MACHINE DESIGN 

MACRAE’sS BLUE BOOK 

MEAT 

MEDICAL ECONOMICS 

METAL CLEANING & 
FINISHING 

MILL & FACTORY 

MODERN MACHINE 
SHOP 

MODERN PLASTICS 


- A 


NATIONAL JEWELER 
ORAL HYGIENE 
POULTRY SUPPLY 
DEALER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 
RAND MeNALLY 
BANKERS MONTHLY 
RUG PROFITS 
SCHOLASTIC COACH 
SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE 
STATION 
SYNDICATE STORE 
MERCHANDISER 
TIRES 
WOOD PRODUCTS 


| making 


ROLLING KITCHEN COMES BACK 


ee 


OPEL GS NS SR 


ids 


Providing a startling contrast to the rude affairs which cooked for soldiers during 
the war, this modern electric kitchen has been put on the road by Central 


Power & 


Light Co., Corpus Christi, Tex. Another has been ordered. 


Savings Banks & Trust Company, 
New Orleans, also pointed out in 
“Present Day Banking” the new field 
for banks. 

“Speaking of loans that have been 
available to banks, and that are no 
longer available, and speaking about 
personal loans,” he said, “I notice 
that the bankers completely refrain 
from mentioning that the large 
automobile manufacturers, in their 
efforts to further their business, at 
first stepped into the field of finane- 
ing to assist, primarily, in the sale 
of their product. Today General 
Motors and Mr. Ford are taking a 
tremendous amount of loans away 
from banks in every center of the 
country. They are loaning money at 
fair rates of interest—6 per cent, ] 
believe, is the present rate.” 

“They are going into the larger 
centers, the wholesale markets, and 
borrowing money from us at 1 pe! 
cent and loaning it, in our own com- 
munities at 6 per cent. 

“In addition to that, they are sell 
ing insurance in a homemade com- 
pany and are taking away some more 
business from our own clients in our 
own respective communities. 


Asks Joint Study 


Mr. Gussman urged that the Ameri- 
can Bankers Association study that 
form of financing, because he feels 
certain that “the bankers now realize 
that they have a definite tunction 
to perform—that of financing the 
needs of their Own communities— 
and maybe we can take over some of 
these credit functions. 

“They loan a man about 65 per cent 
of the value of a new Car,” he con 
tinued. “The average man enjoys a 
good reputation in town and he pays 
it back semi-monthly or monthly. 
That is very good business. Let 
some of the finance companies get it. 
We will loan the finance companies 
the money to carry on that business, 
Let the automobile people stick to 
the manufacturing of their ma- 
chines.” 

Another development along’ the 
same line of expanding consume 
credit has been the creation of per- 
sonal loan departments in banks, 
loans on a monthly instal- 
ment basis of repayment. Banks 
have always made small loans, but 
it is only comparatively recently that 
the monthly-payment basis has been 


applied. 
Roger Steffan, vice-president, Na- 
tional City Bank, New York, told a 


meeting of Robert Morris Associates, 
that some 5,000 banks started mak- 
ing small personal loans in 1934. 
The three main factors’ that 
brought about this change, he said, 
have been, first, the operation of the 
Modernization Credit Plan under the 


| National Housing Act: second, “the 
decline in interest rates to the low- 
est point in our memory and an 


almost complete dearth of profitable 
bank assets”; and third, the remark- 
able record of soundness of personal 
loans and of consumer paper 
ally during the depression. 
National City Bank, he said, made 
564,163 personal loans aggregating 


gener: | 


$176,072,524 from 1928 to 1934, inclu 
sive, through the main bank and its 
many branches throughout New York 


City. The figure of $176,072,524 ex- 
cluded F. H. A. Modernization Loans 
during 1934, of which there were 
3,630, totaling 2,184,290. Credit 
losses have been small. 

The purposes for which the per- 


sonal loans, excluding FHA Modern- 
ization Loans were made, he said, 
were as follows: medical and dental 


service, 30 per cent; pay debts and 
loans, 15 per cent; purchase home 
equipment, 14 per cent; business 


emergency, 11 per cent; payments on 
own home, 8 per cent; necessary 
clothing, 7 per cent; education, 5 per 
cent; taxes, 3 per cent, insurance 
premiums, 38 per cent; to help rela- 
tives, 3 per cent; death, 1 per cent. 

The National City Bank’s experi- 
ence with loans for property mod- 
ernization act showed that they were 
made for ten leading purposes: re- 
frigeration, 32.4 per cent; new heat- 
ing installation, 12.1 per cent; plumb- 
ing repairs, 9.9 per cent; interior 
painting, 6.7 per cent; interior deco- 
rating, .066 per cent; other electrical 
appliances and equipment, .061 per 
cent; exterior painting, 4.5 per cent; 
roofing, 4 per cent; major alterations, 
».8 per cent; and garages, 2 per cent. 

“One of the worst things that could 
happen to the personal loan busi- 
ness,” Mr. Steffen said, “would be 
that it should become highly com- 
petitive between various banks in a 
community. There is not... enough 
business in any particular city to 
justify every commercial bank in a 
city having a personal loan depart: 
ment if rates are to be low, the de- 
partment properly staffed, and a re- 
turn assured that will make the busi- 
ness worth its salt.” 


Gets Heater Account 
The C. T. Electric Co., Jackson, 
Mich., has appointed Aarons, Sill & 
Co., Detroit, to promote Multiglo 
electric room heaters. 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 


Check the data vou need below, tear 
out this advertisement, attach to your 
letterhead and mail to us. 


[] 


“Baking Industry Facts and 


Figures," a market data 
folder. 
“Selling Leads,” an every 


\_] week service. 

C1 Sample pages from the *“*Bak- 
| ing Industry Blue Book.” 
Copies of BAKERS’ 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
L_} statement. 


_BAKERSHELPER 


% MAGAZINE ¥ BAKERY PRACTICE « MANAGEMENT 


< 


In Its 50th Year 


830 South Wells 
Chicago 


Street 


A 
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‘DIGEST’ POLL 
SPONSORED BY 
GOODYEAR TIRE 


Rubber Company Finds Ready- 
Made Program 


New York, Aug. 20.—The Presi- 


cential poll of the Literary Digest 
will be sponsored by Goodyear Tire 
& Rubber Co., P. W. Litchfield, presi- 
dent of the latter, announced this 


week. Starting Sept. 2, the broad- 
casts will continue’ three’ times 


weekly over the NBC Blue network 
until Nov. 2, the day before the voters 
repair to the polls to confirm or dis 
prove the accuracy of the Digest’s 
figures. Results will be heard every 
Monday, Wednesday and “Friday 
night at 7:15, 7:45 and 11:15 EDST 

The weekly summary prepared by 
the editors of the Literary Digest for 
publication in that magazine will be 
broadcast every Wednesday night. 
John B. Kennedy will report changes 
in the tabulation at the same time 
Monday and Friday nights, also 


interviewing political celebrities as | 
to the significance of the cold figures. 


History of Poll 


The Literary Digest polls have 
come closer and closer to coinciding 
with the totals rolled up by the vot- 
ers themselves, until they have be- 
come generally accepted as an ac- 
curate forecast of public sentiment. 
No fewer than 1,000 trained workers 
participate in a presidential poll. By 
1932, the Digest polling machinery 
was working so smoothly that it 
reached an accuracy of 99.25 per 
cent, a figure which still has the re- 
search experts hysterical with envy. 

“The poll represents 30 years’ con- 
stant evolution and perfection,” said 
the Digest, in explaining its meth- 
ods. “Based on the commercial 
sampling methods used for more than 
a century by publishing houses to 
push book sales, the present mailing 
list is drawn from every telephone 
book in the United States, from ros- 
ters of clubs and associations, from 
city directories, lists of registered 
voters, classified mail order and occu- 
pational data. 

List Is Revised 

“The list is being constantly re. 
vised, so that ‘dead’ addresses do 
not appear. Fraud is’ impossible 
since the ballots are almost as diffi- 


cult to reproduce as Uncle Sam’s cur- | 


rency.” 
Explaining that 10,000,000 ballots 


have been mailed in the current poll, | 


the Digest recalled the beginning of 


the effort which has become so widely | 
known as to be an institution. It | 


was 20 years ago that the magazine 
canvassed 500 labor leaders, finding 
that of 422 who responded, 332 pre 


““PACKAGED”’ 


A $200,000,000 MARKET 


@ Because dealers have been 
attracted to this fastest growing market 
from over thirty different fields. they rep- 
resented a scattered market until AUTO- 
MATIC HEAT and AIR CONDITIONING 
qualified them as readers on the basis of 
this new interest. Where these dealers 
come from, how they operate, market po- 
tentials, distribution policies—all this and 
more is contained in the just-released 
The Automatic Heat and Air Conditioning 
Market.’ You will want a copy. Write 
today—no obligation. 


Automatic Heat 


and 


Air Conditioning 
1900 PRAIRIE AVENUE, CHICAGO 


_— a RES + - amen 


ferred Wilson, 47 stuck to Socialist 
Benson and 43 went for Hughes. 
An Accurate Forecast 

“Encouraged by its poll of laber 
leaders,” the magazine recalled, “the 
Digest submitted the same candidates 
to its readers in five crucial States— 
New York, New Jersey, Ohio, Indiana 
and Illinois. There was no other 
accurate way to discover what per- 
centage of the Republican strength 
had come back to the fold since the 
epochal split of 1912, when Theodore 


Roosevelt bolted the party, or what 
| effect the enfranchising of women in 
'twelve states would have on the 
| election. 

“None who recalls that election can 
forget the uncertainty that existed 
‘until the morning after the vote. 
| 


| — 
| 


Many thousands went to bed confi- 
dent that Hughes had been the vic- 
tor. Yet the 30,000 ballots mailed 
out by the Digest had given an un 
cannily accurate forecast of the 
result.” 

The Digest used its master list for 
the first time in 1924 and improved 
its operation until by 1932 the results 
of the poll almost coincided with 
actual results of the election. 

“The master list is both simple 
and complex,” it explained. “The 
master list represents every vocation, 
every voting age, every religion and 
every nationality extraction in the 
country. It is constantly revolving, 
so that a certain percentage of names 
change with each poll. 

“Thus new. voters are included, as 


well as those who have changed their 
affiliation between elections. 

“Trained experts have been con- 
stantly keeping that master list up 
to date, checking names against the 
latest directories and organization 
rosters. Thousands of telephone books 
piled to the ceiling have been combed 
through for ‘revises,’ and new names 
have filtered in to keep the total at 
ten million.” 


26 Join NARBS | 

Eight days after completing its | 
organization and plans, the National 
Association of Regional Broadcasting 
Stations, Boston, reported a member: 
ship of 26 stations. 


ship. 


Monark and Raytheon 
Name Chicago Agency 


Monark Battery Co., Chicago, has 
named Ford, Browne & Mathews, 
Chicago, for a campaign in connec- 
tion with low voltage farm lighting 
systems in co-operation with cam- 
paigns being run by manufacturers 
of charging generators and 6 and 12 
volt accessories. Trade papers and 
farm publications will be used. 

Raytheon Production Corporation, 


| maker of four pillared radio tubes, 


has also named Ford, Browne & 


Mathews, 


M ial Appointed 


Ray G. Maxwell & Co., Inc., New 


Twelve other| York, has been appointed Eastern 
stations have applied for member: | 


representative for Trailer Travel 


Vagazine, Chicago. 
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TYPOGRAPHERS 


But be sure that your type is set by a member of the Advertising 
Typographers of America. You will find him a specialist, skilled in 
advertising wants, efficiently equipped, up-to-date in all type problems. 
Why not get in touch with the nearest member listed below and dis- 
cuss your type needs? It will not add to your cost. Or, address our 


secretary, 461 Eighth Avenue, New York City for further information. 


OF AMERICA 


NEW YORK CITY 


Ad Service Company 
Advertising Agencies Serv. Co., Inc. 
Advertising Composition, Inc. 


Artintype, Inc. 


Frost Brothers 


Huxley House 


Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 
Diamant Typographic Service 


David Gildea & Company 

Empire State Craftsmen, Inc. 
Hanford Hardin, Inc. 

Heller & Edwards Typography, Inc. 


PHILADELPHIA, PA. 
Progressive Composition Co., Inc. 


Kurt H. Volk, Inc. 
PITTSBURGH, PA. 


Edwin H. Stuart, Inc. 


SAN FRANCISCO, CAL. 
Knight-Counihan Co. 
The Kennedy-ten Bosch Co. 
Metcalf-Little, Inc. 
Patterson & Sullivan 
Taylor & Taylor 


BUFFALO, 


Service 
CHICAGO, 


Harry Baird 


Johnck & Seeger 


Independent Typesetting Co., Inc. 
King Typographic Service Corp. 
Master Typographers, Inc. 
Morrell & McDermott, Inc. 
Chris F. Olsen, Inc. 
Publicity Printing & Typographic 
Service Corporation 
Frederick W. Schmidt, Inc. 
Superior Typography, Inc. 
Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 
Typographic Craftsmen, Inc. 
Typographic Designers, Inc. 
Typographic Service Company 
Kurt H. Volk, Inc. 


ST. LOUIS, MO. 
Brendel Typographic Service 
Warwick Typographers 


TORONTO, GANADA 


Swan Service 


AKRON, OHIO 
The Akron Typesetting Co. 


BOSTON, MASS. 
The Berkeley Press 
The Wood Clarke Press 


N.Y. 


Axel Edward: Sahlin Typographic 


ILL. . 


Advertising Typographers, Inc. 


Corporation 


Bertsch & Cooper 

J. M. Bundscho, Inc. 

Faithorn Corporation 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 


CLEVELAND, OHIO 


Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 


DENVER, COLO. 


The A. B. Hirschfeld Press 


DETROIT, MICH. 


George Willens & Co. 


INDIANAPOLIS, IND. 
Typographic Service Co. 


ADVERTISING TYPOGRAPH 
OF AMERICA 


TYPOGRAPHY THAT SETS UP AN IDEAL 
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17 Merchants 
of Kansas City 
Issue Magazine 


Mo... 
Kansa City 
together 


Aug. 20.--Seven 


retailers 


Kansas City, 


teen have 
banded for 


monthly magazine 


business from six surrounding states 
Though — the new publication is 
labeled as a “Shoppers’ Guide,” it 


to 
and indi 
supplement 
newspaper 


resemblance 
other 


bears 
started 
cated, intended 
rather than compete 
coverage 


no 
in 


is 


cities, as 
to 
with 
in the advertising 
the magazine is confined to 
of the Merchants’ Associa 
of Kansas City. Each 
according to his investment 
the magazine. The mailing list, 
up of names contributed by 
eral stores, includes more 
active charge accounts in 
Kansas, Nebraska, Iowa, 
and Oklahoma. Local 
excluded. 
The first 


Representation 
pages of 
members 
tion 
space 
made 
the sev- 
less 
Missouri, 
Arkansas 
patrons are 


or 


issue of the paper, which 
will monthly, according to ten- 
tative plans, contained 16 pages and 


lithography being the process 


be a 


cover, 


publication of a | 


designed to attract | 


| has appointed R. B. Chandler, 


papers | 
and 


| 


width being 17 inches and the depth, 

11. The outside columns of each 
pread are reserved for editorial | 
comment on Kansas City attractions, | 
remainder of the being | 
for advertising. 


employed. The size is unusual, ne 
| 


the space 


eserved 


Committee for 
Southern Publishers 
President 
Newspaper 


of Southern | 
Association, 
Vohile 
of the | 


Chappell, 
Publishers’ 


Press-Register, as chairman 
business affairs committee. 
W. T. Anderson, Macon Telegraph | 
News, heads the _ postal nae | 
legislative committee, and John D. 
Ewing, Shreveport Times, the 


| 


labor | 


| committee. 


uses | 


in | 


campaign. <A 
| representing 
| headed by 


Waddell with Kaye 


Harold W. Waddell has 
Stanley Kaye Advertising 
Cleveland, as radio director. 
merly held the same 
William Ganson Rose, Ine., and has | 
been connected with stations WGAR | 
and WJAY, Cleveland. | 


joined 
Agency 

He for 
position with | 


| 
' 


Yost Agency Named 
The Dobbs Co., Ligonier, Pa., 
Tablets, Eveta and Mupacin, has ap- 
pointed Charles E. Yost Advertising 
Agency, Pittsburgh. Newspapers and 
trade and medical papers will be 
used. 


Toma | 


THIRD CAMPAIGN 
IS STARTED FOR 


LUSCIOUS APPLE 


Wenatchee, Wash., Aug. 19.—A 
$200,000 national advertising cam. | 
paign for Washington State Boxed 


Apples has just been assured by the | 


whirlwind conclusion of a commu- 
nity drive to sign up 85 per cent 
|the apple producers of the state in 
support an industry 
Committee 
local 


of 
of Fifteen, 
producers and 
Claude M. Zediker, Mayor 
city of Cashmere and 
a well-known apple grower, was 
strongly supported by the Wenat- 
chee Chamber of Commerce and the 
Wenatchee Daily World. 


of the near-by 


The campaign will be financed by 
a one-cent per box assessment on 
fover 90 per cent of last year’s crop 
of 15,000 cars in the Wenatchee dis- 
trict and 8500 cars in the Yakima 
area. The campaign will be con- 
trolled entirely by bona fide produc- 
ers, although other factors in the 
industry will help support it. A per 


Canadians 
are Individualists 


Canadian people like those 


their own ways of thinking, their own ways of 
doing things, their own standards. 


The National is characteristically Canadian. It 
is edited and styled for them. 


result. 


The National has the largest guaranteed mag- 
azine circulation in Canada—225,000 copies. 


The National is Canada’s fastest growing mag-- 
azine—45,000 new readers in four years. 


The National has gained new advertisers by 
the scores—129 in the eighteen months ending 


June, 1936. 


Here’s a dual confidence of both Reader and 
Advertiser. Vigorous editorial aggressiveness, 
sound circulation methods—and an approach 
that is individually Canadian—these are the 


reasons. 


N¢ 


LARGEST GUARANTEED MAGAZINE CIRCULATION IN CANADA 


ational 


HOME MONTHLY «4 = 


of any nation have 


And here's the 


ot | 


promotional | 


| drive, 


land 


| Apple” 


“MAKING SOUVENIR HUNTERS HAPPY 


A replica of the famous Atlantic City municipal auditorium has been adopted as a 
souvenir pashoge for } eens wechid beat associated with the Boardwalk. 


manent is 


formed, 


organization now being 
under the name of Washing- 
ton Apples, Inc., which will select 
the agency to handle the campaign, 
and administer details. 


Co-incident with the close of this 


J. E. Klahre of Yakima, man- 
ager of Pacific Northwest Fruits, 
Fruits, Inc., announced that plans 


had been approved for the joint ad- 
vertising program of the Skookum 
Packers Association, the Wenatchee- 
Okanogan Co-Operative Federation, 
the Yakima Fruit Growers Associa- 


| tion and the Apple Growers Associa- 


tion of Hood River, Ore. 
large —producer-distributor 
tives, which recently announced a 
two cent per box assessment to 
finance a joint $150,000 brand name 
advertising campaign. Pacific 
Northwest Fruits was formed to 
handle the details, and the advertis- 
ing account was placed with the Iz- 
zard Company of Seattle. 


These are 
co-opera- 


Mr. Klahre stated that a new 
character in apple markets will be 
introduced. The figures of “Doc 


Apple,” a rotund gentleman with an 
apple for a head, has been adopted 
as the insignia of the organization. 
and will be used as a mark of 
identification on all wraps and labels 
in advertising carried on in 
all parts of the United States. “Doc 
is the embodiment of one of 


| the oldest traditions relating to this 


| doctor 


| chian 


fruit. “An apple a 


away.” 


MODEST EFFORT FOR 


day keeps the 


APPALACHIAN APPLES Industries 


Boston, Mass., Aug. 17.—-The mod- 
est campaign to be waged for apples 
grown in Pennsylvania, Maryland. 
and the Virginias through Appala- 
Apples, Ine., 
Carroll R. Miller, 
ganization, 


secretary of the or- 
at the annual convention 


of the International Apple <Associa- 
tion here last week. 

| Only about $40,000 will be avail- 
able through a half-cent per bushel 


assessment, hence newspaper and 


radio advertising will be confined to 


| five cities of the Central East and 
South. Window displays in color, 
health work among physicians, par- 


ticipation in food shows, and a num- 


was described by | 


Pick ee 
for $750,000 
Coal Campaign 


New York, Aug. 18. — Advertising 
of coal by Anthracite Industries, Inc. 
will be prepared and placed by the 
Simpers Company of Philadelphia, it 
was announced today by Frank W. 
Earnest, Jr., president of the co- 
operative organization recently 
formed to increase the use of an- 
thracite as a home heating fuel. 

Mr. Earnest said that the campaign 
would be the broadest ever under- 
taken by the industry as a whole, 
and would extend over several years. 
It is designed to acquaint the public 
with the most modern developments 
in the use of anthracite and in an- 
thracite-burning equipment. The coal 
producing companies are being as- 
sessed for the cost of the campaign 
in proportion to their output. 

The campaign will be under way 
for the fall season this year, it was 
emphasized. Conferences with the 
agency will determine the media, 
merchandising tie-ups between pro- 
ducers, dealers and makers of burn- 
ing equipment, particularly with re- 
spect to marketing areas, displays. 
servicing and the featuring of new 
types of equipment which will stress 
the advantages of anthracite. 

In order to service the Anthracite 
account, the agency will 
shortly open a New York office, with 
one or two principals to make per- 
manent headquarters here, inasmuch 
as the agency has several other New 
York clients. 


Grange Papers Organize 
Grange papers of Oregon, Washing 
|ton, Idaho and California have 
formed the Grange Farm Group fo) 
promotion purposes. Duncan A. 
Scott, San Francisco, represents the 
group nationally. Ham-Jackson Co.. 
Inc.. Portland, is the agency. 


Heads 


Federal 


Federal Trailers 
Motor Truck Co., Detroit 


ber of contests for both adults and | has appointed George Frank Lord as 
juveniles are scheduled. Magazine | Sales manager of the newly created 
display depends on the amount | trailer division, embracing the Moto 
finally made available. home for living purposes and Moto 


With Ritz-Carlton 


John A. Tenney has been appointed 
convention manager of the Ritz-Carl- 
ton Hotel, Atlantic City, N. J. 
Tenney was formerly secretary 
the Advertising Association of 
cago. 


Chi- 


Mr. 
of 


mart for commercial use. 


Holden Jumps Fence 
Walter Holden, formerly with Hays 
MacFarland & Co., and Hanff-Metzger. 
| Chicago, has joined the Chicago office 
,of Craig & Hollingbery, radio repre 
sentative, in the sales department. 
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‘Snowy Demands Truth 
in Advertising Press 


New York, Aug. 20.—No sooner 
had the Aug. 17 issue of ApVERTISING 
Ace been placed on the newsstands 
ot Norristown, Pa., than the following 
statement, obviously carefully consid 
ered, Was read to the Eastern editor 
ever the long distance telephone by 
a sweetly feline voice: 

I am ‘Snowy, the dainty, white 
pussy cat who sponsors Utica and Mo- 
hawk sheets, and I wish to contradict 
the rash statement in your current 
issue that ‘Chessie,’ the Chesapeake & 
Ohio Railway Company’s cat is the 
hardest working cat in the advertis- 
ing business. The allegation rankles 
all the more because ‘Chessie’ and I 
are the only cats working full timc 

national advertisers. 


‘The Utica and Mohawk Cotton 
Mills, Ine., Utica, N. Y., engaged me, 
my husband, Tom, and_e several 
friends of our species for advertising 
purposes a year ago. Though I may 
be a newcomer compared to ‘Chessie,’ 
my record as a hard-working cat 
speaks for itself. 


Indulges in Innuendo 


“There is nothing catty about me,” 
the voice continued ominously, ‘but 
I can’t see how any cat who spends 
all her time traveling about the 
country in luxurious accommodations 
can even pretend to be hard-working. 
1 am surprised, too, that ‘Chessie,’ 
who permits herself to be described 
in her sponsor's slogan as a ‘kitten.’ 
suddenly appears with two real kit- 
tens and no husband. A Pullman 
romance, I suppose.” 

After a moment’s gloating pause, 
“Snowy’s” voice continued with a 
trace of hysteria: 

“T am an honest, home-making cat, 
whether I am appreciated or not. I 
work hard all day, shopping for good 
values in sheets, washing and ironing 
sheets, making beds, looking after 
the creature comforts of my husband, 
seeing particularly that he rests com- 
fortably on good sheets, and writing 
sheet copy in the evening. 

“And for thanks,” the voice con- 
cluded with bitter emphasis, “ ‘the 
hewspaper of advertising’ pays no 
attention to me when bestowing the 
title of advertising’s hardest-working 
cat.” 

Representatives of the Chas. W. 
Hoyt Company, agency for Utica and 
Mohawk Cotton Mills, Inec., while 
somewhat embarrassed by “Snowy’s” 
cutburst, gallantly undertook to de- 
tend both cats. At the same time, 
they hoped the advertising celebrities 
would realize that they are operating 
in unrelated fields and drop the argu- 
ment. 

Copy featuring “Snowy” and her 
remarks about Utica and Mohawk 
sheets has been running for a year 
in Better Homes & Gardens, Good 
Housekeeping, House Beautiful. 
House & Garden, Ladies’ Home Jour- 
nal, and class and trade magazines. 

The illustrations consist of photo- 


ST Newspaper 
in OMAHA 


for over 20 years in 
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Omaha World-Herald 


Mara & Ormsbee, Ine. 
National Adv. Representative 


graphs showing “Snowy” busy at 
household tasks becomingly attired. | 
They are made by Harry W. Frees, 
the famous pet animal photographer 
at Norristown, Pa., and protected by 
copyright. 


Ask for Photographs 


The device has made it possible to 
give copy a novel twist by quoting | 
“Snowy.” Here is an example: 

“It’s kittens’ play to keep Utica and 
Mohawk sheets white and new look- 
ing. Just look at this one I’m iron- 
ing. It belonged to my great-grand- 
mother, but not a thread in it has 
turned mouse-gray.” 


Point-of-purchase advertising built 
around blow-ups of the “Snowy” pho- 


” |other year at least, 


tographs have made a big hit with 
retailers, who appreciate the interest 
they lend to sober domestic depart- 
ments. 

Like “Chessie,” the sheet cat has 
her public. So many inquired about 
the first photographs, that the adver- 
|tiser was obliged to anticipate the 
| curiosity by labeling the illustrations 

“photographed from life.” 

“Snowy” clinched her job, for an- 
with the offer 
in consumer advertising of a free 
booklet, “Restful Sleep,’ containing 
five pictures of her, as well as infor- 
mation on bed-making, laundering 
and correct sheet sizes. 


Joins Foster & Davies 


Don Julien, formerly with Walter 
Daily, Inec., has joined Foster & 
Davies, Inc., Cleveland, as an account 
executive. Prior to his association 
with Walter Daily, Inc., he was adver- 
tising manager of Graybar Electric 


, Co, 


Farm Journal 
Inaugurates 


Philadelphia, Pa., Aug. 20.—Farm 


Journal today 


printed in four colors, 


of editorial comics, 
signed for farm readers, 


Features. 


The other four pages of the sec-| 
advertising, 


tion will consist of 


Comic Section neglected in the 


announced inaugura- 
tion of a color comics section, be- 
ginning with its December issue. The| ments of farm readers, Mr. 
section will consist of eight pages, 
with 110 
screen halftones on magazine paper. 
bound into the magazine. Four pages 
especially de- 
have been 
prepared for Farm Journal by King 


tion will make comics available to 
the farmer for the first time. Though 
188 Saturday and Sunday newspapers 
carry color comics, the residents of 
towns of 1,000 or less have been 
dissemination of 
humor. 

A survey among subscribers in 13 
states indicated that they will wel- 
come the new feature, provided that 
it is adapted to the special require- 
Patter- 


son said. 


Formosa Tea to Maxon 

The Productive Industries Bureau 
ot the Formosan Government of 
Japan has appointed Maxon, Inc., 
New York, for a campaign on For- 
mosa Oolong and Formosa black tea. 
Newspapers with cooking school tie- 
ups and trade papers will be used. 


which must be of the same nature Two-ounce sample packages of tea 


as the editorial comics. 
Graham Patterson, 


Farm Journal, 


Send for this new 
broadside on 
SARATOGA 
Antique Laid. 
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Please Address All Requests 


220 


EAST 42° 


only in hi 


dles well 
takes ink 
ly and fo 


low in pr 


limited b 


will be distributed house-to-house in 
New York, together with a booklet. 


publisher of) Jrwin A. Vladimir is account execu- 
said that the innova- 


tive. 


APPEARANCE 


Seven attractive colors and 
clear white—well-defined laid 
marks and uniform finish give 
to SARATOGA Antique Laid the 
appearance usually found 


gher priced papers. 


PERFORMANCE 


SARATOGA Antique Laid han- 


in the pressroom; 
evenly, dries quick- 
Ids well. It requires 


a minimum of handling in both 
pressroom and bindery. 


ECONOMY 


There's double economy in 
SARATOGA Antique Laid — it is 


ice and economical 


to handle. Specify this paper 
where printing budgets are 


ut fine appearance 


must be maintained. 


to Sales Dept. F 


STREET, 


Made by the Makers of TICONDEROGA TEXT, TICONDEROGA BOOK PAPERS, 
TICONDEROGA VELLUM, CHAMPLAIN TEXT, CHAMPLAIN BOOK PAPERS, SARATOGA 
BOOK PAPERS, SARATOGA COVER, LEXINGTON OFFSET, ADIRONDACK BOND AND 

LEDGER, BEESWING MANIFOLD, 
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NEW YORK, N.Y. 
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August 24, 1936 


Earnings of 
Advertisers 


a 

Net profit of Colgate-Palmolive- 
Peet Company and _ subsidiaries 
dropped from $1,924,810 in the first 
half of 1935 to $370,198 in the first 
half of this year. Net sales for the 
first half of 1936 were $41,235,951, 
against $41,713,288 in the first six 
months of 1935. 

S. Bayard Colgate, president, said 
the decline was due in part to the 
fact that during the last quarter of 
1935, prices of major brands had 
been increased, resulting in over- 
buying by dealers in anticipation of 
the advance. This brought the com- 
pany into 1936 with excessive dealer 
stocks. 

Another factor was a drastic de- 
cine in prices of oils and fats used 
in soap manufacture, which reached 
its lowest point in May. The decline 
resulted in curtailed buying and led 
eventually to reductions in selling 
prices on many finished products. 
Prices of raw materials, he said, 
have risen steadily in the past two 
months. Better results for the last 
six months are expected. 


. . Ba Vv 7. 
Farnings of Munsingwear, Inc., 
and subsidiaries rose from $5,608 in 


the first half of 1935 to $171,692 in 
the first six months of this year. 
vey 

An increase in net profit was 
shown by Eastman Kodak Company, 
with $8,081,870 in the 24 weeks 
ended June 13, against $7,048,951 in 
the 24 weeks ended June 15, 1935. 
Net sales in the 193 period 
amounted to $51,121,175, compared 
with $46,927,867 for 1935. 

vee, 

Sixty-two food chains, operating 
more than 21,000 stores, did a total 
business in 1934 of more than $960,- 
000,000, the Bureau of Business Re- 
search of the Harvard Business 
School reports. 

These chains earned a net profit 
from merchandising operations of 
0.6 per cent of sales. The average 
chain paid out 76 per cent of sales 
for the net cost of goods sold. To- 
tal operating expenses amounted to 
23.4 per cent of sales. 

After considering all income and 
without any charge for interest on 
owned capital, the chains showed a 
net business profit amounting to 2.2 
per cent of sales and 9.6 per cent of 
net worth. Of the 23.4 per cent of 
sales which went for operating ex- 
penses, more than half, 12.6 per cent, 
was absorbed by salaries and 
wages, 5 per cent went for occu- 
pancy and related expenses, and 
other items absorbed 5.8 per cent. 


Between 1929 and 1934, food 
chains appear to have increased 
substantially the physical volume of 
food handled, the report states. 
While the number of stores operated 
by food chains during that period 
showed little change, the number of 
straight grocery stores dropped 
more than 13 per cent, while combi- 
nation stores increased 28 per cent. 

vvweyY, 

Sales of Dayton Rubber Manufac- 
turing Company for the first eight 
months of the current fiscal year, 
which ends Oct. 31, amounted to 
$4,256,681, an increase of 63 per cent 
over $2,598,000 in the corresponding 
1935 period. Net income for the 
eight months to June 30 was $241,- 
822, against $53,285 in the like 1935 
period. 

Dayton’s acquisition of McClaren 
Tire & Rubber Company has given 
Dayton about twice the tire sales it 
formerly had. Sharp increases were 
also experienced in the belt line, af- 
fected by gains in automobile sales 
and substantial business from the 
railroads. Dayton’s experimentation 
with sponge rubber, for construction 
of automobile seat cushions and 
theatre seats, is reported to have 
reached an advanced stage. 


vvy 
Consolidated net profit of Jewel 
Tea Company, Inc., for the 28 weeks 


A Colorful. 18 Page Market Booklet That Fully Describes 


THE CITY TH 
NEWSPAPE 


BUILT- 


_ REGISTER 
CITY 


New Daven Register 


This booklet, fresh from the press, pre- 
sents in graphic manner down-to-the-min- 


ute, pertinent facts about RECISTER 
CITY — that concentrated fertile field 
which is literally the buying heart of 
Connecticut. 


Every alert buyer of advertising space 
will want this booklet for his files. 


It will be mailed to any advertiser or 
agency on request. 


Advertising Director 
THE NEW HAVEN RECISTER, 
NEW HAVEN, CONNECTICUT 


National Representatives 


The Julius Mathews Special Agency 


Register City’s Annual Cooking School 


Under the Direction of De Both Home Makers, Recognized as One of the Great Merchandising Events of the Year 


will be held in The Arena, October 5-6-7 


Four Lively, Instractive Sessions—Three Afternoons and One Evening—Make Your Reservations Now 


NEW TYPE OF NEWSPAPER COPY 


penne al 


The people of farms and cities 
and shady villages show an 
equal enthusiasm for Royal Oak. 


Whether you live on 18th Street 


or R.F.D. #2 you'll like this 
full-bodied, mellow whiskey... 


Unusual advertisement for Hiram Walker's Royal Oak, now appear- 
ing in newspapers. The agency is Fletcher & Ellis. 


against $604,687 for the same 1935 
period, a gain of $271,164. For the 
52 weeks ended July 11, consolidated 
net profit was $1,807,350, compared 
with $1,145,169 in the 52 weeks 
ended July 13, 1935, an increase of 
$662,181. 

Net sales for the 28-week period 
were $10,600,768, compared with 
$10,010,241 for the same period of 
the previous year, a gain of 5.9 per 
cent. 

us 7? * 

The report of Greyhound Corpora- 
tion, including equity in undivided 
net profit or loss from operations of 
affliated controlled and _ non-con- 
trolled companies for the six months 
ended June 30, shows net profit of 
$1,426,086, against $1,454,610 in the 
1935 first half. 

Greyhound’s net income thus far 
this year has been affected by bad 
weather in the first quarter, stronger 
rail competition since June 1, and 
lowered fares placed in effect by 
Eastern companies in the Greyhound 
system to meet rail cuts. 


~ > 

Julius Kayser & Co., and wholly 
owned subsidiaries, for the fiscal 
year ended June 30 show net income 
of $645,842, against $408,085 in the 
preceding vear. Net sales were 
$14,448,319, compared with $12,389, 
845 in the preceding vear. 


+ = = 
For the six months ended June 30. 
Reo Motor Car Company and _ sub- 
sidiaries show net loss of $195,253, 
compared with net profit of $42,156 
in the first half of 1935. 


v v v 

The report of Pillsbury Flour 
Mills Company and subsidiaries for 
the fiscal year ended May 31 shows 
net profit of $908,984. For the pre- 
vious fiscal year, the predecessor 
company, Pillsbury Flour Mills, Inc., 
and subsidiaries, reported net profit 
of $1.537,395. Net sales amounted to 
$66,847,376 for the year ended May 
31. 

The decrease in earnings is at- 
tributable primarily to severe com- 
petitive conditions and price de- 
moralization caused largely by un- 
certainties and confusion incident to 
the processing tax situation, H. H. 
Whiting. president, said. 


v v v 
Net profit of Best & Co. increased 
from $426,830 in the six months end- 


ed July 31, 1955, to $508,546 in the 


1936 period amounted to $6,968,005, 
as compared with $6,185,069 in 1935. 


vgvwy 
National Enameling & Stamping 
Company reports net profit of $80,- 
552 for the first half. This com- 
pares with $94,011 in the first half 
of 1935. Sales for the first six 
months of 1936 totaled $4,724,707, 
against $4,591,087 in the first half 
of 1935. 
- - 


A survey by Dun & Bradstreet, 
Inc., discloses that retail radio sales 
in the first half of 1936 smashed all 
records both in the number of sets 
sold and in dollar volume. The or- 
ganization estimated the average 
gain over a year ago at 15 to 30 
per cent. AS many automobile radios 
were produced in the first half as 
in all of 1935. 

Based on the peak 1935 volume of 
5,275,000 radios manufactured. esti- 
mates in the trade placed 1936 pro- 
duction at about 6,000,000, a gain of 
11.6 per cent. Radios are being 
manufactured at the fastest rate in 
the industry’s history. 


. ? ¥ 


Larger sales of lubricating oils 
and gasoline helped Consolidated Oil 
(Continued on Page 28) 


_ ForMoreSalesto _—- 


CENTRAL 


WESTERN 


Attract the interest 
of men whose 
business responsi- 
bilities necessitate 
| their having daily 
news of business, 
| finance and indus- 


try. 


I Chicago Hournal of Commerce 


“The daily business and 
financial newspaper — 
of the Central West” | 
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Cotton Textile Sales 
Manager Succumbs 


(Continued from Page 11) 
resigned from Lawrence & Co., to 
become sales manager for the former. 
On Jan. 2, 1929, he was made man- 
ager of the cotton goods marketing 
division of Pacific Mills, a position 
he held until his death. 

Surviving are two daughters, two 
sisters and a brother. 


Distinguished Member 
of Cheney Family Dies 


New York, Aug. 17.—Horace Bush- 
nell Cheney, retired treasurer of 
Cheney Brothers Silk Mills, Man- 
chester, Conn., died Sunday in Santa 
Fe, N. M., of injuries suffered in an 
automobile accident Wednesday. He 
was 68 years old. 


He was a member of the third 
ceneration to operate the family silk 
firm of Cheney Brothers, which was 
founded in 1838 by eight brothers. 
He entered the firm in 1898 as an 
apprentice in the broad goods depart- 
ment, and successively served as 
manager of the plant, director, vice- 
president and treasurer, until his re- 
tirement last year. 

Mr. Cheney was one of the organ- 
izers of the Designers Protection As. 
sociation of America, Inc., founded 
by the Silk Association of America to 
eliminate pirating of textile de- 
signs, and was one of the sponsors 
of the Vestal copyright bill for pro. 
tection of original designs. He was 
the legislative agent for the silk in- 
dustry for more than 30 years, in- 
heriting from his father his legisla- 
tive tasks, and was regarded as an 
authority on the subject. 


Awarded Gold Medal 


His outstanding contribution to 
Cheney Brothers was the develop- 
ment of its policy of scientific man- 
agement. In 1934 he received the 
Henry L. Gantt gold medal of the 
American Society of Mechanical En- 
gineers “for distinguished achieve- 
ment in industrial management as a 
service to the community.” 

Mr. Cheney was also active in the 
development of the Jacquard weav- 
ing process as applied to upholstering 
decorations and dress goods design. 

He had been active in civic and 
publie affairs in Connecticut. He was 
appointed to the first state commis- 
sion of Connecticut on tuberculosis 
by Governor Roberts in 1906, and in 
1909 was elected to the board of 
seleetmen in Manchester. He served 
as chairman from then until 1913 
He was a director of the Aetna Fire 
Insurance Company, the Hartford 
Steam Boiler Inspection Company 
and the United States Testing Com- 
pany. 

He is survived by his widow, two 
sons and two daughters. 


Death Takes Kates, 


Gannett Executive 
Rochester, N. Y., Aug. 18.—Roy C. 
Kates, 59, general manager of the 
Rochester Times-Union and_ the 
Democrat and Chronicle, Gannett 


BOB BARRETT 


Blackett-Sample-Hummert, Ine. 


Your agency places more radio ad- 
vertising than any other agency in 
the world—and WMBD, we believe, 
carries more local and more na- 
tional advertising than any station 
our size in a market our size—yet 
Wwe haven't had the opportunity of 
showing you what we can do for 
such accounts as Dreft, Oxydol, and 
Ovaltine. Why not send your con- 
tracts now and take advantage of 
our increased coverage? 


or 
Member CBS Network os ~\%, 


WH BD... ¥ 


NEWEST PRODUCT IN McKESSON LINE 


atta 


GER 
a 


WHEAT GERM OIL | 
HEAT GERM O1F 


me 


Unusual package used by McKesson & 


Robbins for Wheat Germ Oil, rich in 


Vitamin E. The agency is N. W. Ayer & Son. 


newspapers, died Friday morning at 
the home of his wife’s family at 
Silver Creek, after a long illness. 
Following work on various Roches: 
ter newspapers, he became part 
owner of the Rochester Evening 
Times. In 1913, he was made man- 
aging editor and a director of the 
corporation when the Times was 
purchased by Frank E. Gannett. He 


was named general manager of the) 
Times in 1925, and of the Demo-| 


crat-Chronicle in 1928 when Mr. 
Gannett acquired that newspaper. 


“Uncle Bob Wilson,” 


Hydrox Veteran, Dies 
Chicago, Aug. 18.— Walter Frank 
Schoeneck, 54, known to young radic 
listeners as the “Uncle Bob Wilson” 
of the Hydrox Corporation program 


over WIND, died in Englewood Hos- | 


pital Friday after a month’s illness. 
Two thousand persons filed past the 
bier, preceding funeral services yes- 
terday, and 600 attended the services. 

“Uncle Bob” founded his famous 
“Curb Is the Limit” club in 1923. 
During its 13-year history, the pro- 
gram pledged 815,000 children to ob- 
serve safety rules, and was directly 
responsible for saving many lives. 
Hydrox Corporation has sponsored 
the program for the past eight years. 


Lou McDermott, Radio 


Program Producer, Dies 
San Francisco, Aug. 18.—Lou Me- 
Dermott, well-known producer of 
radio programs, and author of the 
song, “If I Had a Girl Like You,” 
died Aug. 11 at the University of 
California hospital. 

Following theatrical production 
work in various parts of the country. 
he entered the field of radio produc- 
tion in 1931 as director of radio for 
Smith & Drum, Los Angeles. Under 
his direction, the “Mobil Magazine” 
program, sponsored by General Pe- 
troleum Corporation, was launched 
in January, 1935, rapidly becoming 
a popular feature. 


F. L. Cone Taken 


Windsor, Vt., Aug. 18.—Frank L 
Cone, president of the Cone Auto- 
matic Machine Company, died sud- 
denly at his home here Friday. He 
was 67 years of age. 


E. E. Conrath Passes 


Mount Morris, N. Y., Aug. 18.— 
Elmer Ellsworth Conrath, 67, former 
publisher of the Cuba, N. Y., Patriot 
and Free Press, and a former direc 
tor of publicity for the State Repub- 
lican Committee, died here Friday. 


Philip Heuisler, Head 
of Emerson Drug, Dies 

Franconia, N. H., Aug. 18.—Philip 
I. Heuisler, 65, of Baltimore. Md.. 
chairman of the board of the Emer 
son Drug Company, maker of the 
widely-advertised Bromo-Seltzer, and 
president of the Maryland Glass Cor- 
poration, died here last night of 
heart disease. 

Mr. Heuisler had been visiting with 
his wife at the Forest Hills Hotel. 


Curtiss Official Dies 


Chicago, Aug. 19.— Karl Fenton 
Keefer, 48, vice-president of Curtiss 
Candy Company, died yesterday in 


St. Luke’s Hospital of a heart ail- 
ment. He had been with the Curtiss 
company since 1917. 


Walter Clarke Dies 

Two Rivers, Wis., Aug. 17.—Walter 
Winfield Clarke, 51, advertising man- 
ager of Hamilton Mfg. Co., died here 
last week following a cerebral hemor- 
rhage induced by an ear infection. 

Mr. Clarke, who was born in Chi- 
cago, joined the Hamilton company 
at the age of 19 and was associated 
with it ever since. An Art enthusi- 
ast, the advertising man was him- 
self skilled in water color and oil 
painting. 


Visograph Exhibits 

Visograph Advertising Corporation, 
New York, has placed 16 Visograph 
electrical moving poster devices in 
the Twentieth Century Sporting Club 
in the Hippodrome Bldg. The devices 
will be placed in different locations 
throughout the building and on the 
street level. 


“Radio Guide” to Agency 


Radio Guide, New York, has ap- 
pointed Lord & Thomas, New York, 
for a campaign which includes a 
radio program over the NBC Blue 
Network Friday evenings, 10 to 10:30 


> nm, E &;. T. 


Hussey Joins Kastor 


Robert F. Hussey, formerly with 
Roche, Williams & Cunnyngham and 
Aubrey, Moore & Wallace, has joined 
H. W. Kastor & Sons, Chicago. 


Announces New Rate 

Water Works Engineering, New 
York, has announced a rate increase 
based on a circulation gain of 60 per 
cent, effective Nov. 1. 


Danielson Retained 


Paul Coste, Inc., Providence, R. I.. 
manufacturer of resilient flooring, 
has retained George W. Danielson 
Advertising Agency, also of Provi- 
dence. 


“Forbes” Seeks New Term 


Forbes Magazine, New York, offers 
$100 for a new single word to serve 
in place of “air-conditioning.” The 
contest ends Sept. 15. 


Western Agency Moves 

Llewellyn-Seymour Co., Los An- 
geles, has moved from 662 Subway 
Terminal Bldg. to larger quarters at 
508 Pershing Square Bldg. 


Gets Bilt-Rite 
Bilt-Rite Baby Carriage Co., Brook- 
lyn, has appointed Hanff-Metzger, 
Inc., New York, as_ advertising 
counsel. 


).... BUSINESS NEWS 
READ "ROUND THE WORLD 


“Probably read in more corners of the earth than any other 


U. S. financial editor is The Christian Science Monitor's 


learned Herbert Berridge Elliston, whose column, “The 


World’s Business,’ appears three times per week.” (From the 


Business and Finance Section of Time.) 


Monitor readers have confidence in its financial news, its 


general news, and its advertisements—which is one reason 


why it is such a good advertising medium. 


THE 


CHRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society, Boston, Massachusetts 


BRANCH OFFICES: 


Los Angeles, Seattle, Miami 


New York, Chicago, Detroit, St. Louis, Kansas City, San Francisco, 


London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY 
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ADVERTISING AGE 


August 24, 1936 


Earnings of 
Advertisers 


(Continued from Page 26) 
Corporation and subsidiaries to roll 
up net income of $7,029,374 in the} 
first half, largest profit for several 
past. Heretofore, the com- 
pany has reported once a year. The 
half's earnings were about 135 per 


years 


cent ahead of the 1935 first half, 
when net was about $3,000,000. 

In addition to this net income, 
Consolidated had an_ equity of 
$243,387 in undistributed earnings of 


controlled companies in the first 
half, raising net to $7,272,761. 
y,gwyY 
United Drug, Inc., reports half- | 


vear net income of $676,840, almost 
double the $350,487 earned in the 
first half of 1935. Including extra- 
ordinary profit of $837,002, from the 
sale of Boots Pure Drug Company 
stock, the figure for the first half of 
1936 is $1,513,842, slightly exceeding 


A Reader 
for 40 years 


The Diamond Match Co. 
with headquarters at Chico, 
California, operates a saw- 
mill, millwork factory, box 
factory and 53 branch yards. 


Mr. W. B. Dean, Vice Pres- 
ident in charge of purchases, 
writes: 


“I have been reading 
your journal for something 
like 40 years. . . . You 
publish a most excellent 
paper and it is doing a 
lot of good among the lum- 
ber fraternity. ay you 
continue the good work.’ 


American fiumberman 


431 So. Dearborn St. 
CHICAGO 


the entire profit for all of last year 
of $1,504,518, which included extra- 
ordinary income of $605,161, all ac- 
cruing in the last six months of 1935. 

Refitting and restocking of the 
Rexall convention train has been 
completed at Chicago, and the train 
is now headed for the East, after 
having been visited by more than 
800,000 persons in the West and 
Middle West. 

7? Vv F 
Officials of Pepperell Manufactur- 


| 


jing Company are rejoicing over in- | 


dicated net profit of $1,121,000 in the | 


fiscal year closed June 30, which 
compares with a loss of $438,063 in 


: | 
the 1934-35 fiscal year, and a profit | 


of $1,607,686 in the 1933-34 fiscal 
year. 

Net sales of $29,640,000 set a new 
high record. 

vgy¥se 

Sales of Kroger Grocery and 
Bakery Company for the first 382 
weeks of 1936 amounted to $145,- 
122,174, a gain of $2,976,910, or two 
per cent, over $142,145,264 for the 
like 1935 period. The company had 
4,230 stores in operation, a decrease 
of 71 from the number operated in 
1935. 

vvwey 

Net profit of Caterpillar Tractor 
Company for the first half amounted 
to $4,481,091, as compared with 
$5,949,307 for all of 1935. Popular- 
ity of the company’s Diesel machin- 
ery is increasing rapidly. Much of 
the company’s business of late has 
come from the Government, but ex- 
pansion has been marked in other 
sales’ fields. 

vwegy 

Despite flood loss of $106,493 at 
the Pittsburgh plant last March, the 
Armstrong Cork Co., including do- 
mestic and _ foreign subsidiaries, 
shows consolidated net profit of 
$1,676,400 for the six months ended 
June 30, compared with $1,523,296 in 
the first half of 1935. 

Net profit of the domestic compa- 
nies for the 1936 first half was 
$1,591,241, compared with $1,543,351 
during the like 1935 period. Foreign 
subsidiaries showed a net profit of 
$85,159 during the first six months 
of 1936, against a loss of $20,055 in 
the first half of 1935. The net profit 


still leads! With 


O'Mara & Ormisper, INC., 


to spend money in advertising—some fool- 
ish.some prudent. 
is easiest. Actually, there is no problem at 
all. “The experience of other advertisers 
still remains the sure-footed guide. When 
things were moving downward in 1930, the 
Newark Evening News moved up to first 
place in advertising linage among all news- 
papers in the country published week-days 
only. Through ’31, 32, °33, 34, and ’g5, it 
remained there. At 1936's half-way mark, it 


more families than a year ago now taking 
the News into their homes, there’s no prob- 
lem to weigh as to which is the best way 
to sell the Newark-North Jersey market. 


Newark Evening News 


sentatives—New York, Chicago, Detroit, Boston, San 
Francisco, Los Angeles, Atlanta 


There are plenty of ways 


Spending it foolishly still 


a daily average of 7,518 


NEWARK, 
NEW JERSEY 


General Advertising Repre- 


| ber following completion of a plant 


| 23 with a 


RETAILER PICKS 


COMIC PAGES | 


THEN HE CHANGED TO ROTHSCHILD’S CLOTHES 


YOu PEOPLE TAKE 
THAT TABLE OVER 
iN THR CORNER 


his story. 


of foreign subsidiaries includes only 
five months’ earnings of the Spanish 
company, due to the civil war in 
Spain. 

The Spanish subsidiary in par- 
ticular had made marked progress 
until the civil war intervened, W. H. 
Prentis, Jr., president, said. No 
matter what the outcome may be, 
the company’s major investments 
and earning capacity will not be 
vitally affected, he added. 

Mr. Prentis criticized the Revenue 
Act of 1936, as discouraging “the 
very method by which most 
American business institutions have 
been developed, namely, by the 
‘plowing back’ of a substantial por- 
tion of the profits in good years in 
order to discover new products and 
methods, expand manufacturing fa- 
cilities, increase employment, and 
provide reserves for depression 
periods.” Notwithstanding, the re- 
vival of business activity now under 
way will continue for some time to/| 
come, he said. 


Macfadden Organ in 


Newspaper Format 


The house organ of Bernarr Mac- 
fadden’s Physical Culture’ Hotel, 
Danville, N. Y., is now appearing in 
newspaper format under the name, 
“The Vital News.” Mr. Macfadden is 
publisher and Alice Mayre Flager is 
editor of the monthly, distributed 
free from 122 E. 42nd St., New York. 

Publishers and newspapermen who 
take rest cures at the Macfadden 
resort are among contributors. 


Mildred Edie Resigns 
as Editor of “Tide” 


Mildred Edie, editor of Tide, New 
York, has resigned, effective Oct. 1. 
She will join her husband on the 
West Coast, where business interests 
have taken him. . 

David Frederick, who has been 
Associated Préss editor in Boston, has 
been selected as the new editor of 
the advertising publication and will 
take up his duties Oct. 1. 


DeRolf Leaves Penney 


J. A. DeRolf, former advertisine 
manager of the four Milwaukee stores 
of J. C. Penney Co., has resigned to 
become advertising and personnel 
director of Gimbel-Bond Co., depart- 
ment store of Vincennes, Ind. 


TT: ’ 
Times-Star’ Changes 
Business and editorial departments 
of the Bridgeport, Conn., Times-Star 
will be moved some time in Septem- 


addition. Henry D. Bradley is gen. 
eral manager. 


WTMJ Opens Studios 

Official opening of the five new | 
studios of WTMJ. the Wiliwaukee | 
Journals station, was observed Aug. 
special broadcast by the 
comedy team of Fibber McGee and 
Molly, NBC stars. 


indapenduaie | 
of California 


in Civil Strife 


San Francisco, Cal., Aug. 18.—The 
Anti-Monopoly League, the organiza- 
tion of independent California mer- 
chants currently engaged in a hectic 
struggle with the chain stores over 
the state punitive tax bill on chains, 
which is coming up for a referendum 
vote at the November election, is 
now torn by bitter internal dissen- 
sions. This civil war has arisen 
over the disposition of the rich com- 
missions paid for membership and 
donation solicitations. One faction 
has appealed to the Los Angeles 
courts for an injunction and account- 
ing. 


The League was organized to con- 
solidate the legislative activities of 
a number of independent trade and 
civic associations, and was _ instru- 
mental in securing the passage by 
the 1935 Legislature of the chain 
store tax bill, the operation of which 
was halted by a referendum petition 
circulated by the chain stores. The 
League claimed at that time to rep- 
resent 90 per cent of the 85,000 in- 
dependent merchants in the state. 

With the final disposition of the 
law put up to the voters, both sides 
have kept their best shock troops 
out on the firing line. The chains, 
with a $2,000,000 jack-pot saved by 
deferring the imposition of the taxes 
called for by the law, have gone in 
for heavy radio and newspaper ad- 
vertising, and in the case of ‘the 
Safeway Stores, for direct deals, with 
producer co-operatives and heavy 
store promotions to move surpluses. 


Threaten to Withdraw 


The League has carried on a con- 
stant campaign of solicitation among 
merchants, and a radio and speaker 
drive to the public. The first of the 
year in Los Angeles a contract was 
made with a sales agency to carry 
on this solicitation on a commission 
basis. In Northern California the 
League sent out its own solicitors. 
In the spring it became dissatisfied 
with the activities of its Los Angeles 
agents, and sent out its own men in 
that territory to secure members and 
donations. 

The sales agency has now filed a 
court suit, claiming its exclusive con- 
tract entitles it to 40 per cent of all 
money collected in its district. The 
League, in reply, claims that only 17 
per cent was to be paid as sales com- 
mission with the remainder of the 
40 per cent going for radio and other 
advertising costs, and organization 
expenses. League. officials claim 
that the controversy will be settled 
out of court, but in the meantime all 
solicitation throughout the state has 
been stopped, and several compo- 


nent trade groups in San Francisco 
and the northern part of the state 
are threatening to 
| the League. 


withdraw 


from | 


Mother Sold, 
Timken Goes 
after Father 


Detroit, Mich., Aug. 20.—Follow- 
ing up the emotional appeal copy 
which was planned to attract house- 
wifely attention last spring, Timken 
Silent Automatic Division of Timken- 
Detroit Axle Company has launched 
a “reason why” campaign to clinch 
its earlier selling arguments. The 
copy will appear in 150 newspapers 
for the next ten weeks, when instal- 
lations of heating apparatus will 
reach a seasonal peak. 

The campaign is designed to crys- 
talize the desire that the spring 
advertising created by hitting the 
head of the family between the eyes 
with practical reasons for the pref- 
erence of Timken installations, Wil- 
lard S. French, president of Brooke, 
Smith & French, Inc., said. 


As in the spring campaigns, the 
free inspection survey has_ been 
played up strongly and geared close- 
ly to a prominently displayed coupon. 
Local tieup is available through 
space left for dealers’ signatures and 
telephone numbers. Easy terms are 
emphasized. A strong Timken logo- 
type ties up with bold display of 
copy covering the complete line of 
oil heating equipment. 


Backing up the advertising is a 
complete line of sales promotional 
material available from the factory 
—consumer direct mail, window dis- 
plays, literature, ete. 


Miss Schweizer Changes 


Harrietta Schweizer has resigned 
from Blackman Advertising, Inc., 
New York, to become advertising 
manager of Carter Coal Co., New 
York. 


Schoenfeld Joins NBC 


Merritt R. Schoenfeld, formerly 
with Montgomery Ward & Co., Breese 
Engineering Co., and the Dorsey 
Montgomery Co., Chicago, has joined 
‘the sales department of National 
| Broadcasting Co. in Chicago. 


Meet tomorrow’s 
closing date 


TODAY 


with the super-speed of 
AIR EXPRESS 


Advertisers faced with next 
day deadlines in distant cities 
can get in under the wire by 
using Air Express. 

Mats, electros, etc. can be 
rushed 2500 miles overnight 
to 215 cities in the United 
States and Canada—with fast- 
est-of-all transportation ser- 
vice to 32 Latin-American 
countries...In addition, Air 
Express offers a nation-wide 
tie-up with rail express ser- 
vice to 23,000 offices— via fast 
passenger trains with prompt 
deliveries on arrival. 


HIGH SPOTS OF NATION- 
WIDE AIR EXPRESS 


* Air Express gives night and 
day door-to-door pick-up and 
delivery, with $50 insurance 
on each shipment, all without 
extra charge. 

* Packages poet prepaid, 
collect, or C.O. D. Prompt re- 
mittance. 

* One waybill, one organization, 
one responsibility. 

* Packing is the same as for 
rail express on practically all 
shipments. 


* Low costs. 


You have merely to phone any Railway 
Express Office for service or information 


AIR EXPRESS 


DIVISION 
EXPRESS 


RaAtLway AGENCY 
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Young man of Dixon, Ill., registers satisfaction with the low pressure pneumatic 
tires on his carriage, a development being fostered by General Tire & Rubber Co., 
Akron, O. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency exec 
utive writing on his business letter- 
head. 


No. 1,007. Market. 

This brochure by The American 
Girl draws an interesting picture of 
the modern girl, described as “The 
new autocrat of the breakfast table.” 
Besides having considerable to say 
about family purchases, the booklet 
sets forth, the modern maid is an 
avid consumer of all that the market 
affords for herself. Among _ her 
achievements, she consumes $2,190 
worth of groceries while at camp 
each year. Girl Scouts of America, 
for which the magazine is official 
publication, now has a membership 
of almost 500,000. 


America’s First 


No. 1,008. 
plays. 


Selmor Merchandise Dis- 

This portfolio reviews the history 
of open mass display and shows vari- 
ations as produced by Hinde & 
Dauch Paper Co. for a large number 
of national advertisers. The salient 
points of each are described. 


Automobile 
Mechanix. 


No. 1,009. 
Modern 


Survey of 


This mimeographed sheet is a re- 


port on ownership of automobiles 
by readers of Modern Mechaniz, 


broken down by makes of car. Ac- 


Si SEND FOR THIS 
| —— BOOK ; 


Constructive 

Informative 

—Profusely Illus- 

trated. Your request will bring 
only the book —no salesman. 


a ee ee ee eee ee 


PORCELAIN ENAMEL INSTITUTE 
12 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Fnameled Signs. 


cording to the survey, covering 2,431 
readers, 78 per cent already own cars, 
35 per cent having purchased since 
January, 1933. Nine per cent of the 
total was bought during the first 
half of 1936. 


No. 928. Your Time Is Daytime. 


Issued by National Broadcasting 
Company, this booklet presents facts 
and figures showing the effectiveness 
of daytime broadcasts. 


No. 907. Standard Market Data and 
New Information About KSTP. 
This booklet, issued by KSTP, con- 

tains detailed market information 

about Minneapolis-St. Paul and the 
8th U. S. retail area. It describes 
the station’s facilities, merchandising 
services, and coverage of the market. 


No. 963. Meet the New Tycoon—and 
His Family. 

The spendable income accruing to 
farmers of the United States in 1935 
was $3,800,000,000, says this study of 
the farm market issued by Farm Pa- 
per Publishers. The brochure shows 
how to reach this new tycoon, the 
farmer, and his family, and influence 
their buying. 


No. 964. 
Pay? 
Proof of the effectiveness of win- 
dow display advertising is presented 
in this folder describing a survey 
conducted by Erie Lithographing & 
Printing Company. Reports from re- 
tailers show the success of an ac- 
tual display used in their stores. 


No. 965. Oklahoman & Times Circu- 
lation Facts—1936. 


Complete circulation data is given 
in this folder issued by the Oklahoma 
City Oklahoman & Times, as well as 
a city guide and market information 
on the Oklahoma City trade area. 


No. 916. Who Reads It? 


This survey was made by Retail 
Credit Company, whose representa 
tives called on 1,400 subscribers ot! 


Do Window Displays Really 


Harpers Magazine in 112 cities and 
towns of trading areas in all see 
|tions of the country. The informa- 
tion secured gives a clear picture of 
Harpers Magazine readers, their in 
| comes, positions and possessions. 


No. 1,001. The Story of a Million 
People with $315,100,000. 
WBIG, Greensboro, N. Car., 

j}ated by the North Carolina Broad- 

|easting Company, has issued this 
| promotion piece to give salient facts 

‘about its market. The station’s mer- 

bpaggeasee support is also explained. 

“The determining factor in the size 

of a station's audience is its pro- 

|gram policy, rather than its wattage,” 
|says WBIG. 


oper- 


| No. 914. Straight Across the Board. 


This is the second volume in Na- 
| tional Broadcasting Company’s se 
|ries of reports on “The Agency 
| Stake in Radio.” It provides a de 
|tailed record of how 1,196 advertis- 
/ers used the three major national 


homogeneous groups of products in 
1929 and 1934. A limited edition is 
at present available only to advertis- 
ing agencies. 


No. 991. Ponton’s List of Trades 
and How to Reach 'Em. 

A new directory of 112 pages con- 
taining 9,000 different mailing lists, 
issued by W. S. Ponton, Inc. 


No. 999. 27. 

Twenty-seven Chicago designers 
have banded together to present brief 
sketches of their respective special- 
ties, with illustrations, in a single 
The portfolio 


optralt bound volume. 


media to advertise 1,296 products or | 


runs the full range of artistic expres- 
sion as applied to merchandising and | 
will prove a valuable addition to 
libraries of advertising men. 


No. 893. 
a Haystack.” 


“For Radio Results—Facts First 

Then Continuous Research.” 

Exact coverage with programs that 
sell is the needle pointing the wa) 
to radio results, the first of these 
folders issued by World Broadcast 
ing System asserts. A description of 
World Program Service and case his: 
tories of numerous users are given 
The second folder contains an arti 
cle by Donald D. Davis, tasaacseaate 


MORNING AND SUNDAY 
National Representatives: 
REYNOLDS-FITZGERALD, INC. 


Seattle 


New York Detroit 
Chicago San Francisco 
Philadelphia Los Angeles 


poe 


~~ -» ¥ 


‘an. help 


Not only big in numbers, but in ability to buy, as well. 
784,624 people buy at retail 15% more per capita than the 
national average. Worth tying to! 


ONE UNIFIED 


“How to Find a Needle in | 


aa eS 


SALT LAKE MARKET 


A three-inch hawser has its uses——-but you wouldn’t think of 
skipping it! Rather, you'd use it to tie to something big that 
you don’t want to let drift away. 


The Salt Lake Tribune-Telegram 


thing big—the sales friendship of 784,624 people. 
major market—the Salt Lake Market. 


|General Mills, Inc., reprinted from 
Executives Service Bulletin, Metro- 
politan Life Insurance Company, in 
which he discusses ways for pros- 
pective radio advertisers to meet 
problems of broadcasting. 


No. 866. Getting Your Merchandise 
Off the Shelf. 

A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, {ssued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


you tie to some- 


That’s 


Too big to skip! 


These 


At one low cost The Salt Lake Tribune-Telegram is the one 
metropolitan medium substantially covering the rich, inter- 
mountain, four-state market—one unified “big city” 


The Salt Lake Tribune 


market! 


Salt Lake Telegram 


EVENING ONLY 


Color Representatives: 


Member, ASSOCIATED WEEKLY 
New York Detroit 
Chicago San Francisco 
Cleveland Los Angeles 


784,624 PEOPLE 
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McGraw-Hill Tells | 
Meaning of Industry 


“What Industry Means to 
America,” a report issued by McGraw | 
Hill Pub. Co., has been published | 
as the August issue of Factory Man. | 
agement and Maintenance, 

The report carries 96 pages of edi 
torial matter, including 48 pages of | 
charts in three colors. It tells how | 
industry increased jobs at a rate| 
faster than the rate of population 
growth, at the same time raising | 
wages and improving the standard of 
living. The issue carried nearly 320 
pages of advertising, with a billing 
of $85,000, believed to be a record in 
the business paper field. 


New Federated Clients 

Federated Sales Service, Inc., Bos- 
ton, has been appointed marketing 
counsel for Allergia Products Co. 
and Rose-Derry Co., Newton, Mass., 
and will help them develop a national 
sales force of manufacturers agents. 
David Malkiel Advertising Agency 
handles the advertising. 


Sando in New Post 


Emerson S. Sando has joined the 
copy staff of Salesvertising Asso- 
ciates, Chicago. Formerly he was 
with Blaine Thompson Co., and 
Sears, Roebuck & Co., Chicago. 


ae BATTLE 
OF THE CENTURY 
BLOW ty BLOW 


OW appearing in the 

Chicago Daily 
TIMES. He's down, He's 
up. He's down again. 


The two major parties 
whack away with all 
their might in the Presi- 
dential Battle Page every 
day in the TIMES. From the headlines 
to the last paragraph, each party pre- 
sents its own material. TIMES’ editors 
handle NONE OF THE COPY. 


The TIMES’ fairness in presenting both 
sides and reserving its own opinion for 
the editorial page is an innovation that 
comes like a breath of fresh air among 
Chicago's journalistic 

blast furnaces. 


The TIMES’ _ editorial > 
policies have brought © 
120,000 more subscribers , 
during the past three 
years. ‘Total circulation 
now is 273,000 daily. . 


THE is TIMES 


CHICAGO'S VRE NEWSPAPER 


FINALS STAGED 
IN CHEVROLET'S 
SOAP BOX DERBY 


Embryo Fords and Chryslers 


| Do Their Stuff 


(Picture on Page 39) 

Akron, O., Aug. 17.—America’s 
only national juvenile amateur sport- 
ing event, the soap box derby, glori- 
fied from a local coasting contest 
into an event of international signifi- 
cance, soared to new heights of 
achievement with the running of the 
third All-American derby and the 
first International derby here yes- 
terday. 

Amidst the plaudits of nearly 
100,000 spectators, 14-year-old Her- 
bert Muench, son of an X-ray spe- 
cialist of St. Louis, drove his hand- 
built and powered-by-gravity racer 
down the 1,100-foot ski-run at the 
Akron airport to win the American 
championship from 115 contenders 
from as many other cities, and then 
won new laurels by beating Norman 
Nuemann, of Pretoria, South Africa, 
for the world’s first International 
championship. 

For his skill Herbert received 
from M. E. Coyle, president of Chev- 
rolet Motor Co., which sponsored the 
event, a $2,000 college scholarship 
plus several trophies and numerous 
other prizes. Herbert established a 
course record of 28.2 seconds in a 
preliminary ueat. 


Others Get Awards 


Boys from 116 American cities, 
winners of contests conducted under 
auspices of leading newspapers in 
those cities, competed for the 
prizes in the Akron finals. Harold 
Hanson of White Plains, N. Y., won 
second place, receiving a Chevrolet 
deluxe automobile and a medal set 
with rubies. Robert Richards of 
Lima, O., won third place and a 
Chevrolet standard sedan and medal 
set with sapphires. Each of the 
finalists won a wrist watch and 


BUCKLE 


SALES BELT 


UP YOUR 


for advertisers in a big 


KDKA 


Completely programmed by NBC 


The entire Tri-State area is united by an over- 
whelming preference for the pioneer radio station, 
KDKA. Keeping pace with rapid recovery in the 
Pittsburgh section, KDKA is doing a big selling job 


market—eager for goods. 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


GAS STATION TAKES COGNIZANCE OF STREAMLINE ERA 
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PENN FIRE. 
MOTOR OIL 


ANTI - KNOCK —— @5 > 
ed ao fm | 


Cleveland service station built 


MD 


in form of engine, tank car and caboose, all painted in aluminum. 


medal and took home with him a 
chromium plated steel helmet fur- 
nished by Chevrolet. 


The staging of the all-American 
derby in Akron was featured by a 
special Soap Box Derby edition of 
the Akron Beacon-Journal, the spon- 
soring Akron newspaper. At the 
banquet following the races, at 
which prizes were awarded, several 
speakers commented upon one of the 
advertising messages appearing in 
the special edition—that of the Twin 
Coach Co., of Kent, O., which pro- 
claimed the need in America for 
more soap box derbies and fewer 
soap box orators. 

“The American individual deter- 
mination to excel—to stand out 
above the crowd, is well portrayed 
in the All-American Soap’ Box 
Derby,” said the copy in part. 


Develops New Leaders 


“It is just a kid mimicking the 
great Indianapolis speedway event 
on Decoration Day. It will help to 
bring out new leaders in automotive 
design, tire building, production, 
merchandising and advertising 25 
years from now... 

“The thought that in one of these 
juvenile designers there might be 
an embryo Ford, Chrysler, Ketter- 
ing, Winton, Olds or Fageol would 
undoubtedly seem like a Hans An- 
derson fairy tale to the ‘giant’ men- 


| schools, 
' 
| 
| 
| 


tality of the Soap Box Qrator.. . 


“The graduating classes in high 
colleges and, yes, even 
grammar schools, are the antidotes 
ifor the industrial and = financial 
tummy aches we have had, plus a lot 
|}more Soap Box Derbies, which de- 
| velop ingenuity, courage and individ- 
|nal leadership, rugged or smooth. 
“The 1936 American Olympic Team 
| typifies America. To try to change 
|‘hat spirit will only mean you may 
get run over!” 


Incidents of Race 


| The races were broadcast by NBC 
| and by local stations, Graham Mc- 
| Namee and Tom Manning handling 
‘the chain broadcast. Both = an- 
/nouncers, recalling that one of the 
|juvenile racers crashed into them 
last year and sent them both to the 
hospital, donned medieval armor. 
During the races Goodyear dirigibles 
,and airplanes flew over the airport 
carrying photographers and news 
reel Camera men. 

It is estimated that nearly 50,000 
boys in the 116 cities participated 
in the trials. 

Three years ago a Dayton, O., city 
editor assigned one of his reporters 
to get a story that was “different.” 
The reporter saw several boys 
coasting down a hill in their soap 
box racers. From that beginning has 
developed an event which affords 


fessionally built cars were elimi- 
nated. 

Special awards made at the All- 
American derby were as follows: 
The C. F. Kettering trophy for 
the best designed and constructed 
car, to John Tabor, Pittsburgh. 
The Toledo Scale trophy for the 
best balanced car to Ellery Carlson, 
Sioux City, Iowa. 

The James D. Tew-Goodrich 
trophy for the best designed brakes 
to Paul Brown, Oklahoma City. 

At the banquet following the race 
speakers included M. E. Coyle, presi- 
dent and C. P. Fiskin, advertising 
manager of Chevrolet; Captain Ed- 
die Rickenbacker, Wild Bill Cum- 
mings and Harry Hartz, Indianapolis 
speedway champions. 


ANNOUNCE STATE WINNERS 


IN CRAFTSMEN’S CONTEST 


Akron, O., Aug. 19.—Eleven youths 
from Detroit and its suburbs are win- 
ners in the statewide Fisher Body 
Craftsman’s Guild apprentice class 
competition, it was announced today 
by William A. Fisher, president of 
the General Motors-sponsored educa- 
tional foundation. 


The local residents are George 
Siegwald, 16 years old, 5074 Fern- 
wood, the winner of first place in 
the junior division; J. James Hase- 
nau, 17, 15375 Griggs, who took sec- 
ond in the senior division; and 
Joseph P. Nardi, 15, 1523 Townsend 
Avenue; Leonard Ludkiewicz, 18, 
3146 Lehman; William Reti, 19, 5980 
Bewick, and John Zedik, 17, of 2747 
South Edsel, all of whom won honor- 
able mention. 


The judging of the models sub- 
mitted by boys from all parts of the 
ccuntry has been in progress at the 
technical headquarters of the Guild 
here since the close of the compe- 
tition Aug. 1. 


National Advertising 
for Windshield Wipers 


Anderson Company, Gary, Ind., 
automotive “Vision-Control” products, 
will make its first use of consumer 
advertising on a national scale this 
fall, with a campaign in weekly pub- 
lications on “Sleet-Master,” an auxil- 
iary wiper blade for use in place of 
the regular blade on automobiles 
during sleet storms. It retails at 
50 cents through automotive channels 
and gasoline service stations. 

The company has appointed 
Schwab and Beatty, Inc., New York, 
as advertising counsel, with R. H. 
Butler as account executive. The 
campaign is said to be the largest 
ever placed behind an item of wind- 
shield equipment. 


Smith-Aleop Moves 


The advertising department of 
Smith-Alsop Paint and Varnish Co., 


Chicago Papers Get 
Page on G-E Washers 


The first full-page advertisement on 
washing machines appearing in a 
Chicago newspaper in more than nine 
years ran in the Chicago Sunday 
Tribune of Aug. 23, R. Cooper, Jr.. 
Inc., distributor of General Electric 
products in the Chicago area, being 
the advertiser. 


Fourteen color pages in the Tvi- 
bune and black and white advertise- 
ments in the Chicago American and 
Chicago Daily News are included in 
the Cooper-G-E refrigerator series. 
The Thrift Activator will be featured. 
Maxon, Inc., Chicago, handles the 
account. 


DOMINATE 


ANY 


COURTROOM 


BIS exhibits hold and con- 
vince a whole court as one 
man. Rapid's Giant Prints— 
big, clear and strong—are 
made of anything written, 
printed or drawn—a mighty 
inexpensive way to put drama 
and conviction into your suit 
. . . SIZE DOMINATES. The 
commanding sales portfolio, 
instruction chart or window 
card is one made the Rapid 
Giant Print way. They cost 
little and go over big. Call 
in a Rapid Contact Man— 
he knows how it's done. 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 416 Lexing- 
ton, 444 Madison, VAnderbiit 3-3680-. 
CLEVELAND, Ninth — Chester Bidg.. 
MAin 9335 e CHICAGO, (10 Se. Dear- 


Chevrolet a unique advertising me- 
dium, and which has’ encouraged 


hundreds of boys in many cities. 


This year, under new rules, all pro- 


Terre Haute, Ind., has been moved to 
}a new building at Third and Spruce 
| St. James De Loughery is sales and 
|} advertising manager. 


born, 228 No. La Salle, 360 No. Michiga® 
Ave., STAte 5977. 
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NORVAL HAWKINS, 
MILLION DOLLAR 
SALESMAN. DEAD 


(Continued from Page 1) 
tries as well as executives of lead- 
ing organizations of the United 
States. 

Hawkins himself soon realized that 
his idea was somewhat too broad for 
suecessful execution, finding that 
principles must be adapted to the 
product being sold. Therefore he 
saw the Congress become only a 
phantom without too much regret. 


Wrote Best Seller 


This understanding also was crys- 
talized in one of his books, “The 
Selling Process,” issued in 1920, and 
which went through eight editions 
and marked up sales of 180,000 
copies. 

In the volume, Mr. Hawkins em 
phasized his belief that salesmen are 
made and not born. He took in de- 
tail the personal side of selling, its 
theories and ideals and linked them 
with development of the sales pro- 
cess through the close of the con- 
tract. 

Describing the sales field, he said: 

“Success in selling comes only 
from the knowledge of fundamental 
selling principles and how to apply 
them. Principles are important. 
Their application is more important. 
Knowledge is not power until it is 
applied. 

Analysis of Selling 


“Salesmanship is more than a 
Science. It is also an Art. Certain 
phases of it may be reduced to scien- 
tific principles. These we may an- 
alyze and classify definitely. Others 
we may not. Salesmanship deals 
with human nature, certain aspects 
of which we may classify. Clothing. 
speech, bearing, character, these 
speak volumes for the successful 
salesman. 

“The analysis of buying motives 
now makes possible the classification 
of mankind into groups and from a 
study of these individuals much may 
be learned. 

“But to classify prejudice, sensa- 
tions, environments and _ surround. 
ing conditions requires complete 
mastery of the underlying, funda- 
mental principles, of human activity. 
This mastery may be likened to 
draftsmanship of the master painter. 
without which his art cannot find 
expression.” 

Hawkins also evidenced his broad 
outlook by placing many leading com- 
panies on the mailing list for some 
of his noted “Ford Sales Bulletins” 
to dealers. About 15,000 of these 
four-page affairs were issued weekly 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 
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to Ford dealers. Designed to give 
the field men practical methods of 
making sales, they were written not 
only by Hawkins, but by professional 
advertising men whom he enlisted 
for the work. If Hawkins was gen- 
erous in sharing his sales ideas with 
others, he profited handsomely, 
though indirectly, through enlarged 
sales of Ford passenger cars and com- 
mercial trucks to these concerns. 


The central sales organization 
under Mr. Hawkins kept in constant 
touch with conditions even in small 
communities and dealer sales were 
closely tabulated through a system 
of “road agents,”’ who dropped in on 
dealers at intervals and passed along 
the latest tips in automobile selling. 


Recalled Early Days 


In testifying at the hearing in 
1927 when the government brought 
suit for $34,000,000 against Senator 
James Couzens and other early stock- 
holders in the Ford company foi 
back taxes, Mr. Hawkins told of his 
personal tours of the country in the 
early days*when agents doubted the 
ability of the territory to absorb 
more than a dozen cars a year. 

To quell these doubts, Mr. Hawkins 
and the agent would tour the terri- 
tory together in an afternoon and 
often sell the dozen cars, he related. 

Another innovation credited to Mr. 
Hawkins was the practice of knock- 
ing down Ford cars and shipping 
the parts to strategically-located as- 
sembly plants throughout the coun- 
try, cutting freight tolls. Thus. 
while the consumer paid for his car 
f. o. b. Detroit, the company absorbed 
extra profits from the reduced freight 
rates. 

Mr. Hawkins also developed the ex- 
clusive sales agency idea for the Ford 
company. Deviating from the then 
common practice of dealers to sell 
several makes of automobiles, Mr. 
Hawkins insisted that they represent 
only Ford. Mr. Hawkins explained 
that the company did not want a 


TABLECRAFT PREPARES FOR CHRISTMAS 


Introduced several months ago as the first packaged and advertised table cloths 
and napkins, Tablecraft by Rosemary now offers a festive holiday box to enliven 


linen departments. Lavenson Bureau is the agency. 


customer who came in to buy a Ford 


powerful speaker, he devoted much 


to be influenced by some good sales-|of his time to public addresses ana 


man to buy a higher priced car. 


Joins General Motors 


Though Hawkins continued in 
business after he left the Ford em- 
pire, his star never again shone as 
brightly. He spent a brief period 
with General Motors Corporation, but 
he could never quite reconcile him- 
self to competing with his old boss. 


writing. 


With the 1929 debacle and subse- 
quent bank closings, his personal 
fortune was wiped out. In 1933 he 
re-entered active business as an ex- 
ecutive of the Glen Buck Company, 
in charge of the Detroit office, main- 
taining this affiliation until his death. 

Mr. Hawkins also was senior part- 
ner in the firm of Hawkins, Gies & 


Neither could General Motors men | Co., public accountants, which he 


who had been taught that the name 


organized in 1898; chairman of the 


of Hawkins was anathema, accept board of the Detroit Lubricator Com- 
him as a comrade in arms and his| pany and a director of the Sturgis 
term in the G. M. C. merchandising | Steel Gocart Company and Dayton 


department was far from successful. | Airplane Engine Company. 


After three years with G. M. C.. 


An ardent golfer, he was president 


during which he was reputedly the} of the Detroit District Golf Associa- 


highest salaried sales executive 
the country, Mr. Hawkins 
largely from active business. 


in| tion the past two years. 
retired |a member of the American Institute 
A\of Accountants, the Detroit Board of 


He also was 


Commerce and a trustee of the De- 
troit Bureau of Governmental Re- 
search. 

One of his chief organizational ac- 
tivities was the American Society of 
Sales Executives of which he was a 
tounder. He served as a member 
of the executive committee four years 
and chairman of the committee in 
1928-29. 

He is survived by his widow. 


NAB Cites Growth of 


Transcription Business 


The marked rise of electrical trans- 
cription volume in both the national 
and local fields has been the chief 
development during the first six 
months of 1936, National Association 
of Broadcasters’ reports. 

Total transcription volume for the 
first half amounted to $5,723,950, an 
increase of 50.4 per cent over the 
$3,805,738 figure for the like 1935 
period. National transcription busi- 
ness gained 52.3 per cent, showing 
$4,542,695 against $2,971,754 last year. 
Local volume grew 41.8 per cent. 


Asks Permission to 
Start Troy Station 


Troy Broadcasting Co., capitalized 
at $100,000, has applied to the FCC 
for permission to operate a radio sta- 
tion at Troy, N. Y. The station will 
serve as an outlet for one of the 
major networks. John C. McNulty, 
New York State superintendent of 
public buildings, is one of the incor- 
porators. 

A small station operated one night 
a week by Rensselaer Polytechnic 
Institute has been Troy’s only radio 
outlet for some years. 


Discontinues Branch 
The Philadelphia branch of the 
Buchen Co., Chicago, will be discon- 
tinued Sept. 1. 


Agency Moves 
McDaniel-Fisher & Spelman, Inc., 
Cleveland, has moved its main office 
back to Akron, its former location. 
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INCREASES RECENTLY ANNOUNCED BY 3 OUTDOOR MAGAZINES HAVE 


CAUSED RUMORS THAT THE LEADING PUBLICATIONS IN THE FIELD 


NAMELY HUNTING AND FISHING AND NATIONAL SPORTSMAN WILL 
INCREASE RATES STOP THIS !tS NOT CORRECT STOP WE WILL CONTINUE 
TO GIVE ADVERTISERS THE LARGEST CIRCULATION OF 617,917 MONTHLY 


AVERAGE 


IN THIS PROSPEROUS ACTIVE FIELD AT THE LOWEST PAGE 


RATE PER THOUSAND READERS BASED ON ABC GUARANTEES AND WE WILL 


NOT INCREASE 


RATES 


67,917 BONUS CIRCULATION OVER ABC GUARANTEES= 
H L TILTON PUBLISHER HUNTING AND FISHING AND NATIONAL 
SPORTSMAN MAGAZINES. 


IN SPITE OF FACT WE ARE NOW DELIVERING 
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Ferguson to New York ° "i f BOSS OF KYW 
J. L. Ferguson, president of iS 1n ersona omm ti t t ee Oo 
Sawyer-Ferguson-Walker, newspaper | ] 0 0 P _ 
representatives, will move from the | to ass on 
‘ Chicago to the New York office of the Prege ¢ Calvert-Maryland t " feeli hotter th 
‘fag company Sept. 8. The company, ohn ewart, Calvert-Maryland a.m., has been fee ing hotter an df nk P 
em established six years ago, in Chicago,| usual this summer, in spite of the w.k. cooling qualities of Calvert. He a ee rograms 
| = opened the New York office in 1931,| returned from his vacation a few days ago to find that thieves had eames 
2 with T. W. Walker in charge. J. H. ransacked his New Rochelle home, and has since been touring pawn Boston, Mass., Aug. 20.—Said to 
Sawyer will continue in charge of shops with detectives in his spare time, trying to trace the family fur represent the first attempt to pre- 


the Chicago office. 


Grignard Joins Seagram 
Emile E. Grignard has_ been 


appointed manager of industrial 
relations for Seagram Distillers Cor: 


was formerly with Central Petroleum 
vice-president 


poration, New York, and its sub- | 

i sidiary companies. He recently re- | 
é signed from a similar post with | 
Socony-Vacuum Oil Company, and | 

| 


Corporation, as and | 


general manager. 


WMC Power is Boosted 


WMC, Memphis, Tenn., has in- 
creased its daytime power from 1,000 
to 5.000 watts. During the first week 
of September its transmitter will be 
moved four miles nearer Memphis. 


Agency for Silveremith 


Samuel Kirk and Son, Baltimore, 
silversmiths, have appointed Van 
Sant, Dugdale & Co. of that city. 
Localized promotion will be used at 
first. 


PROOF 


of the pudding is 
in the EATING 


These firms have 


TASTED results 


Grange paper advertisers have 
direct concrete evidence that 
space in these mediums brings 
results. Tractors, farm machin- 
ery, foodstuffs—all have been 
sold through the Grange Farm 
Group. Firms like Ford Motor 
Company and Union Oil Com- 
pany have increased the size of 
their ads in grange papers—be- 
cause they find that it pays. 
Grange contest sections provide 
definitely a means whereby re- 
sults can be traced. 


Low SALES COST 


r Company sold $20.- 
f merchandise in hetagd 
LY from advertising 
ulletin. Cost 
ills) 


Sperry Flou 
198.33 worth o 
months DIRECT 4 
in the Oregon Grange ' 
ye ertising was 006 (six m 


of adv , 
tor each dollar in sales. 


Reaches More Than 75,000 Farm Homes 


Grange Farm Group 


MILLS BUILDING SAN FRANCISCO 
California Grange News 


Idaho Granger 
Oregon Grange Bulletin 


coats, silver and objets d'art... 


FISHERMEN—Ted de Corsia, of the March of Time, 


inspects a fish, while 

Edward L. Patton, advertising manager, Pittsburgh Plate Glass Co., registers 

indifference. It seems the two caught 700 pounds of blue fish and sold them for 
enough to pay for the rental of the boat, which needs a new engine. 


Washington Grange 


News 


DUNCAN A. SCOTT & CO.., Representatives 
San Francisco - Los Angeles - New York - Chicago 


Helen Wilcox, of the sales promotion staff of Oldetyme Distillers, is 
heartbroken about the Spanish revolution because she has many good 
friends on both sides. She lived in Spain and Majorca for several 
years and has a house in Majorca—if it is still standing. She founded 
the Majorca Sun in 1930 and published it three years. . 


Kap Siedel, Oldetyme a.m., doesn’t let the foreign situation bother 
him while there are sharks to be angled for in the Atlantic. He went 
out with a party organized by Will Greenfield, of Peck Distributing, 
last week-end, and caught only a 12-inch shark, feeling rather bad 
about it until assured by experts that it must be a record for the 
smallest shark caught this year... The press of business compelled 
Ralph Ingersoll, b.m. of Time, to cancel his reservations for the Aug. 
19 sailing of the Normandie. He has been trying to get away for a 
short European trip all summer and is now ready to give up hope. 


Ben Pollak, Richfield a.m., prefers to let others burn his gasoline 
and oil on week-ends. He spends his spare time in the flower gardens 
of his new home at Hollis, L. I... Ida Bailey Allen likes to cook and 
eat all those good things she talks about on the air. .. Also unlike most 
modern home economics experts,, Prudence Penny tosses together a 
square meal in expert fashion. . 


Leonidas Ramsey, head of the Chicago and Davenport agency and 
author of the 1935 non-fiction best seller, “Time Out for Adventure,” 
returned from a European vacation Aug. 17 on the Normandie. 
Andrew McNally 3d, who has been active on the business side of the 
periodicals published by Rand McNally & Co., Chicago, since graduat- 
ing from Yale, is engaged to Margaret Clark-MacMillin, of Greenwich, 
Conn. His fiancee, descended from a distinguished Colonial line, is 
the granddaughter of General Emmons Clark, who commanded the 
Seventh Regiment for 25 years... 


Bill Dietz, Albert Frank-Guenther Law prod. megr., is threatening 
to have his annual breakdown over color plates that are wanted in 
four hours flat... 


Pete Topping, the Stanford end, who is in Chicago for the all-star 
football game to be waged by a picked team of collegians and the De- 
troit Lions Sept. 1, had to take time out from an advertising course at 
Columbia University to go into training. Pete seems to be all set for 
a job as soon as he has finished the theoretical stuff. . . A couple of 
newspaper men will be along with Alf Landon on his swing through 
the East. The Kansas Governor has picked Lacy Haines, of the 
Kansas City Star, and John Paul Jones, of Lyons, Kan., to lend him 
moral support. The latter is a Democrat, but couldn’t resist coming 
out for Landon... 


Elmer Kern, of Stewart, Hanford & Frohman, Rochester agency, is 
full of guile. He announced that he was starting on a fishing trip 
near Saginaw, Mich., and shortly returned with a comely lady whom 
he introduced around as the new missus...Without the aid of G-men 
it has been discovered that Jim Krohne, J. L. Sugden copy chief and 
F. D. Roosevelt visited the Texas Centennial on the same day. While 
practically everyone learned of Franklin’s visit, the Chicago agency 
man managed to keep his incognito intact. . 


Mix Dancer, general manager of Henri, Hurst & McDonald, Chi- 
cago agency, is a practical farmer, With his brother Dave, Mr. Dancer 
owns and operates a 1500-acre farm in Iowa. Like many other agri- 
culturists, Mix is filled with statistics to prove that everything’s going 
to be all right in rural districts this year. . . 


While digging for clams in the back yard of his home at Atlantic 
Beach, L. L, William (Industrial Designer) O’Neil, unearthed what he 
thought at first was the skeleton of a mermaid. Old timers told him 
however, that it was nothing more than an old pair of W & B corsets 
in use around 1904. A. E. Johnston, advertising director of the 
Kroger Grocery & Baking Co,, Cincinnati, is accepting congratulations 
of friends on the safe landing of Ruth Anne Johnston, an eight-pound 
7”) oe 

Col. James C. Wicks, dean of Delaware newspaper publishers, cele- 
brated his golden wedding anniversary the other day. .. The marriage 
of the present publisher of the Delaware State News, Dover, to Jennie 
Boggs was one of the social events of 1886. . . Stuart Sherman v.-p. of 
Pepsodent Company, Chicago, has slipped off for the West Coust to 
survey the situation. . . 

Art Holland of Macolm-Howard Advertising agency, Chicago, has 
issued a new birth rate card in behalf of “Broadcasting Station Kugene 

the 24-hour station.” The card, dated Aug. 1, was effective at 8:08 
A. M. It boasts of “lung power—plenty of frequency—wave length, 
» hands.” The transmitter will be located at Passavant Hospital until 
further notice. The card is signed by Ann Holland, program director: 
Mr. Holland, as general manager; and Dr. J. H. Bloomfield. technical 
advisor 


determine the value of any given 
program before it actually goes on 
the air, the Yankee Network has 
formed a Committee of One Hundred 
to pass on proposed entertainment. 

The committee is composed of 100 
women from every walk of life, whose 
task it is to appraise various pro- 
grams through “pre-auditions.” As 
interesting as creation of the commit- 
tee was the method employed. All 
were enlisted through announcements 
made over the air explaining the idea 
briefly. 


Changed Every Quarter 


From a large number of applica- 
tions received as a result, the 100 
women were chosen updn the basis 
of social and economic standing. The 
object was to find a true cross-section 
of the listening audience. The per- 
sonnel of the committee will be 
changed every three months, mem- 
bers receiving diplomas upon com- 
pletion of their “jury” work. 


In a tabulation of the first com- 
mittee of 100 it was announced that 
the cross section showed that 50 per 
cent own their own cars; 90 per cent 
are married; 80 per cent rent single 
apartments, hotel suites, duplex 
apartments, etc.; 20 per cent own 
single houses; average family is four 
people. Of their husbands, 60 per 
cent are in the trades, 30 per cent 
have ‘‘jobs” and 10 per cent are execu- 
tives. Single women in the group 
are chiefly office workers and sales 
girls. 


Howard Ray Promoted 


Howard Ray, formerly director of 
radio activities for the Townsend 
plan on the Pacific Coast, has been 
placed in charge of all radio activi- 
ties of Old Age Revolving Pensions, 
Ltd., by Francis E. Townsend, presi- 
dent. He formerly operated Ray 
Advertising Agency, Glendale, Calif. 


Leslie Joy, who will manage the Philadel. 
phia station when it is taken over by NBC 
Sept. |. 


NEA Puts Features 
at Radio’s Disposal 


NEA Service, Inc., is offering its 
features for radio purposes, being the 
last syndicate to enter radio. The 
first of its features to be broadcast 
is Dr. Allan Roy Dafoe, now being 
heard on the “Carnation Hour.” 

Stephen Slesigner, Inc., New York. 
is the exclusive representative of 
NEA in all fields except newspapers. 


Mickam with Fertig 


Robert W. Mickam has joined Law- 
rence Fertig & Co., New York, in an 
executive capacity. He was for a 
number of years with Erwin, Wasey 
& Co., New York, and at one time in 
charge of Ford Motor Company ad- 
vertising. 


Bars “Century Tavern” 


Opposition of Glenmore Distilleries 
Co., Louisville, Ky., to registration 
of “Century Tavern” as a trade-mark 
for whisky was upheld by the Exam- 
iner of Trade-Mark Interferences. 
The Glenmore trade-mark is “Ken- 
tucky Tavern.” 


WoW 


OMAHA 


ALWAYS AHEAD 
OF THE PARADE! 


* Photo shows Dr. Earl H. 


Bell, Director of the Nebraska University Archeological 


Survey explaining to Foster May, Special Events Director 
of WOW, the findings of the survey at Lynch, Nebraska. 
This interview of radio man with scientist originated over 
WOW at 5:00 P. M., Eastern Daylight Saving Time, 
Friday, July 24th, for the red network of the Nationa! 


Broadcasting Company. 


“COVERS THE NATION'S BREAD BASKET" 


590 
Kilo 


John Gillin, Jr.. Mar. 
JOHN BLAIR CO. 


Representatives 
New York, Chicago, Detroit, San Francisco 


ON THE N.B.C. RED NETWORK 


5000 
Watts 
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August 24, 1936 


ADVERTISING AGE 


F ALA. PROGRAM 
COMPLETED FOR 


NASHVILLE MEET 


Cincinnati, O., Aug. 20.—Thomas 
J. Kiphart, advertising manager of 
the Fifth-Third Union Trust Co. of 
this city, and first vice-president of 
the Financial Advertisers Associa- 
tion, today announced completion of 
the program for the 21st annual con- 
vention of the Financial Advertisers 
Association, to be held in Nashville, 
Sept. 14-17. Convention headquar- 
ters will be the Hermitage Hotel, 
while general sessions will be held 
in the auditorium of radio station 
WSM, owned and operated by the 
National Life Insurance Co. 

The theme of the meeting is the 
“Human Side of Finance” and con- 
cerns itself with the manner and 
need of rendering financial service 
rather than the technical method. 

Leaders in public relations work 
in other fields will stress the impor- 
tance of the human relationship, 
both in their own industries and in 
finance. An unusual feature will be 
the report of a survey on ‘what 
most people don’t know about bank- 
ing.” 

Business Men Invited 


Nashville and Tennessee business 
men will be invited to attend some 
of the general sessions, while mem- 
bers of the American Institute of 
Banking in the state, will also be 
guests. A portion of the program 
will be broadcast by radio station 
WSM. 

A customer relations film  pro- 
duced by C. E. Brockway, president, 
First National Bank of Sharon, Pa., 
will be shown. 

One session has been set aside for 
a discussion of ‘what state bankers’ 
associations have done and can do 
to further bank public relations,” 
and the speakers will be executives 
of various state associations that 
have been active in this work. 

An elder statesmen’s meeting will 
be held for some of the “founding 
fathers” and past officers of the as- 
sociation, while a _ similar social 
gathering will be held for new mem- 
bers who attend the convention for 
the first time. 

The tour of the advertising exhibit 
will again be conducted by J. Mills 
Easton, advertising manager of The 
Northern Trust Co., Chicago, who 
will tell the stories behind the ex- 
hibits of financial advertising from 
all parts of the country. 


The program in detail follows: 


Monday morning, Sept. 14—General 
Session. Presiding, Robert W. 
Sparks, president, F.A.A., vice-presi- 
dent, Bowery Savings Bank, New 
York. 

Invocation—Dr. 
pastor, Vine St. 
Nashville. 

Address of welcome—C. M. Pres- 
ton, president, Hamilton National 


Roger T. Nooe, 
Christian Church, 


Your product and your premium become 
closely associated 1n the consumer mind. 
If the premium is some gadget that he 
doesn’t know, something that isn’t en- 
tirely trustworthy... he unconsciously 
puts your product in the same class. 
““EVEREADY’’ FLASHLIGHTS are known, 
trusted, nationally advertised and useful. 
For special premium prices, write Na- 
tional Carbon Co., P. O. Box 600, 
Grand Central Station, N.Y.C. (Dept.A24) 


TO EXPLAIN EXHIBITS 


J. Mills Easton 


Bank, Knoxville, president, Tennes- 
see Bankers Assn. 

Response—G. Lorne Spry, adver- 
tising mgr., Canada Trust Co., Lon- 
don, Canada. 

President’s Message—-Mr. Sparks. 

“America’s Financial Future” 
(speaker to be announced). 


Monday noon, Sept. 14—Elder 
Statesmen’s Luncheon. Chairman, 
Marvin E. Holderness, vice-pres., 


First National Bank, St. Louis, and 

one of the founders of the F.A.A. 
Monday afternoon, Sept. 14——-Gen- 

eral Session. Presiding—H. Grady 


Huddleston, secretary, Tennessee 
Bankers Assn. 
Subject: ‘What State Bankers 


Associations Have Done and Can Do 
to Further Bank Public Relations.” 
Speakers’ Bureaus—Belford P. At- 


kinson, Asst. Secy., Ohio Bankers 
Assn. 

School Education—Wall G. Coap- 
man, Secy., Wisconsin Bankers 
Assn. 

Advertising—I. I. Sperling, Asst. 


Vice Pres., Cleveland Trust Co. 

Publicity — Haynes McFadden, 
Secy., Georgia Bankers Assn. 

“How F.A.A. Members Can Co- 
operate with Their State Bankers 
Associations’—Lewis F. Gordon, di- 
rector, Public Relations, Citizens & 
Southern National Bank, Atlanta. 

Tour of Financial Advertising Ex- 
hibit—conducted by J. M. Easton, 
advertising manager, Northern Trust 
Co., Chicago. 

First Timers’ Party-—Chairman: 
Richard W. Wells, Cashier, State- 
Planters Bank & Trust Co., Rich- 
mond, Va. 

Fred J. Botzum, Adv. Megr., Fire- 
stone Park Trust & Savings Bank, 
Akron, O. 

Monday evening, September 14— 
Presiding—C. Delano Ames, adver- 
tising manager, Maryland Trust Co., 
Baltimore, Md. Theme—‘Public Re- 
lations in Banking.” 

“Advertising’’—Towner Phelan, as- 
sistant vice president, St. Louis 
Union Trust Co., St. Louis, Mo. 

“Publicity’—J. E. Wright, Fidelity 
Trust Co., Pittsburgh, Pa. 

“Selling” — Robert J. 
president, Central 
Cleveland, O. 

“Customer Contact & Employe 
Training’’—Miss Betty Sutton, adver- 
tising manager, American National 
Bank, Kalamazoo, Mich. 

Discussion and presentation of film 
“Visualizing Banking,” by C. E. 
Brockway, president, First National 
Bank, Sharon, Pa. 

General Get-Acquainted Party— 
Chairman of entertainment commit- 
tee, J. R. Kellman, assistant vice- 
president, Broadway National Bank, 
Nashville, Tenn. 

Tuesday morning, Sept. 15—Trust 
Development Division Breakfast. 
Presiding, Paul P. Pullen, Chicago 
Title & Trust Co. 

Commercial Development Division 
Breakfast. Presiding, Chester L. 
Price, Asst. Mgr. Business Extension 
Dept., City National Bank & Trust 


vice 
Bank, 


Izant, 
National 


Co., Chicago. 
Savings Development Division 
| Breakfast. Presiding, John J. Mc- 


Cann, Jr., advertising manager, Na- 
tional Savings Bank, Albany, N. Y. 
General Session—Presiding, Wm. 


|H. Neal, vice president, Wachovia 


Bank & Trust Co., Winston-Salem, 
N. C., vice-president F.A.A. 

“The Expensive Interlude’—F. A. 
McKowne, president, Hotels Statler, 
Inc., New York City. 

“The City Editor’s Blue Pencil’— 
Carlton K. Matson, editor, the News. 
Bee, Toledo, O. 


land. (Past president F.A.A. 1927). 
“Analyzing Our Market — Albert 


Co., Chicago, Il. 

Smaller Community’—C. W. 
president, Southern 
Clarksville, Tenn. 


Bailey, 
Trust 


proach for Selling Trust Service’’— 
Don Cameron, second vice-president, 
Continental-Illinois National Bank & 
Trust Co., Chicago, Il. 

G. S. H. Carter, publicity officer, 
Toronto General Trusts Corporation, 
Toronto, Can. 


“Customer Research” — H. G. 
Weaver, director, Customer’ Re- 
search, General Motors Corp., De- 
troit. 

Tuesday afternoon, Sept. 15—Gen- 
eral session devoted to trust de- 
velopment work. 

“What Sells a Trust, by a Pro- 
fessional Layman’’—C. H. Hander- 
son, McCann-Erickson, Inc., Cleve- 


Journeay, vice-president, The Purse 
“Building Trust Business in the 


Co., 


“A Better Basis for Underwriter 
Cooperation’—Vance Desmond, De- 
troit Trust Co. 

Forum—‘“The Best Current Ap- 


Tuesday evening, Sept. 15—Com- 
mercial and Savings Development 
Dinner. Introducing Henry C. Ochs, 
vice-president, Winters National 
Bank & Trust Co., Dayton, O. 

Speaker—A. G. Brown, president, 
'Ohio Citizens Trust Co., Toledo, 
“New Credit Fields for Banks.” 

Discussion—‘Method of Publicity 
Advertising and Contact for Appli- 
cation of New Credit Fields for 
Banks.” 

Trust Development Dinner. Re- 
port of trust development research 
committee by John Garver, vice- 
president, Manufacturers & Traders 
Trust Co., Buffalo, N. Y. 

Wednesday morning, Sept. 16— 
General Session. Presiding, J. Lew- 
ell Lafferty, assistant cashier, Fort 
Worth National Bank, Fort Worth, 
Texas. 

“Can Nationwide Good-Will Be De- 
veloped by Advertising?’ — Harry 
Boyd Brown, National Merchandis- 
ing manager, Philco Radio & Tele- 
vision Corporation, Philadelphia. 

“Intangibles of Advertising’ — 
Frank J. Reynolds, president, Albert 
Frank-Guenther Law Inc., New York 
City. 

“What Most People Don’t Know 
About Banking’’—Report of a survey 
by John A. Price, advertising man- 
|ager, Peoples-Pittsburgh Trust Co., 
Pittsburgh, Pa. 

Wednesday noon, Sept. 16—Busi- 


ness session—election of officers. 
| Wednesday afternoon, Sept. 16.— 
| Departmental Sessions: Commer- 
‘cial and Savings Development De- 
| partmental. 

| Presiding, John J. McCann. 
Introducing, Marvin A. Lemkuhl, 
| First Wisconsin National Bank, Mil- 
| waukee. Speaker, Robert B. Um- 
| burger, vice-president and cashier, 
| Personal Loan & Savings Bank, Chi- 
cago. 

| Trust Development Round Table. 

| “Selectivity of Trust Business”’— 

Don Laing, asst. secretary, Northern 
| Trust Co., Chicago, Il. 

“The Class Publications As a Me- 
dium for Trust Advertising’—John 
Stevenson, McGraw-Hill Pubg. Co., 
New York City. 

“Opportunities in the Probate 
Field”—J. K. Sinclaire, McMillan- 
Sinclaire Co., New York City. 

“The Development Department— 
Its Record and Aims’’—A,. K. Fos- 
ter, assistant trust officer, Birming- 
ham Trust & Savings Co., Birming- 
ham, Ala. 

Wednesday evening, Sept. 16.—An- 
nual banquet. 


Presiding, Robert W. Sparks, 
president. 
Toastmaster — Fred M. Staker, 


asst. vice-president, Commerce Trust 
Co., Kansas City. 

“The Human Side of Finance.” 
(Speaker to be announced). 


Do you know that the 
rapidity of recovery? 


American public is 
home? 


The 


live-wire 


izing their equipment and 


Phe American 


=) PATTERSON 


Ohio Office: 


is now back on a pre-depression level as 


to volume, leading all other industries in 


And do you know that more than 20 per 
cent of all food consumed by the great 
eaten 
That means restaurants, brother! 
restaurateurs who read 
The American Restaurant Magazine, the 


industry's leading publication, are modern- 


ideas in food and service to the millions 
who buy their products every day. 


the numbers served are growing, as Amer- 


restaurant field icans more and 


A GREAT INDUSTRY, 


more acquire the pleasant 


habit of “dining out.” 


Now is the time to increase your sales 


in this alert, responsive market by regular 


outside the 


advertising representation in the magazine 
which more readers and more advertisers 


have named the leader—The 


American 


Restaurant Magazine. 


And may we suggest that the Special 


October Convention Issue, featuring the 


great annual meeting of the National Res- 


introducing new 


And 


details! 


Incorporated 1906 


(Also Publishers of Club Management) 
551 Fifth Avenue, New York ' 
1216 Manor Park, Cleveland, Ohio. 


PUBLISHING COMPANY 


taurant Association in Chicago, will focus 
the attention of thousands of live-wires on 
your message, and put your campaign off 


to a running start. Let us give you all the 


ai 


5 S. Wabash Ave., Chicago 


Pacific Coast Representatives: Walter S. 


Reilly, Russ Bldg., San Francisco. Gordon Simpson, 536 S. Hill St., Los Angeles. 
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ADVERTISING AGE 


August 24, 1936 


Retail Lineage 
in 9.9% Gain 
Over Last Year| 


Chicago, Aug. 20.—Retail activity 
during the week ended Aug. 15, 1936) 
was up 9.9 per cent over the cor- | 
responding week of 1935, according 
to the ADVERTISING AGE index based 
on the total volume of retail dis- 
play advertising carried by the news- 
papers of 66 major cities. Thus the 
gain in retail lineage is continued for 
the 25th consecutive week. 

The figures show that for the re- 
porting newspapers the retail adver- 
tising volume for the week ended 
Aug. 15 totaled 14,542,055 lines, com- 
pared with 13,225,114 lines during 
the corresponding week of last year. 

For the entire year to date adver 
tising placed by retailers in these 
cities is 5.5 per cent above the 1935 
level, the index shows. For the year 
to date, 539,661,848 lines were car- 
ried, compared with 511,442,846 lines 
for the last year. This is an increase 
of 28,219,002 lines. 

The record of 


| 
| 


cities measured, 


loss 


showing percentage of gain or 


for GOOD 
PHOTOSTATS 
QUICK 


CALL ON ATLAS 
FRANKLIN 3470 


ATLAService Stations 
in downtown Chicago 


ATLAS PHOTO COPY CO. 


Index of Retail Activity in Important 


Markets 


(Copyright, 1936, by Advertising Publications, Inc.) 


33-Week 


% Gain 


33-Week or Loss 


33-Week 


% Gain 
or Loss 


Period Period Period 1936 1936 Week Week % 

Ended Ended Ended over over Ended Ended Gainor 

City Aug. 19,1933 Aug.17,1935 Aug. 15, 1936 1933 1935 Aug. 17,1935 Aug. 15,1936 Loss 
Se es ae” ean 9,548,659 10,009,389 +4.8 237,006 297,220 + 25.4 
MER oo J og pigie'n? “ateare eae 9,590,449 9,989,789 + 4.2 278,796 277,620 —0.4 
Birmingham, Ala ......  .......- 7,194,754 8,185,716 oa +13.8 167,104 223,622 + 33.8 
Boston, Mass. ........ 10,592,563 12,161,614 12,289,730 +16.0 +1.1 288,878 $24,328 +12.3 
Preememest, COMM. wssiss cacvncce 6,912,872 7,348,636 oe + 6.3 197,792 205,464 +3.9 
Butalo, N. Y...... ~ 7,242,634 ~ 10,120,216 9,992,152 +37.9 —1.3 249,522 277,452 +11.2 
Camden, N. J. ..cccsses 2,696,693 2,487,176 2,496,471 —7.4 +0.4 65,676 69,926 +6.5 
Cader Rapids, Ie. 1.6555 siseeeds 2,889,824 3,087,938 amare +6.9 75,040 78,470 + 4.6 
Chattanooga, Tenn. ‘ 3,165,309 4,660,006 4,279,410 +35.2 —8.2 132,120 110,592 —16.3 
eee aoe 14,773,015 16,881,411 18,466,254 +24.9 +9.4 397,368 459,746 +15.7 
Cincinnati, O. ..... : 9,070,576 10,006,770 10,339,173 +13.9 +3.3 247,479 254,383 2.8 
Cleveland, O. .........- 8,886,661 11,057,150 12,198,309 +37.3 +10.3 276,429 346,868 + 25.5 
oe. eee 9,311,970 11,594,242 12,545,228 +34.7 +8.2 311,570 311,766 +0.1 
SE ee are 7,448,700 8,638,650 8,404,334 +12.8 —2.7 185,220 250,488 +35.2 
Denver, Colo. .......... 5,399,828 6,375,712 6,268,531 +16.1 —1.7 191,072 182,115 —4.7 
Des Moines, Ia. ........ 3,403,652 3,925,090 3,980,112 +16.9 +1.4 98,704 103,472 +4.8 
Detroit, Mich. ......... 9,150,517 12,674,239 13,077,623 + 42.9 +3.2 278,775 346,096 +24.1 
ia eg ir 4,359,656 4,404,046 , +1.0 97,412 118,224 + 21.4 
Evansville, Ind. ....... 5,208,588 7,440,202 8,162,386 +56.7 +9.7 233,324 247,730 +6.2 
Well River, Maas. ....-5 0 cssecse- 1,986,208 2,160,148 af t.6 39,928 57,186 + 43.2 
Flint, Mich. ........... 3,740,883 5,274,948 5,681,146 +51.9 +7.7 162,456 149,688 —7.9 
Oe eee 2,254,504 3,269,827 3,810,212 + 69.0 +16.5 106,148 135,378 + 27.5 
Grand Rapids, Mich. 3,962,952 5,497,460 5,618,350 +41.8 +2.2 118,762 146,468 + 23.3 
Greenville, S. C. 2,854,853 3,844,923 3,716,362 +30.2 —3,.3 93,390 98,812 +5.9 
Houston, Tex. ...... . 6,788,658 7,962,304 8,806,979 + 29.7 +10.6 223,73 261,142 +16.7 
Indianapolis, Ind. ...... eetesoes SapRmeae 10,778,603 +6.2 255,804 302,070 +18.1 
Jovaey Gity, Hd. ccs) ve rese ya's 1,383,078 1,512,258 ee +9.3 39,363 34,560 —12.2 
Kansas City, Kans. 1,141,826 1,362,844 1,513,722 +32.5 +11 44,989 51,975 +15.5 
Knoxville, Tenn. ....... 3,841,152 5,485,960 6,086,683 +58.5 +10.9 163,744 185,136 +13.1 
Little Rock, Ark. 4,459,056 5,839,222 5,987,511 +34.3 + 2.5 162,834 215,110 +32.1 
Ce ER ceiseksiae kamen owe 6,305,950 6,225,142 atiok —1.3 93,660 _ 118,538 + 26.6 
Manchester, N. H. ... 1,765,357 2,206,633 2,188,387 + 23.9 —-9.8 49,660 95,746 +12.3 
Memphis, Tenn. as abate 6,856,528 6,931,950 +1.1 189,490 192,458 +1.6 
Milwaukee, Wis. ....... 8,031,893 7,974,097 9,071,835 12.9 + 13.8 226,356 263,872 +16.6 
Minneapolis, Minn. 7,999,476 8,650,302 9,317,820 +16.5 +7.7 217,456 235,070 +8.1 
New Bedford, Mass. .... 1,663,914 1,973,720 2,008,902 + 20.7 +1.8 50,904 53,928 +5.9 
eg 2 ee 11,282,751 12,042,060 ane. a + 6.7 405,466 362,356 —10.6 
New York, N. Y....... wcsccees 34,469,649 38,953,466 +13.0 882,979 1,014,047 +14.8 
Brooklyn, N. Y..... bins wewede sa 4,306,254 4,212,792 —2.2 92,951 94,124 +1.3 
Ec gs  Blymlald Go's 5,871,740 6,097,812 + 3.9 148,204 160,314 +8.2 
OMRIANG, CMTE. ..6cccsc secncces 4,602,705 4,733,919 $2.9 149,168 157,825 +5.8 
Oklahoma City, Okla... ........ 6,392,393 6,923,039 +8.3 208,124 222,782 +7.0 
eS ee ree 6,858,657 6,705,373 —2.2 223,912 141,253 —36.9 
gi Sa 17,018,690 17,514,453 rae +2.9 414,438 500,893 20.9 
Phoenix, Ariz. ..... .. 4,122,664 4,549,381 4,671,212 +13.3 +-2.7 103,880 118,888 +14.4 
Pittsburgh, Pa. ........ 13,844,152 14,518,142 14,107,050 +1.9 2.8 350,658 399,350 +413.9 
Portland, Oreg. ........ 5,246,922 6,425,156 7,297,352 +39.1 +13.6 163,604 225,414 +37.8 
Providence, R. I. ...... 7,068,945 8,354,934 8,203,682 +16.1 —1,8 178,344 176,758 —0.9 
PICMG, VAs acccncccs avbecces 7,230,524 8,058,204 a +11.4 185,542 240,660 +29.7 
Rochester, N. Y. ...... 8,993,498 11,009,173 11,289,089 + 25.5 +2.5 273,300 320,769 +-17.4 
Rock Island-Moline 3,913,742 4,731,626 5,200,882 + 34.3 +11.1 144,802 130,083 —16.3 
Sacramento, Calif. ..... 4,220,086 6,261,070 6,722,194 +59.3 +7.4 154,259 165,956 + 7.6 
man AMionio, TOR. 1.655 sévsosves 3,460,865 4,121,914 +-19.1 92,477 107,758 +16.5 
San Diego, Calif. ...... 7,685,720 8,107,546 8,724,592 + 13.5 +7.6 248,934 286,006 +14.9 
San Francisco, Calif. .. ........ 8,804,150 9,704,580 +10.2 245,782 281,673 +14.6 
South Bend, Ind. ...... eee aad ~~ §,192,799 457,689 +4.7 163,481 153,105 —6.3 
Spokane, Wash. .......  .....e+: 4,058,471 4,473,938 mee ae +10.2 119,504 121,919 +2.0 
St. Louis, Mo. ........ 9,323,820 10,622,210 11,216,330 + 20.3 + 5.6 235,175 287,085 + 39.1 
ee a 7,331,726 8,001,022 +9.1 201,425 203,094 +0.8 
be, OS Se ee 7,469,122 7,720,826 3.4 164,899 202,391 + 22.7 
WHCOMG, "WEGR. scresca vowsree 3,514,914 4,214,237 ay +19.9 100,296 110,208 +9.9 
po a: ee 3,170,860 3,975,512 3,684,382 +16.2 —7.3 97,548 91,756 +15.4 
Toronto, Ont., Can. 12,406,093 14,135,436 13,535,469 +9.1 —4,2 327,903 315,424 —3.9 
Washington, D. C. .... 14,832,698 22,254,054 24,806,884 + 67.2 +11.5 - 601,463 588,930 ent 3 
Worcester, Mass. ...... 5,934,496 7,749,075 7,885,239 +32.9 11.8 165,550 181,121 +9.4 
SORRENTO, Ch iavicsa weepenes 6,337,621 6,304,930 0.5 151,081 137,445 at 2 
SS ee ner ae ee 245,618,926 511,442,846 539,661,848 +5.5 13,225,114 14,542,055 +9.9 


WRC 


1000-500 WATTS 


NBC Red Network 


D.C. means District of Columbia to the post 
office, but to advertisers it says: Double Cov- 
erage. [wo NBC stations, WRC and WMAL, 
get unusually fine results for local and spot 
campaigns in Washington, and the adjacent 
communities in Maryland and Virginia. 


WMAL 


500-250 WATTS 


NBC Blue Network 


WASHINGTON, D. C. 
Completely programmed by NBC 


the beginning of the year, follows: 


from last year for each week since 


. Per Cent 
Week Ending Difference 
AO a a oe ra + 2.6 
PORUBTY BR oi ccc eeccces - 5.4 
SMMUBTY VS ccc cv acvcivaces + 6.3 
TN ie | a + 3.6 
(yo 4 a + 3.2 
Februarp 8 ........ tincte ee 
Peoruary 16 ...%.6... — 6&8 
POOPTURPY BE on. carer eee cas — 4.2 
Pevurvary 20 ...60..6806 co = RS 
OR, hbo 24S OG eR GREY + 3.3 
s.r +- 2.4 

Bf i 5 ar + 6.1 
ON | 3.1 
oS a eee Sit aks . + 18 
gy) a >} (ites, Se 
Pee. SS. vc herrea saeawnees + 0.1 
MOTT BG wacichacaderacierser 4.6 
a es + 3.4 
a + 8.3 
May 16 ... een eee - 7.6 | 
ee : bey tins) acatlaja oud ti + 9.6 | 
IES 55s 0 RY Ahive-aaacy @ 2:8. Sy0'8 5.9 
SUMO OB) as0s.wes LOR ca ens, See 

| June | ee ba ew kee evs + 8.3 

Th Sy rae ‘ fit + 22.9 

POUR BE saws pblecech ete elec + $8.9 

| IN Wag ecers +10.2 

ca) en 9.8 

PS a ee + 8.6 
Juip 25 ..... + 8.5 
August 1 ; ‘ ee Ses S| 
August 8 ... ; wig ere +-13.8 
PRE igre arate bitte 2a. g Siete 9.9 

Detailed figures for each of the | 


lation which appears on this page. 
Deen Makes Hole in 


Ray Deen, American 


one on the 130-yard eighth. 


low gross, E, V. Perkins, 


| Hill Publishing Co., was chairman. 


Other prizes were taken as follows 
National 
Petroleum News; low net, M. E. Mag- 


| 
gart, Maggart Corporation; blind | 
handicap, Russell Putman, dpa 
Hospital. James O. Pack, McGraw: | 


cities measured is given in the tabu- 


One at E. A. A. Outing finest ENGRAVING 


Machinist, | 
who won blind bogey at the tourna- 
ment of Engineering Advertisers As- | 
sociation, Chicago, at Calumet Coun- 
try Club Aug. 19, also made a hole in 


New Children’s Magazine 


Henle Publications, New York, an- 
nounce a new monthly publication, 
Wow-What a Magazine, to contain 
comics, stories, aviation news, stamp 
information and articles on hobbies. 
S. M. Iger is editor and Martin Price 
advertising manager. 


Tall Melivwood — 


Fashion Story 
in New Manual 


New York, Aug. 20.—An elaborate 
sales manual giving a detailed story 
of the Photoplay Hollywood Fashion 
Merchandising plan, designed to in- 
tensify department store traffic as an 
aid to advertisers, has been prepared 
by Curtis J. Harrison, advertising 
manager of Photoplay. 

Preparation of the manual follows 
development of a series of merchan- 
dising aids and resumption of pro- 
duction of the Photoplay Hollywood 
Fashion creations in higher price 
brackets. 

Multi-phased promotion _ efforts, 
placed directly behind products of 
advertisers by the magazine, the lat- 
est of which is endorsement of its 
advertisers’ products on package 
stickers, product tags, counter and 
window cards are described in the 
manual. This new material is made 
available to advertisers at nominal 
cost. 

Issue Trade Supplement 


The service supplements a trade 
issue of Photoplay, reproducing 
every advertisement in the consumer 
edition, which is issued monthly to 
12,000 buyers, stylists, merchandise 
and advertising managers and train- 
ing directors of department stores. 

Editorially, the trade issue _ in- 
cludes late Hollywood fashion notes. 
To stores sponsoring radio programs 
the suggestion is made that the text 
be used for script for the programs. 

A special leaflet for cosmetic ad- 
vertisers also is being issued, listing 
new products and packages. The 
leaflet is sent monthly to 35,000 inde- 
pendent drug stores and 572 chain 
store buying offices. 


Agency for Fence Firm 


DuBois Reeves Fences, Inc., New 
York, has appointed Evans, Nye & 
Harmon, Inc., of that city, for its 
woven-wood fences imported from 
France, post, rail, hurdle fences, and 
other fence products. Class maga- 
zines will be used. R. B. Burnham is 
account executive. 


Fry Estate to Widow 
The will of Wilfred W. Fry, presi 
dent of N. W. Ayer & Son, was ad- 
mitted to probate in Camden, N. J., 
last week. The estate of between 
$100,000 and $500,000 was left to the 
widow, Mrs. Anna Kilman Ayer Fry. 


Agency for Silver Firm 


National Silver Co., New York, has 


appointed Simons - Michelson Co., 
Detroit. Magazines and direct mail 


will be used. 


Now MENS SHOES 


Thet woe the Quality-mark 


requ  Raeriee eee, 
FELTMAN:zCURME 


The above reduced advertise- 
ment for Feltman & Curme was 
prepared entirely by Faithorn 


Complete Service 


RY 
YOY 
Sf 4, Under ONE Roof 
oy te 


PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results... The shortest way ‘round is 
usually the best... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 
farther distant? You can cut your costs, elimi- 


nate worry and save TIME, TROUBLE and MONEY 


Always the Finest 
at Faithorn 


FINEST TYPOGRAPHY 
FINEST PRINTING 


by having Faithorn do the entire job ... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly is 
NOW...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 


ings—through every step of production. 


You can use one or all— 
just as you wish, but all 
are here, ready to serve 


FAITHORN CORPORATION 


you... Speed, economy 


Ad-Setters - Engravers - Printers 


and satisfaction assured. 


504 Sherman St., Chicago - Wab. 7820 


DAY AND NIGHT SERVICE 
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RETAIL SALES 
SHOW 42% GAIN 
IN- WASHINGTON 


J, §. Releases First State 
Summary for 1935 


Washington, D. C., Aug. 20.—Re- 
tail sales in the State of Washington 
in 1935 totaled more than $524,000,- 
oO, an increase of 42 per cent over 
1933, William L. Austin, director, 
Bureau of the Census, said today, in 
releasing the first preliminary state 
summary of the Retail Census, a 
part of the current Census of Ameri- 
can Business. 

Sales in 1933 amounted to $368,- 
171,000, in 22,307 stores. The 1935 
total of $524,760,000 covered 24,970 
stores. Mr. Austin said that the 42 
per cent gain is the first definite 
measure of the extent of the State’s 
recovery from the depression, and 
compares with a 52 per cent drop in 
sales between 1929 and 1933. 

The average number of employes 
increased from 50,113 to 56,890 or 13 
per cent, in the two years since 1933. 
Total pay roll jumped 32 per cent 
trom $42,262,000 in 1933 to $55,836.,- 
000 in 1935. Full-time pay roll in- 
creased 37 per cent, partly offset by 
a ®% per cent decrease in part-time 
pay roll. 


Hardware Is Leader 


Analyzed by kinds of business, the 
largest proportionate increases in 
sales, other than sales of liquor, for 
which there was practically no cor- 
responding figure in 1933, since the 
Prohibition Act was not repealed 
until December of that year, oc- 
curred in Washington in the sales 
of hardware and farm implement 
dealers, which rose 117 per cent. 

Other large increases in sales were 
shown by: paint and _ wallpaper 
stores, 103 per cent; motor vehicle 
dealers, 99 per cent; filling stations, 
54 per cent; furniture stores, 59 per 
cent; household appliance and radio 
dealers, combined, 83 per cent; and 
fuel and ice dealers, including do- 
mestic fuel oil, 90 per cent. 

By major groups, the 1935 volume 
of sales, and the percentage of in- 
crease over 1933, are: food group, 
$121,996,000, 30 per cent; beer and 
liquor stores, $12,544,000, no compari- 
son; general stores, $18,200,000, 19 
per cent; general merchandise group, 
$75,230,000; 23 per cent; apparel 
group, $31,193,000, 38 per cent; auto- 
motive group, $78,595,000, 59 per 
cent; 

Filling stations, $38,251,000, 54 per 
cent; furniture- household, $19,000,- 
(00, 66 per cent; lumber-building- 
hardware, $30,398,000, 67 per cent: 
eating places, $26,613,000, 30 per 
cent; drinking places, $13,846,000, nc 
comparison; drug stores, $17,859,000, 
15 per cent; other retail stores, $39.- 
"$0,000, 29 per cent; second - hand 
2,955,000, 24 per cent. 

In practically every major group 
Which registered more than the aver 
age drop in sales between 1929 and 
1933. large increases are shown in 
the two years since 1933. 

This ineludes such classifications 
as the apparel group with a 38 per 
Cent inerease from 1933 to 1935. 
Versus a 55 per cent decline from 
1824 to 1933; the automotive group 
With a gain of 59 per cent compared 
vith a 69 per cent drop in 1933, and 
’ furniture-household and lumber- 
lilding-hardware groups, both of 
hich show increases of more than 
ob per cent over their sales in 1933. 
Their declines between 1929 and 


143% were 70 and 62 per cent respec- 
tively, 


stores, 


th 


“In the food group, which shows 
an increase in sales of 30 per cent,” 


kets, 25 per cent, are less than for 


the food group as a whole, and much 
less than the 54 per cent increase 
for combination stores—-grocery 
stores selling fresh meats. The same 
trend was evident in the four years 
between the 1929 and 1933 censuses.” 
Beer and liquor stores and drink- 
ing places together account for sales 
of $26,390,000, or 5 per cent of the 
total of all retail sales. The Census 
report shows 227 stores selling pack- 
aged beer and liquor, with sales of 
$12,544,000, and 1,603 drinking places, 
with total sales of $13,846,000. 

Four classifications which show 
decreases in sales compared with 
1933 are accounted for in the Census 
report as having been affected by 
transfers of certain kinds of sched- 
ules to other divisions of the Busi- 


ness Census, to accomplish more 
exact classifications than was pos- 
sible in 1933. These include bakeries, 
46 per cent decrease; general mer- 
chandise stores, 35 per cent decrease; 
garages, 38 per cent decrease; and 
electrical supply stores, 40 per cent 
decrease. 

This retail report for Washington 
will be followed in the near future 
by similar summary reports for other 
states, and later by more detailed re- 
ports for all. 


College Gets Johnson 


Adolph F. Johnson, advertising 
manager for the Atlantic & Pacific 
food stores’ New England division, 
has been named head of the depart- 
ment of advertising at Suffolk Col- 
lege of Journalism, Boston. 


SnackO Offers 


Bid for Cheese 
Popcorn Market 


Denver, Colo., Aug. 20.—If Chi- 
cago has its O-Ke-Doke, Denver has 
its SnackO. A local manufacturer 
is advertising SnackO, “the new 
cheese flavored popcorn,” in modest 
space in Denver dailies. 

“There are imitators,” warns the 
copy, “so to be sure of the genuine, 
look for the blue and yellow label 
and ask for it by name.” 

Kraft-Phenix Cheese Corporation 
introduced O-ke-Doke some six weeks 
ago in Chicago and other parts of 


the country. It took large introduc- 
tory space, thereafter relying on the 
product itself to create repeat sales. 


Massachusetts Party 


Groups Name Agencies 


The Democratic State Committee 
of Massachusetts has appointed the 
Fritz Bittinger Agency, Boston, to 
handle its advertising. 

Ingalls-Advertising has been 
named by the Republican State 
Committee of Massachusetts. 


Boyd Goes to Napthole 


Richard Boyd has been appointed 
sales manager of Napthole, Inc., New 
York. He was in the sales promo- 
tion division of the Colgate-Palm- 
olive-Peet Co., Jersey City, for almost 
five years. 


the report asserts, “there is evident 
“ pronounced trend toward combina- 
“on food stores and away from such 
SPecialized food stores as dairy prod- 
ucts, delicatessen, fruit and vegetable 
‘tores. and bakeries. 


“The inereases in number of groc- 
ery 


Stores, 21 per cent, and meat mar- 


| 
| 
| 


| 


Domestic Engineering Catalog & 
Directory is one of the leading 
business reference publications of 
America. Hence the endorsement 
of the Market Data Book by its 
publisher has added significance. 
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PRETZEL MAKER 
ADVANCES PLEA 
FOR PATMAN ACT 


j3oston, Mass., Aug. 20.—The Rob- 
inson-Patman Act is here to stay, 
L. J. Schumaker, president of the 
American Cone and Pretzel Com- 
pany, Philadelphia, told the National 


Food Distributors Association at its 
ninth annual convention here this 
week. The law is in keeping with 


the national social and business evo- 
lution, he asserted. 

The recognition of business evils 
gave birth to the NRA; but 
since the NRA was too large in its 
concept, hence unappliable, it had 
to be discarded. The NRA was sub- 
stantially revolutionary in its scope, 
while the Robinson-Patman Act is 
evolutionary. This new piece of leg- 
islation is the beginning of advanced 
business evolution, Mr. Schumaker 
said. 

Basis for Law 


Basically the Act is an effort to 
standardize price practices and as 
far as humanly possible to give equal 
price opportunity to all engaged in 
business. Since it is obvious that 
all cannot buy at the same price, 
the interpretation of the Act must 
take into consideration the expense 
to which the seller is put in making 
a sale. 

Mr. Schumaker urged members of 
the Food Distributors Association to 
work with the Robinson-Patman Act 
and not attempt to resist it. It is 
imperative, he argued, that business 
view this law, not as a _ political 
move, but as a demand of the pub- 
lic and business for equal oppor- 
tunities. 


“Market Data? All 
facts you want 
about the 13th 
U.S. market— 


just ask... Wa 
yY 


STAFF IN 


SINDIANAPOLIS | 
NBC AFFILIATE ‘ Sj 


D.E. (Plug) Kendrick 
V. P. & General Mer. 


Represented by x : 
WM. G. RAMBEAU CO. N.Y. Chicago Frisco 


50,000 WATTS 


Nashville, Tennessee 


S h! We do our shouting on 
the air where your potential 
customers can hear and buy 
your goods, Do they buy? 
We'd like to whisper softly that 
they do! Ask \ 


us to prove it. 


Talk on Radio 
in MBS Series 


New York, Aug. 20.—The Lux 
Radio Theatre will star Jack Oakie 
and Helen Twelvetrees in “One Sun- 
day Afternoon,” on the broadcast of 
Aug. 24. 

Bernarr Macfadden, publisher of 
Liberty, will deliver a series of edi 
torials based on his signed articles 
in that magazine on four stations of 
the Mutual network, starting Aug. 
25. The sponsor, Macfadden Publica- 
tions, Inc., New York; the _ time, 
Tuesdays at 10-10:15 p. m., EDST, 
the agency, Lennen & Mitchell, New 
York. 

DuPont's “Cavalcade of America” 
will feature Don Voorhees in a cycle 
of programs showing the develop- 
ment of orchestral music, succeeding 
Arthur Pryor, effective Aug. 26. The 
series is broadcast over the Columbia 
network each Wednesday from 8&8 to 
&:30 p. m. EDST. 


Macfadden to 


Farley on Air 


The National Democratic _ Party. 
whose headquarters are in the Hotel 
Biltmore, New York, used ten sta- 
tions of the Mutual Broadcasting 
System net for a talk, “Do You Re- 
member,’ by Postmaster General 
James A. Farley, at 9:30-10 p m.., 
EDST, on Wednesday, Aug. 19. Met- 
ropolitan Advertising Agency was 
in charge. 

Lever Brothers have renewed their 
program for Spry, effective Aug. 18. 
The series, known as “Bill and Gin- 
ger,” is heard on WABC, New York, 
Monday through Friday at 9:45-9:55 
a. m., EDST, directed by Ruthrauff & 
Ryan, New York. 

E. R. Squibb & Sons will sponsor, 
“Calendar Melody,” featuring Frank 
Cornwall's orchestra and Rae Giers- 
dorf, soloist, at 10:30-10:45 a. m.., 
EDST from Aug. 17 through Sept. 2, 
on Mondays and Wednesdays. Effec- 
tive Sept. 7, the program will be 
heard on the same days at 9:45- 
10 a. m. 


NETWORKS’ TIME 
SALES INCREASE 
20.1% FOR JULY 


Chicago, Aug. 20.—Time sales of 
National Broadcasting Company, Co- 
lumbia Broadcasting System and Mu. 
tual Broadcasting System for July 
increased 20.1 per cent over July of 
1935, National Advertising Records 
reports. All three networks showed 
large gains. 

Gross revenue of CBS for the 
month was $1,292,775, compared with 
$910,470 a vear ago. NBC times sales 
amounted to $2,429,983 during July. 
against $2,208,935 last year. Mutual 
time sales were $92,558 on four sta 
tions, compared with $58,446 for July, 
1935. Time sales of Mutual supple. 
mentary stations totaled $16,998, 
against $4,201 in July, 1935. 

The three networks had total time 
of $3,815,316, compared witb 
$3,177,851 a year ago, an increase of 
$637,465, or 20.1 per cent. 


sales 


P. & G. Is First 


Procter & Gamble Company was 
the largest user of network time dur- 
ing July, spending $290,000, divided 
as follows: Camay soap, $42,916; 
Ivory soap, $32,320; Ivory flakes, $58,- 
118; Crisco, $63,852; Oxydol, $60,180; 
and Chipso, $32,614. 

Second place was taken to Stand- 
ard Brands, Inc., with total expendi 
tures of $208,997, spent as follows: 
Chase and Sanborn coffee, $59,280; 
Tender leaf tea, $46,280; Royal gela- 
tin, $23,500; Fleischmann’s yeast (for 
baking), $19,512; and Fleischmann’s 
yeast (for health), $55,425. 

American Tobacco Company was in 
third place, with $185,680. 
Soup Company was fourth, spending 
| $74,260 on soups and $47,575 on to- 
{mato juice, for a total of $121,835. 


Campbell | 


“Hel 
charges $1. 


Wanted” and 


per in., $4.75; 4 
per in., $4.00; 
contracts. 


13 to 15 in., per in., 


“Situations Wanted,” 


The rates for this department are as follows: 


30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 
to 6 in., per in., $4.50; 7 


to 9 in., per in., $4.25; 10 to 12 in., 


$3.75. Write for discounts on term 


POSITIONS WANTED 


HELP WANTED 


ATTENTION BUSINESS PAPER 
PUBLISHER 
Do you want a representative in 


the Cleveland territory, who can pro- 
duce business for you? 

During the past three years I have 
been representing one trade journal 
in Ohio, eastern Michigan, western 
New York and Pennsylvania. In this 
I feel that it can safely be said that 
I have been successful in view of the 
twenty-five or more accounts in that 
paper each month from the territory, 
and in face of the numerous competl- 
tive papers in the field. 

The publisher of this paper agrees 
that the time has arrived when I can 
do justice to one other publication. 
I drive my own car and get into every 
section of this territory at least once 
every six weeks. Since I already have 
the other paper well established, I am 
in a position to offer you effective 
conscientious representation on the 
economical basis of a nominal draw- 
ing account against straight commis- 
sion. 

I shall be glad to hear from you and 
furnish full details as to my experi- 
ence and references. 

Box 828, ADVERTISING AGE, Chicago 


REFORMED HA-HA MAN 
REVEALS ALL 


Past: Ten years as voluminous con- 
tributor to all the important humor- 
out journals. The material ranged 


from one-line gags to full-page arti- 
cles, and included ideas for covers, 
inside illustrations, departments, con- 


tests and assorted novelty features. 
Same period: Editor of several na- 
tional magazines. 

Present (over a year of it, really): 
Successful free-lance work for ad- 
vertising agencies. Material placed: 
Newspaper, magazine, theatre pro- 


gram, blotter, 
vertising. 
Future (some of it, anyway): Should 
be spent as copywriter and idea man 
extraordinary with an aggressive 
agency, in a spot demanding resource- 
fulness and originality. New York 
City preferred, but I'd take a good 
connection anywhere, 
Address: Box 806 

ADVERTISING AGE, New York City 


circular and radio ad- 


Trade publication, leader in its field 
seeks experienced advertising sales- 
man for eastern territory. Give full 
details as to experience, salary, etc. 
Box 827, ADVERTISING AGE, Chicago. 


ADVERTISING AGENCY 
PARTNERSHIP AVAILABLE 
A recognized New York adver- 
tising agency seeks business 
getter good enough to justify 
partnership—one who can team 
up with present head of the 
business. No investment re- 
quired. The agency is young 
and aggressive, stock held by 
one person, which gives splen- 
did opening to a man who can 
produce. 

Box 826, a “ih at ome AGE, 
Mc ey. & 


SALES HELP WANTED 
Advertising Salesman for Weekly 
New York County Newspaper. Must 
have personality. To Canvass East 
Side Territory. Liberal Commission. 
Apply 6 P. M. 

E. 8S. N., 196 E, Broadway, N. Y. City 


MISCELLANEOUS 


COVER YOUR MAILING LIST 
with a useful, lasting reminder, Low 
Cost, Easily mailed. Plenty ad space. 
Write for sample. 

J. 8S. FLANNIGAN, Canandaigua, N. Y. 


FEATURES OF LAUREL PROCESS 
Anything printed, typed or drawn can 
be reproduced. Drawings, diagrams 
and illustrations clipped from news- 
papers, magazines, etc., can be pasted 
into your layout and reproduced with- 
out type setting or cuts. 

500 COPIES $2.63 
Additional hundred copies 
Samples sent on request. 
LAUREL PROCESS, 480 Canal St., N.Y. 


220 


“+ 


PHOTO POST CARDS 
Actual Reproductions of Zeer 
Photos... . . $16.00 per 1000 
8x10 Size for Salesmen's 
Samples ... $10.50 per 100 


Graphic Arts Photo Service, Box 366, 
Hamilton, Ohio. 


Fifth place was taken by General 
Mills, Ine., which spent $115,911 for 
advertising of flour, Wheaties, and 
Bisquick. 

Sixth in the list of time users was 
Pepsodent Company, with $114,989, 
divided among Junis face cream, $38,- 
329, and Pepsodent dentifrice and 
antiseptic, $76,660. Dr. Miles Lab- 
oratories was seventh, spending $106.,- 
496. 

Other large users of time included 
General Foods Corporation, spending 
$104,056, divided among Maxwell 
House Coffee, $70,040, and Jell-O, $34,- 
016; Liggett & Meyers Tobacco Com- 
pany, $101,100; and Colgate-Palm- 
Olive-Peet Company, which spent 
$90,190, as follows: Palmolive soap, 
$34,190, shaving cream, $33,565, and 
Super-Suds, $22,435. 


Is High School 
Football Worth 
$250 Per Game? 


Amarillo, Tex., Aug. 
where the line will be drawn was 
raised here when the local school 
board demanded pay for broadcast- 
ing rights on Amarillo’s high school 
football schedule. 

With the big brothers in collegiate 
circles selling broadcasting rights, 
the local fathers took a cue and 
voted to put the high school games 
here strictly on a commercial basis. 

They demanded that the Plains 
Radio Broadcasting Company, opera- 
tors of Station KGNC, pay $250 a 
game for the privilege of broadcast- 
ing the local high school tilts. 

The station refused to pay any- 
thing for the privilege, O. L. Taylor, 
president, said, and radio listeners 


20.—Just 


| football menu. 


There is no college 
team in Amarillo but the local high 
school team built itself into a draw- 
ing card by winning the state cham- 
pionship the last two years. 


| Will find themselves without a local | 


MODERN OFFICE 
APPLIANCES 10 
BE INTRODUCED 


Obsolescence in Accounting 
ls New Theme 


New York, Aug. 20.—Reacting to 
steady business improvement, manu- 
facturers of office appliances gener- 
ally are expanding their advertis- 
ing, a feature of their current 
activities being the wider use of 
general magazines to reach new pros- 
pects, as exemplified by new cam- 


paigns for the Underwood Elliott 
Fisher Fanfold record-writing ma- 


chines and the Monroe calculating 
machine. 

The Underwood _ Elliott 
Company’s new drive on the Fan- 
fold includes the first year-round 
program of national advertising to 
be placed behind this product, which 
has been on the market 25 years. 
Marschalk & Pratt, Inec., is the 
agency. 

The media list includes American 
Business, Business Week, Collier's. 
Factory Management & Maintenance. 
Fortune, Literary Digesti, Nation's 
Business, Time and Saturday Eve- 
ning Post. Copy is written primarily 
for the many business men who have 
not heard of this record-writing ma- 
chine and who are not familiar with 
its uses. 


Fisher 


Printers Help Sell 


The slogan, “Efficiency by the 
Mile,” is featured, and an explana- 
tory booklet is offered. Those show- 
ing interest will be contacted by the 


;}company’s sales force and also by 


Florida Seeks 4 
Mutual ‘Break’ 
for Advertising 


Jacksonville, Fla., Aug. 20.—The 
“odd cent break,” long pocketed by 
race track owners and operators, 
may be diverted to finance an adver. 
tising campaign for Florida under a 
legislative proposal being sponsored 
today. 

Typical of legislation throughout 
the country, the present Florida race 
track law permits track owners and 
operators to keep the odd cents up 
to a dime in paying off race bets. If 
a horse brings $2.78, for example, 
the track pays off $2.70 and keeps 
the pennies. In Canada, the nickel 
division in odd cent payments is the 
practice. 

The proposal for diverting this 
“odd cent break” into a campaign 
for state advertising calls for action 
by the state legislature next year. 
It is estimated advertising funds 
raised in this way would amount to 
$200,000 a year. 


Jones Urges Support 


Details of the campaign to push 
this legislation through were out- 
lined here by Hartwell Jones, gov- 
ernor of the Florida District of the 
Advertising Federation of America. 
Speaking before the Jacksonville 
Advertising Club, he urged active 
support of the plan. 

Civic organizations throughout the 
state also are being enlisted in sup- 
port of the proposal. 


the sales staffs of printers who print 
forms for use with the machines. 

Richardson, Alley & Richards, 
Inc., the Monroe agency, has re- 
ceived an O. K. on a series of pages 
featuring nightmarish drawings by 
Cesare, famous newspaper dramatic 
cartoonist. The general theme of 
these illustrations is the swamping 
of business by a flood of figures, 
carried out in one instance by a 
tide of figures swirling about the 
skyscrapers of lower Manhattan. 

Among the publications which wil! 
carry the copy are American Busi- 
ness, Business Week, Fortune, Jour- 
nal of Business Education, Nation's 
Business and Time. 


Loh Becomes Officer 


Lester J. Loh has been made vice- 
president in charge of art by J. M. 
Mathes, Inc., New York. He was 
previously art director of the agency, 
which he joined when it was organ- 
ized three years ago. Prior to that 
he was with N. W. Ayer & Son fer 
10 years, and previously conducted 
his own advertising art business. 
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We think this makes a mighty pretty 
) picture 


The palette and chisel wielders in the 


Zzp>u 


150,000 


omn 
p> 
pu> 
<>z 
zou 
rou 


Village, and the goateed gentlemen who 
hide behind objet d’art signs may turn up 


their noses at our composition, but you can 140,000 
take our word for it that one glance at this - / ‘ 
masterpiece is enough to bring a light of 130.0 
pure joy into the eye of any auditor. We / \ A 
know, because that’s the kind of light that 128,008 - % 
— out of our own auditor’s eyes when 110,000 IZ Se AL Pd + 
e saw it. > ‘ 
— a %u an A "7 
And the best of it is we painted it all 100, = - a - ~“ 
ourselves, using about equal parts of edi- 90,000 + ail , 
torial and circulation, with a small dash of ; ae . 
salesmanship. 80,000 ln _ ~ ——— 
What is it? We thought you knew, but Psi ‘ 
we won’t keep you in suspense. It’s a pic- 70, 000 2 v 
ture of the volume of advertising (in agate Ps \ 
; oe 60,000 
lines) carried by Advertising Age during 3 
the first seven months of 1934, 1935 and 50,000 “a 1936 
1936. And while we think it’s pretty clear, ------- 1935 
perhaps, like some of the more modern 40,000 —-—- 1934 
moderns, it could stand a little explanation. 
3 , 30,000 
You can see, of course, that the top line 
(1936) moves around on a higher plane 20,000 
than the middle line (1935) and the lower 
line (1934), but perhaps it would help to 10,000 


tell you that the 1936 streak represents 
811,174 lines of advertising carried during 0 


the first seven months. That’s 17.5 per 

cent more than the 690,452 lines represented by the 1935 
slope, which in turn is 31 per cent more than the 526,277 
lines represented by the 1934 upshoot. 


And if that doesn’t sound exciting enough to you, per- 
haps this will: the difference between the 1934 and 1936 
lines is plus 54.1 per cent, a gain of 284,897 lines. 


While we’re explaining, we may as well do a thorough 
job. Take another look at the picture, particularly the 
right hand edge. July was the lowest 1936 month, but 
its head still sticks up over every month but one of 1934, 
and four of the seven 1935 months. 


Shift your gaze over to the March column, and take a 
look at a good month. 1934—80,000 lines; 1935— 
119,000 lines; 1936—143,000 lines.* 


If you want to know what it was that enabled us to 
paint this masterpiece, just fumble around through the 
pages of this issue. It won’t take you long to discover 
this simple little formula: 


Advertising Age does a certain editorial job better 
than anyone else. Readers want and like that editorial 
job, and insist on subscribing in constantly increasing num- 
bers. Advertisers discover, wisely, that these two factors, 
plus others, make Advertising Age their ideal medium, 
and insist on signing space contracts in constantly increas- 
ing numbers. 


*To complete the picture, we should tell you that consistently, 
month after month, Advertising Age now carries more than twice as 
many lines of advertising as its nearest competitor. 


Advertising Age 


The National Newspaper of Advertising 
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we. | WFBR SOUND FLOAT VISITS MARYLAND CITIES PROMOTING 
pee PRODUCTS ADVERTISED ON STATION 


SHOWMANSHIP | ; 
STUNT OF 
THE WEEK 


WFBR “PRODUCTS BEHIND THE 
PROGRAMS” SOUND FLOAT 
TOURS MARYLAND TOWNS 


Boas 


Touring the towns of Maryland during the month of August the float 
pictured above won good will for WFBR advertisers--and for WFBR. 


AND THE MAYOR MAKES A SPEECH! 


E Masao’ 
BABAOCAST 


jai + ile Cas CO. Bi 


ae PACKAP® : 


a 


y. vs 
LOCAL LIVE TALENT. wear is ranked among the leading 


stations listed by “Variety” as successful in producing local shows 
for national advertisers. Ask us what idea we have for you. 


na KLEIN 


Coinciding with the visit of the 

float, the mayor or some prominent 

citizen of the town visited, goes on 

the air from WFBR in a “salute” 
program. 


Want to know more 
about us? Have your | 
secretary write for 


“STANDARD MARKET 


NANCY TURNER. Director of Women's Programs, WFBR, 


3 STUDIO AT LORD BALTIMORE HOTEL finds tea parties in WFBR studio popular with Baltimore women. 
DATA FOR WFBR”. In addition to WFBR’s main studio at 7 St. Poul Street Your product can be represented on her program and demon- 
: ; strated at the party. Write for details. 
+ A ¢ é 
7 # v4 4 r 4 


National Representatives: 


EDWARD PETRY & CO. 


NEW YORK e CHICAGO e DETROIT 
SAN FRANCISCO 
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August 24, 1936 ADVERTISING AGE 


WINNER OF SOAP BOX DERBY RECEIVES CONGRATULATIONS 


PHOTOGRAPHIC 
VIEW OF 
HE WEEK 


SEE THEIR VOICES AT FRIGIDAIRE EXHIBIT 


IDAIRE‘s: METER-MISER. 


tenes wergtam Cathe 


‘tyme, pate 


Herbert Muench is greeted by M. E. Coyle, president of Chevrolet. (Story on Page 30.) 


CHIEF TRAILER WATERMAN INTRODUCES THE WELLTOP 
—=— 


A WROICATES THE 


mT BEAM WHO 
w THE GREEN UG) EACH MCR 


G agp rye oF SOUND MADE 1M cecomesmsenttl 


R. H. Palenske, art director for Ruthrauft 
& Ryan, Chicago, was elected president 
of the Trail Riders of the Canadian 
Rockies at the recent pow-wow near 


Oscillograph which registers sound waves of the human voice in Banff. He is widely known for his etch- New bottle for Waterman's ink permits a fountain pen to be filled 
Frigidaire Hall at Texas Centennial. ings of dogs. from the neck. 
ST. LOUIS CLUB EXPANDS AND RENOVATES ITS QUARTERS INSPECT ENTRIES IN GUILD CONTEST 


— . rN — 4 yr — . \ 
General view of lounge in enlarged home of Advertising Club of St. Louis in the Hotel De Soto, which President Wiiom A. Filer (ei) and Win, 5. MERSSR, Soevueny Sameer s 


. A ° 7 tion, i h in the 19 ti 
will be opened to members Sept. |! with a reception. Puper Ceey erpers pec Sand tenon os hong 6 competition of the 
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GAVE WE 


ON’T think we’re going to set this to 
soft music. 


We just wanted to point out that home Jife 
is home life — whether in 1797 or 1937. Now 
—as then —the building of a house is just 
the deginning of a home. 


Life goes on after the cabin is up. Day in, 
day out, there’s meat and provender to be 
laid in, and a sight of cooking for hungry 


folks. (Food products.) 


And a passel of cleaning and scouring and 
tubbing up the kids’ clothes and tubbing 
the kids themselves. (Soaps, cleansers, 
towels, etc.) 


Yes, and fixing to have enough covers cold 
nights, and enough bowls to eat out of 
day-times. (Bed linen, blankets, silverware, 
tableware.) 


orgotten 


what HOME 


And prettying up the inside of the place, 
and maybe later adding on an ell so’s the 
company won’t have to sleep in the hay loft. 
(House furnishings, remodeling products.) 


And some fine day, the old man pulling up 
with a new buckboard behind the sorrel, 
big enough for the whole family to pile in. 
(Automobiles, tires, gas and oil.) 


That’s what a home meant. That—duly 


THERE’S NO PLACE LIKE 


modernized —1s what it sti// means. 


Not for everyone, of course. But for the 
kind of people who have found The Ameri- 
can Home a boon and a Godsend in their 
homey lives. For the families (nearly a 
million now) who have welcomed a maga- 
zine devoted completely, entirely and exclu- 
sively to home and home living. 


Land’s sakes, what a buy for advertisers! 
(See brackets!) 


Awenican OME: 


America’s No. | medium for advertisers who sell anything for the home 
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